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Pedepar:

1. ﬂHCCpTauiﬁHe ,ZIOCJIi,H)KeHHF[ IIPUCBAYE€HO TEOPETUIHOMY O6rpyHTYBaHHIO, BIOOCKOHAJIEHHIO METOONYHUX

IiIxomiB, IPaKTUYHOMY aHaJli3y MIOBEiHKY CIIOKMBAaya B yMOBaX TypOyJIEeHTHOCTI MapKETUHIOBOTO CEPEeLOBUIIA. Y

POOOTi aHaJi3yI0ThCS 3AKOHOMIPHOCTI TpaHcdOopMallii CIIOKMBYMX PillleHb I1iJ, BIJIMBOM €KOHOMIYHUX,

MapKETUHTOBHUX, COLIiaJIbHUX, IICUXO0JIOTIYHUX Ta LU(PPOBUX PAKTOPIB, a TAKOK (POPMYJIIOIOTHCS HAYKOBO

OOI'PYHTOBaHiI peKOMeHallii 010 CTBOPeHHS €(PEeKTUBHUX MEXaHi3MiB afianTalii cy6’eKTiB pUHKOBOI AisSJIbHOCTI 10

HOBUX HOPM B3aeMOJii i3 CIIOKMBaYyaMy B KOHTEKCT] yIIPaBJIiHHS CIIOKUBYOIO N0BeiHK010. OCHOBHMI (OKYC yBaru

B POOOTIi CIIPSIMOBAHUI HA CIIOXKMBAYa SIK 00'€KT MapKETUHTOBOI isJIbHOCTI, IPUHUMUIIY i KpuTepii popMyBaHHS
MOJeJli CIIOKMBYOi NOBEAIHKY MiJl BIZIMBOM TypOYJIEHTHUX 3MiH HaBKOJIMIIHBOTO CEpeNoBUIIA. Y NOCTiIKEeHHI
BM3HAYEHO, IO y Nepioay TypOyJIeHTHOCTI CIIOXKMBYA TIOBEiHKA CTa€ Gi/bll CKIaIHOI0, TUHAMIYHOIO Ta

6araTOBEKTOPHOIO, 10 BUMAarae rneperssny TpaauLiiHux nigxoxis no ii ananisy 1 yrnpasiiHHA. [loBeninka



CIIOKMBA4a B Cy4aCHOMY MApKETHHTY MiJl BIVIUBOM (PaKTOPiB HECTAGINIBHOCTI I7106aIbHOTO i JIOKAJbHOTO
[IOXO/I’)KEHHS 3a3Ha€ CYTTEBUX 3MiH i TpaHCcPOpMalili, 0 BUMAarae neperssiay TpaguLifiHuX MifXoaiB Jo ii
BMBYEHHS, Knacu@ikauii pakTopiB BIIJIMBY Ha CBiOMICTS i Aii crioxkuBaya, iHCTpyMEHTAPilo YIIPaBJiHHS CIIOXKUBUYAM

CIIDUMHATTSM i peakLisIMy Ha CTUMYJIY 30BHIIIHLOTO i BHYTPIIIHBOTO XapaKTepy.

2. This doctoral thesis is devoted to the theoretical justification and refinement of methodological approaches, as
well as the practical analysis of consumer behaviour in a turbulent marketing environment. The work analyses the
patterns of transformation in consumer decisions under the influence of economic, marketing, social,
psychological and digital factors, and formulates scientifically grounded recommendations for creating effective
mechanisms to enable market participants to adapt to new forms of interaction with consumers in the context of
consumer behaviour management. The main focus of the paper is on the consumer as the object of marketing
activity, and on the principles and criteria for developing a model of consumer behaviour under the influence of
turbulent changes in the environment. The study has found that, during periods of turbulence, consumer
behaviour becomes more complex, dynamic and multifaceted, requiring a re-evaluation of traditional approaches
to its analysis and management. In modern marketing, consumer behaviour, influenced by factors of instability of
both global and local origin, undergoes significant changes and transformations, necessitating a re-examination of
traditional approaches to its study, the classification of factors influencing consumer awareness and actions, and
the tools used to manage consumer perceptions and reactions to external and internal stimuli.
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