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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 16.41.21

Tema gucepranii:
1. HiMELIbKOMOBHUI PEKJIAMHUI IUCKYPC: IIParMaTUYHMM, KOTHITUBHUM Ta JIHTBOCTUJIICTUYHUI aCIIEKTU

2. German Advertising Discourse: Pragmatic, Cognitive and Linguostylistic Aspects

Pedepar:

1. O6’eKT mocmimKeHHs: CydacHa HiMEIbKOMOBHA PeKJIama K TUII TEKCTY Ta JUCKypCy. MeTa IOCTiIpKeHHSL:
BUSIBJIEHHS] CUCTEMHUX 3B’43KiB MK JIIHTBOCTUJIICTUMHHAMM, JIIHTBOIIPAarMaTUYHUMU Ta JIIHTBOKOTHITUBHUMU
acreKTaMy HiMEeLIbKOMOBHOT'O PEKJIAMHOTO AMCKYPCY [JIs BU3HAUEHHSI JIIHBaJIbHUX 32C0O0iB CTBOPEHHS Ta
(YHKILIOHYBaHHS peKamMyu. MeToAU: JIiIHTBONParMaTUYHUM, JTiHTBOKOTHITUBHUIA i IIHTBOCTUIIICTUYHUI aHAIi3:!
CTUJIICTUYHUH, CEMaHTUKO-CUHTAKCUYHN, KOTHITUBHO-CEMAaHTUYHUI, KOHTEKCTYaJIbHUMI, KOTHITUBHO-
iHopmaLiiiHUI, a TAaKOX JIIHTBOCMHEPreTUYHMI MeTo]l,. TeopeTryHe 3HauU€HHSs: BHECOK y IPAarMacTUliCTUKY
(BM3HAYEHHSI MOBJIEHHEBUX CTPATETIN PEKJIAMHOTO IUCKYPCY, KOJIiB IIEPBMHHOI Ta BTOPUHHOI PEKJIAMU, OIIKC
aKTyaJIbHOTO YJI€HYBaHHS Ta CTUJIICTUYHUX (PIryp TEKCTY PEKJIAMU); KOTHITOJIOTiO (BUOKPEMJIEHHS Ta OIKUC
TEKCTOBUX KOHILIENTIB i ixHe (ppeiiMoBe NpencTaBlIeHHS); IUCKYPCOJIOTio (3aCTOCYBaHHS CUHEPTeTUYHOTO METOLY
IO PEKJIAaMHOTO OUCKYpPCY). [IpakTUYHA LiHHICTh: BUKOPUCTAaHHS PE3YJbTaTiB Yy JIEKLiHHUX Kypcax ,,CTuib Ta Oro
MOJeJIIOBaHHS B KOMYHIKATUBHO-MOBJIEHHEBIH [IisyIbHOCTI”, ,MOBHI 3aCO6U 00pa3HOCTi Ta €KCIIPECUBHOCTI,

»PYHKLIOHAJIBHI cTUI”, y CIIelKypcax 3 JIiHrBOIIparMaTUKy Ta JIIHTOCTUIIICTUYHOI iHTepripeTalii TekcTy. HaykoBa



HOBM3HA: BIIEPILIE BCTAHOBJICHI XapaKTEPUCTUKU HIMELILKOMOBHOI PEKJIAMU B I[IO€IHAHHI JIIHTBOCTUJIICTUYHUX,
JIIHTBOIIPAarMaTUYHUX Ta JIIHTBOKOTHITUBHUX aCIEKTiB; ONIMCAHO MOBJIEHHEBI CTpaTerii pekjiaMu; BUSHAYEHO
JIIHIBiCTAYHI YAHHUKU PEKJIAMU SIK TUITYy TEKCTY Ta OUCKYPCY; OIIMCAHO JIIHTBOKOTHITUBHY Ta JIIHTBOCTUJIICTUYHY
[iICUCTEMU TEKCTY Ta JUCKYPCY PEKJIaMU; BUSIBJIEHO IPUHIMIIN KOT€PEHTHOCTI TEKCTY PEKJIAMU Ta HOTO
CEMaHTUKO-CHHTAaKCUYHI OCOGIMBOCTI. YIieplie B JOCJiIKeHHS 3aIIPOBA/I)KEHO CUHEPTeTUIHUI METO, IJ1s1

OOIpyHTYBaHHS caMoopraHizauii fuckypcy pexnamu. Chepa BUKOPHCTaHHS: BUIi HaBYaJIbHI 3aKjIafid OCBITHU.

2. The object of the research is modern German advertisement as a text and discourse type. The objective of the
research is to figure out systemic links between linguostylistic, linguopragmatic and linguocognitive aspects of an
advertising discourse in German to determine language means of advertisement generation and functioning.
Methods: linguopragmatic, linguocognitive and linguostylistic analysis: stylistic, semantic-syntactic, cognitive-
semantic, contextual, cognitive-informationaland linguo-synergetic method. Theoretical value: contribution to
pragmastylistics (definition of speech strategies of advertising discourse, codes of primary and secondary
advertising, description of actual division and stylistic figures of an advertising text); cognitology (singling out and
description of textual concepts and their frame presentation); discoursology (application of synergetic methods to
advertising discourse). Practical value: usage of result in lecture courses in “Style and its modeling in
communicative-speech activity”, “Linguistic methods of figuration and expressivity”, “Functional styles”, as were as
in special courses of linguopragmatics and linguostylistic interpretation of the text. Scientific novelty: for the first
time characteristics of German advertising have been ascertained in the unity of linguostylistic, linguopragmatic
and linguocognitive aspects; speech strategies of advertising have been described; linguistic advertising factors as
a text and discourse type have been determined; linguocognitive and linguostylistic subsystems of advertising text
and discourse have been described; principles of coherence of advertising text and its semantic and syntactic
particularities have been found. For the first time, synergetic method has been introduced into a research to
ground self-organisation of advertising discourse. Sphere of use: higher educational institutions.
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Penensentu

VIII. 3ak1104Hi BiZOMOCTI
BaacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pagu

Biiacue IIpizBuie Im's I1o-6aTbKOBi
TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

[lleByenko IpnHa CemeHiBHa

[lleByenko Ipuna CemeHiBHa

IOpuenko T.A.



