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2. Fedorova Julia Konstantinovna
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi Cleliaai30BaHOi BYEHOI pagu): [129.051.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: CxiZHOyKpAiHChKUI1 Hal[iOHAIbHUI YHIBEPCUTET iMeHi

Bosogumupa ang

Kog, 3a €IPIIOY: 02070714

Micue3HaxoaKeHHS: npocn. llentpanbHuii, 59A, M. CeBeponoHelpK, JIyranceka 06:1., 93406
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuyHHUX PyOpHK: 06.71.03

Tema gucepranii:

1. DopMyBaHHS KOMILJIEKCY IPOJaKiB Ha MiANPUEMCTBAX Xap4OBOi IPOMUCIIOBOCTI.

2. Creations of the complex of sales at the enterprises of a food-processing industry.

Pedepar:

1. O6'eKT mocaimpKeHHs - Ipouec (POpMyBaHHS KOMILJIEKCY IPOJAXiB y cUCTeMi "MapKeTHHI-MiKC" MiANpreMCTBa.
Mera gocnimKeHHs - GOpMyBaHHS KOMIIEKCY IPOJAXKiB HA MiATIPUEMCTBAX Xap40BOi IPOMUCJIOBOCTI. MeToau
IOCIIiIKEHHS Ta arnapaTypa - MeTOAM JIOTIYHOr0, CUCTEMHO-CTPYKTYPHOTO, CUTYaLiMHOTO, KOPEJIALHOIO aHali3y,
CTAaTUCTUYHUX IIOPiBHSIHb, COL[I0JIOTiYHOIO OIIUTYBAHHS, CIIOCTEPEXEHHS, €eKCIIEPTHUX i 6aJIbHUX OLiHOK, CepelHIX i
BiJHOCHMX BeJIMYMH. TeopeTHUyHi pe3ybTaTu Ta HOBU3HA - IOHATTS Ta CTPYKTypa KOMILIEKCY IIPOAAKIB
MiAIPUEMCTBA, YLOCKOHAIEHUH CKJIAJ, €JIEMEHTIB CUCTEMU "MapKETUHI-MIKC" MiZIIPUEMCTB Xap4OBOi
IIPOMUCJIOBOCTI, TEOPETUYHI 3aCajii MPOBEAEHHS CUTYAIiTHOTO aHali3y Aig/IbHOCTI NiANPUEMCTBA Ta IPOLEC
MIPUVHATTA yIIPaBJIiHCbKUX PillleHb 100 NpohaxiB ToBapiB. [IpakTYHi pe3ysbTaTé Ta HOBU3HA - METOUYHI
pekoMeHpanii moao popMyBaHHS KOMILJIEKCY IPOJAXIB HA MiANIPUEMCTBAX Xap4y0BOi IPOMHUCIIOBOCTI,
BUKOPUCTAHHS TaKTUYHUX iHCTPYMEHTIB NIPOJIAXiB Ta BUOOPY ONTUMAIbHOIO MAPKETUHIOBOTO KaHaiy. CTymiHb

VIPOBaKEHHS - HAYKOBI [10JI0’KeHHSI 06roOBOpeHO Ha 9 KoHPepeHLisx, onybsikoBaHo y 17 npaisix Ta BIPOBAIPKEHO



Ha 3 nmignpuemcrsax. Cpepa BUKOPUCTAHHS - IPOMUCJIOBI M IPUEMCTBA.

2. Object of research - process of creation of the complex of sales in the "marketing-mix" system of the enterprise.
The purpose of research - creation of the complex of sales at the enterprises of a food-processing industry.
Method of research and instrumentation - methods of the logical, system-structural, situational, correlation
analysis, statistical matchings, sociological interrogation, observation, expert and ball estimations, average and
relative values. Theoretical results and novelty - definition and structure of the complex of sales of the enterprise,
advanced structure of elements of the "marketing-mix" system of the enterprises of the food-processing industry,
theoretical foundations of realization of the situational analysis of activity of the enterprise and process of making
of administrative decisions on sales of the goods. Practical results and novelty - methodical recommendations for
creation of the complex of sales at the enterprises of the food-processing industry, usage of tactical tools of sales
and choice of the optimum marketing channel. Degree of an intrusion - the scientific rules are debated on 9
conferences, are published in 17 transactionses and are inserted on 3 enterprises. An orb of usage - industrial
enterprises.
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VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
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PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Bysbko Ipuna PomaHiBHa

Bysbko Ipuna PomaHiBHa
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