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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 16.21.33

Tema gucepranii:

1. PexylaMHMI TEKCT B [IapaMeTPaxX aKCiOJIOTiYHOI ITparMasliHrBiCTUKY

2. The advertasing text in parametrs axiological pragmalinguistics.

Pedepar:

1. O6’eKT — KaTeropis OLiHKM sIK OCHOBA TBOPEHHS TEKCTOBOI IParMaTUKY y NMCbMOBINl GOPMHU PEKJIAMHOIO TEKCTY
(PT) y Mexax KOMepLiliHOI peKJIaMy; MeTa — BUOKPEMJIEHHS Ta ONIUC KOMIIEKCY MOBHUX 3aC00iB BUP)KEHHS
AKCIOJIOTYHO-TIParMaTu4YHMX XapakTepucTuk PT; MeToay — METOJ, 3iCTaBJIEHHS, OIIMCOBUY METO; €JIEMEHTHU
CTaTUCTUYHOTO METO/Y; METOM KOHLIENTYaJIbHOTO, KOMIIOHEHTHOTO, IUCKYPCUBHOTO Ta KOHTEKCTYaJIbHOTO
aHaJli3iB; HOBM3HA — IOJIArae B TOMY, o PT pociiicbKoMOBHOI Ipecy YKpainu ta Pocii 3 orsiany Ha akciosoriyny
[IParMaJliHrBiCTUKY [0 LbOTO 4aCy He OYyJIM OINpalbOBaHi, OLiHHUI KOMIIOHEHT PT ogaHo pi3HOGIYHO 3 OrJIsiLy Ha
110T0 >KaHPOBi, MOBJIEHHEBO-AKTOBI 11 IMCKyPCUBHI XapaKTePUCTHKY, BUBYEHO akciosyoriuny indopmauito PT Ha
cripssMoBaHocTi PT, siiHrBasipHi Ta €KCTpasiHrBayIbHI YMHHUKY iX (POPMyBaHHS i pelpe3eHTOBaHO OCHOBHI
IIapaMeTpy ONUCY PEKJIAMHUX TEKCTiB; BUCBITJIEHO MPUHLUIN JOO0PY Ta 0COOGINBOCTI (PYHKIIOHYBAaHHSI MOBHUX

OJVHULIb i KOHCTPYKUiN y PT 3 orsigay Ha IparMaTU4Hy iHTEHLIIIO apeCaHTa; CXapaKTEPU30BAHO CUCTEMY



MIXKPiBHEBUX €KCIUILATHYX Ta iIMIUIIIUTHUX 3aCO0iB BUPAXKEHHSI KaTeropii ouinky B PT; BUSBI€HO HAWTUIIOBIII 3
HUX; IIPOCTEKEHO 3B’I30K KaTeropii OIjiHKy 3 KaTeropisiMu eKCIpeCUBHOCTI, apryMEHTOBAHOCTi, MEHTaJIbHOCTI Ta
I'€H/IEPHOCTI; IPOaHasi30BaHi XapakTepHi CTUJIiICTUYHI 3aco0U Ta IPUIOMU BUPaKeHHs KaTeropii oninku y PT;
yCTaHOBJIEH] 3aC06M 3ab6e3neYeHHs OLiHHOI iHpopMallii Kpi3b KOHLENTyanbHy CTPYKTYpPYy PT; ranyss — ctusicTuka,
JIIHTBiCTHKA TEKCTY, ITparMasiHrBiCTUKA.

2. Object is a category of assessment as a basis for creation textual pragmatics in the written texts of commercials.
The objective of this work is analysis of advertising texts (discourse) with the accordance to the symptoms of
axiological pragmalinguistics on the level of vital concepts of consciousness of our contemporary which occur in
commercial advertisements. Methods are used comparative, descriptive, some elements of the static method;
methods of conceptual, component, discursive, contextual analysis; advertising texts of Russian speaking tabloids
in Ukraine and Russia haven't been researched from the point of view of axiological pragmalinguistics and it is the
novelty of this research; assessement component of advertising texts is expressed from the different points of view
of genre and discursive characteristics, axiological information is learnt on the basis of its unit representation. The
following results are reached: the nature of axiological tendency of advertising text and linguistic factors of its
formation have been defined; the main characteristics of description of advertising text have been represented;
principles of selection and peculiarities of functioning of language units have been defined; the system of interlevel
explicit and implicit ways of expression of evaluation category has been characterized; the connection between
category of assessment and category of expressivity, mentality and gender has been traced; representative stylistic
means and devices of expression of assessment category have been analyzed; the ways of providing assessment
information through conceptual structure of advertising text have been determined. The sphere of studying is
stylistics, text linguistics, pragmalinguistics.
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