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1. ®aptymnsak Onbra BikTopiBHa

2. Fartushnyak Ol'ga Viktorivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 08.06.02
Ha3zBa HayKoBOi cIeniaJabHOCTI:
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OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHCTy: 26-05-2001

CreniaJbHICTh 3a OCBiTOIO: 7.050106

Micue po60oTH 34,00yBava: XapKiBCbKuil iHCTUTYT €KOHOMIKM PUHKOBUX BiZIHOCHH Ta MEHEIKMEHTY

Kopg 3a €IPIIOY: 14086732

Micuesnaxo,szeHHa: 61038, XapkiB, ByJs1. baTuiipkoro, 5

dopma BaacHOCTI:
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHsI: npocnekt Hayku, 9-A, m. Xapkis, XapkiBcbKuii p-H., XapKiBcbka 0671, 61166, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPUAHUYHOI OCOOHM: XapKiBChbKUii IepKaBHUI €KOHOMIYHMIA YHiBEpCUTET
Koz 3a €IPIIOY: 02071211
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dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuyHHUX PyOpPHK: 06.75.13

Tema gucepranii:

1. OpraHisarisit MApKETUHIOBUX NOCIiIKEHb KOH'IOHKTYPU PUHKY

2. Organization of Marketing Research of Market Conjuncture

Pedepar:

1. O6'exTr HOCIiIKEHHS: IpoLeC POPMYBaHHS MapKETMHIOBUX JOCJiKEHb KOH IOHKTYPY PUHKY i METOUYHE
3abe3ne4eHHs OpraHisatii ix IpoBeJeHHsI; MeTa pOOOTU: TEOPETUYHE OOIPYHTYBAHHS Ta PO3p0OOKa METOIUYHUX
PEKOMEHALIN 040 OPraHisallii MAapKETUHIOBUX JOCJIIIP)KEHb KOH IOHKTYPHU PUHKY; METOLVKA OOCIIIKEHHS Ta
araparypa: MeToid MOHOTpadUYHMI1 i CTATUCTUYHOIO aHali3y, CUCTEMHOTO MiIX0y, METOJ, [IOPiBHSHHS,
rpaiuHuil, eKCIIePTHUX OLiHOK; KOpeJILifHO-perpeciiiHuil aHasi3; TeOpeTUYHi Ta IPaKTU4Hi Pe3yJIbTaTu:
QJITOPUTM BU3HA4YEHHS CTaHY KOH'IOHKTYPU PUHKY Ta il IPOrHO3YBaHHS; IOHATTS "MapKETUHI OB JOCIIiIKEHHS
KOH'IOHKTYPY PUHKY", PaKTOPH Ta IOKA3HUKU €KOHOMIUHOI KOH'IOHKTYPH, ITOPSAOK OpraHisanii MapKeTUHIOBUX
IOCIIiIKEHb KOH'IOHKTYPU TOBAPHOTO PUHKY, METOJIMYHI IIOJIOKEHHS 1010 aHAJIi3y, OLiHKYU ¥ IPOTrHO3YBaHHS
[IOKa3HMKIB KOH'IOHKTYPH PUHKY; [IPEIMET i CTYIIiHb BIIPOBAIPKEHHS: PO3POOKU BTiJIEHi B pOOOTY MapKETUHIOBUX
cayx6 [I1 "3aBog im. B.O. Manumesa" Ta XI1O "TIpoToH"; cepa BUKOPUCTAHHS: IPOMUCJIOBI MiATIPUEMCTBA,

HaBYaJIbHUM IIPOLEC.



2. The object of research: is the forming process of marketing researches and methodical providing of its carryihg
out; the aim of research: are theoretical substantiation and working out of methodical recommendations as to the
organisation of marketing researches and also market problems complex analysis of specific kind of goods;
methods of comparison: monographical method; statistical analysis, system approach method, comparative
method; graphical method; expert evaluation method; correlate-regressive analysis; theoretical and practical
results: the algorithm of finding out the market conjuncture condition and its forecasting; categories "marketing
research”, "conjuncture research" and factors and parameters of the conjuncture have been generalized into the
uniform system; the order of organization out marketing research of the commodity market conjuncture has been
offered advanced methodical statements concerning the analysis, estimation and forecast of the basic parameters
of commodity market conjunc ture have been developed; the practical results is that due to the adaptation of these
methods enterprises can react to the market state changes and plan the market activity more effective; the subject
and level of application: the working out has been introduced into the work of market services: "Malushev Factory"
and "Proton"; sphere of usage: industrial enterprises, teaching process.
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VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
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PeuenseHTu
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