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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHUX PYyOPHK: 06.81.12

Tema gucepranii:
1. MapKeTHHIOBe yIpaBJliHHS JIOSJIbHICTIO IHCTUTYLIOHAJIbHUX KJIIEHTIB MAlIMHOOY[iBHUX IiANIPUEMCTB

2. Marketing management of institutional clients loyalty of machine-building enterprises

Pedepar:

1. O6'eKT mOCHiIKEHHS - IPOLIeC MaPKETUHIOBOTO YIIPABJIiHHS BiTHOCKHAMU MALIMHOOYiBHUX IiATIPUEMCTB 3
iHCTUTYLIIOHATIbHUMU KJlieHTaMU. MeTa JOCIIiI)KeHHs - OO PYHTYBaT/ TEOPETUYHI IIOJIOKEHHS Ta PO3POOUTHI
[IPaKTU4HI peKOMEHAli] 00 MAaPKETMHIOBOTO YIIPaBJIiHHS JIOSJIbHICTIO iHCTUTYLIIOHAIbHUX KIIIEHTIB
MamuHOOYAiBHUX MiANpreMCTB. BUKOpHCTaHO iCTOpUYHUN METO, METOM, CUHTE3y Ta IIOPiBHSIHHS, EKOHOMIYHOTO
aHaJli3y i MOZIesII0BaHHS YIIPABJIIHCBKUX IIPOLECiB, CUCTEMHOIO aHaJIi3y, CTATUCTUYHOrO aHaJIi3y I eKCIePTHUX
OIIiHOK, EKOHOMiKO-MaTeMaTUYHOTO MOJEeJIIOBaHHS. Briepiie po3po6eHo MeTo I, OLiHIOBaHHS PiBHS 33/10BOJIEHHS
iHCTUTYLIiOHAJILHUX KJII€HTIB; MIOJIOKEHHS Ta IIPoLieNypa OiarHOCTYBaHHS CUCTEMU MApPKETUHIOBOTO yIIPaBJIiHHS.
Po3BrHyTO AediHilio iIHCTUTYLIIOHAJIPHOTO KJIi€EHTa; KOHLEII{I0 YIIPaBIiHHS JIOSJIbHICTIO IHCTUTYLIOHAJIbBHUX
KJIIEHTIB; MEXaHi3M BUMIPIOBaHHS CTYIIEHS 330BOJIEHHS KJII€HTA. YIOCKOHAJIEHO MEXaHI3M MapPKETUHTOBOTO
yIPaBJliHHS MAlIMHOOYiBHUM MiATIPUEMCTBOM I[O0 OOCIIYTOBYBaHHS iHCTUTYL[IOHA/IBHUX KIIi€HTIB. Pe3ysbTaTi
IOCJIiIPKEHHS BIIPOBAIKEHO Y Iisi7IbHICTD Psly MAIIMHOOYAIBHUX MiANpUeMCTB YKpainu Ta Ilosbmmi ta y

HaBYaJIbHUH npolec. ['ayny3b BUKOPUCTAHHS: MAPKETHHIOBE YIIPaBJliHHS BiTHOCMHAMU MalIMHOOYAiBHUX



MiAIPUEMCTB 3 IHCTUTYLIOHAJIbLHUMU KJIiIEHTaMU.

2. Object of research - process of marketing relationship management of machine building enterprises with their
institutional clients. Aim of the research - to prove the theoretic principals and develop practical
recommendations on marketing management of machine building enterprises' institutional clients' loyalty.
Historical method, methods of synthesis and comparison, economic analysis and modeling of managerial
processes, system analysis, statistic analysis and experts' evaluation, and economic mathematical modeling are
used. The method of evaluation of institutional clients' satisfaction level is developed for the first time as well as
the procedure of marketing management system diagnosis. The definition of institutional client, conception of
institutional clients' loyalty management, and mechanism of clients' satisfaction level evaluation are evolved. The
mechanism of marketing management of machine building enterprises concerning institutional clients' service is
improved. The results of the research are implemented into activities of several machine building enterprises in
Ukraine and Poland as well as into educational process. Field of usage: marketing relationship management of
machine building enterprises with their institutional clients
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