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1. O6rpyHTyBaHHS HayKOBO-ITPAaKTUYHUX MiJXO/iB 10 YIIPABJIiHHS CUCTEMOI0 MAapPKETUHTY B3a€MOBIJHOCUH Cy0'e€KTiB
(apMaiieBTUYHOI [isLITbHOCTI

2. Substantiation of scientific and practical approaches to the management of the relationship marketing system of
pharmaceutical market participants

Pedepar:

1. Inceprauis npucBgYeHa OOIPyHTYBAHHIO CUCTEMU MAapKETHHIY B3a€MOBIHOCHH Yy ¢apmallii, po3poobui mogeni
CKJIaJIOBMX MapKETUHTY B3a€MOBIIHOCHUH Cy6'eKTiB (papMalleBTUYHOI AisJIbHOCTI, BU3HAYE€HO iX OCHOBHI 3aBIaHHS,
IO CIIpUsie KOMILJIEKCHOMY 3aCTOCYBaHHIO Liiei MapKeTHUHIOBOI KOHILEeNLii y papMaleBTUYHIl ranysi. Ynepiue 3
MeToI0 (OpMyBaHHS HEMAaTepialbHOTO aKTUBY, K YUHHMKA OAATKOBOI CKJIa0BOi KOHKYPEHTOCIIPOMOXKHOCTI,
11o0yJ0BaHO KOHLIENTyaIbHy MOJieJIb MAPKETUHIOBOI [iJI0BOI MepeXXi B3aeMOBIIHOCUH PapMalLeBTUYHOTO
MigIIPUEMCTBA i3 KJIIOYOBMMY NTAPTHEPAMU 3 BUKOPUCTAHHSAM COLiaJIbHO-PUHKOBOIO MiIXOY I ypaxXyBaHHAM

6araTopiBHEBOI CTPYKTYPH YMHHUKIB BIJINBY HA B3a€EMOBiITHOCUHM YYAaCHUKIB MEPEXI. Yiepiie po3po6ieHo



HAayKOBO-TIPAKTWYHI IiXOOU 10 KOMIUIEKCHOI OL[iHKM JIOSIIBHOCTI KJII€HTIB allTEYHOrO 3aKJIaly Ha OCHOBI KOHILIEMLIil
Servqual. Po3po6sieHO METOIMKY 1 aJITOPUTM OL[iHKHU SIKOCTi OGCIyrOBYBaHHSI U JIOSIJIBHOCTI KJIi€HTIB allTEYHOTO
3aKJajy Ta IIKajy AJ1s1 iHTepripeTalii IKoCTi 06C/IyroByBaHHS. 3allpOIIOHOBAHO HAYKOBO-TIPAKTUYHI MifX0Ou 10
OLIiHKU JIOSJIBHOCTI KJIiEHTa alTeYHOro 3aKJIagy 32 KOMIIOHEHTAaMU JIOSITIbHOCTI. PO3p06JIeHO METOIUKY 1 aJITOPUTM
OLIiHKY JIOSUIbHOCTI KJIIEHTA [10 allTEYHOrO 3aK/Iay 3a KOMIIOHEHTAMU JIOSJIbHOCTI. JI0BEIEHO MOSKJIUBICTS i
JIOLiBbHICTh BUKOPUCTAHHS CYKYITHOCTI METO/IiB OL[iHKU JIOSJIBHOCTI KJII€HTA, 4Ki JO3BOJISIIOTh OTPUMATHU 3iCTaBHI
pe3yJbTaTy i BUBHAUWTH ii Aiana3oH. [Io6ynoBaHo NoJliHOMiaIbHY perpeciiHy MoJeJsib IPYroro Nopsaxy AJs
IIPOTHO3YBAaHHS iHTETpaIbHOTO MMOKAa3HUKA Servqual-po3puBy SKOCTi O6CIIYyrOByBaHHS B allTEYHOMY 3aKJIafli 3
BHCOKUM CTyII€HEM allpoKCcUMaliii, 1o 103BoJIsI€ MiABULIMTH OOIPYHTOBAHICTb IPUMHSATTS YIIPABIiHCbKUX PillIeHb i
eeKTUBHICTb POOOTU allITEYHOTO 3aKJay. 3allpONIOHOBAHO METOIWYHI IiAXOIM A0 OLiHKK e(PEeKTUBHOCTI
VIPOBAIXEHHS MAPKETUHIOBUAX PO3POOOK i3 BUBHAYEHHS SIKOCTi 00CJIyTOBYBaHHs, (POPMYBAHHS I OL[iHKN
JIOSAJIBHOCTI BifiBiZyBayiB alITeYHOro 3aKjaay. JJoBeeHo HasiBHICTh COLiaJIbHO-€KOHOMIYHOTO e(eKTy B allTeUHOMY

3aKJaZi MpyU yIPOBAIKEHHI 3alIpONIOHOBAHUX MAPKETUHTOBUX PO3POOOK.

2. The dissertation is devoted to the substantiation of the system of marketing relationships in pharmacy, the
development of a model of marketing components of relationships of pharmaceutical activity's subjects, their main
tasks are defined, which contributes to the complex application of this marketing concept in the pharmaceutical
branch. For the first time, a conceptual model of marketing business network of pharmaceutical enterprise
relationships with key partners was constructed, using a social-market approach and taking into account the
multilevel structure of factors influencing the relationships of network participants, in order to form an intangible
asset as a factor of an additional component of competitiveness. For the first time, scientific and practical
approaches to a comprehensive assessment of pharmacy customer loyalty based on the Servqual concept have
been developed. The methodology and algorithm of estimation of quality of service and customer loyalty in
pharmacy establishment and scale for interpretation of quality of service have been developed. The scientific and
practical approaches to the estimation of the customer's loyalty of the pharmacy establishment by the components
of loyalty have been proposed. The methodology and algorithm of estimation of customer loyalty to pharmacy
establishment by components of loyalty have been developed. The possibility and expediency of using a set of
methods of estimation of customer loyalty, which allow to obtain comparable results and determine its range, have
been proved. A second-order polynomial regression model has been built for predicting the integral index of
servqual-gap quality service in a pharmacy establishment with a high degree of approximation, which allows to
increase the validity of management decisions and the efficiency of the activity of pharmacy establishment.
Methodical approaches have been proposed to the evaluation of the effectiveness of the implementation of
marketing developments to determine the quality of service, formation and assessment of loyalty visitors of
pharmacy establishment. The existence of socio-economic effect has been proved in the pharmacy institution
during the implementation of the proposed marketing developments.
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