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Pedepar:

1. Incepraliito NpUCBSYEHO BUPIIIEHHIO aKTyaJIbHOI IPO6JIEMU NOJAJIBIIOTO PO3BUTKY 1 yIOCKOHAJIEHHIO
IHCTpYMEHTAPi0 MOJEIOBaHHS Ta IIPOTHO3YBAaHHA MOBEIHKY LiIbOBUX T'PYII CIIOKMBAYIB 1714 ITiJBULIEHH
KOHKYPEHTOCITPOMOKHOCTI KOMEPIIHOT O MiATIPUEMCTBA B YMOBAaX MiHJIMBOIO PUHKOBOTO cepenoBuia. BusHayeHo
PoJib Ta Micle pedJIeKCUBHOIO YIIPaBJIiHHS B OPraHisaliliHill CTPYKTypi KOMEpLifHOro MiflIpUeMCTBA, YTOUHEHO
BOXJIMBICTb ypaxyBaHHs (PAKTOPIB CIIOKMBUYMX YIIOL00aHb, PO3POOIEHO METO/, iX OLIiIHIOBAHHS Ha OCHOBI
KOMIIJIEKCHOI KBaJTiMeTpii, yJJOCKOHAaJIEHO IMOBIPHICHY MOJI€JIb CIIO)KMBYOTO IIONIUTY HAa OCHOBI MoaudikoBaHOi
npocTopoBoi Mogeri Xadda 11 nokasaHo, 1o pedieKCUBHA MOZEeb POPMYBaHHS KEPYIOUMX BIIJIMBIB HAZlA€ 3MOTY
BM3HAUUTU €PEKTUBHICTb BUTPAT Ha OCOOJIMBOCTI PO3BUTKY IIPMBATHOTO CEKTOPAa €KOHOMIKM HaIOi KpaiHu, TOX
MOXe OyTH BUCOKOEe(EKTUBHMM iHCTPYMEHTOM YIIPaBJIiHHS 3aBASKU BUOOPY (PiHAHCOBO ONTHUMAJIBbHOIO TUITY

pedeKCUBHUX BIJIUBIB. [17151 31iliICHEHHS IPOTHO3Y [IOBEIiHKY LiTbOBUX I'PYII CIIOKKBaYiB 3aIIPOIIOHOBAHO



BMKOPHCTaHHS METOMOJIOTI] pe(pIeKCUBHUX irop y HO€IHAHHI 3 MOJEJISIMU NIPOCTOPOBOI B3a€MO/Iii, @ TAKOXK METO/IIB
BH3Ha4YeHHS (PaKTOPiB OCOOUCTHUX YIIOA00aHb CIIOKMBAYIB. I3 11i€e10 MeTOI0 po3p06JIeHO KOHLETII0 YIIPaBIiHHS
CIIOKMBYUM IIOIIMTOM KOMEPLIMHUX IMJINPUEMCTB, 5IKa I'PYHTYETHCS Ha PO3PAXyHKY SIKICHUX XapaKT€PUCTUK
CIIOXKMBYHMX yNIOJ006aHb 1iJIbOBUX IPYII CIIO>KUBAUiB, BU3HAYa€ Halle(peKTUBHIli iHpopMaliliHi KaHaIM BIIMBY Ta
Kpale afantoBaHa g0 crenudiky BiTIN3HSIHOI eKOHOMIKY. [I71s1 IpakTUYHOI peasnidalii po3pobaeHnx mozesnei
IIPOBEIEHO HU3KY NOCIiIKeHb, 0B 13aHUX 3 [TOBEJiHKOIO CIIOKMBAYiB i iX peakiiieio Ha pi3Hi rpynu TOBapiB.
Po3paxoBaHO po3Mipu TOProBeJIbHUX 30H, 3TPYIIOBAHO CIIOKMBAYiB 3a ix MoTpedaMu, BUSIBJIEHO 3HAUYIIi SIKiCHI
XapaKTEPUCTUKUA KOHKYPEHTIB. SIK iHCTPYMEHT pe(pIeKCUBHOTO BIIJIMBY BUKOPUCTAHO PEKJIAMHY KaMIIaHilo.
YyrceJibHE BUMIPIOBaHHS, TO [IJIs1 TPAKTUYHOI peastisalii 3aliporioHOBaHOi MOJeJIi TaKOXK BUPILI€HO 3aBIaHHS
IIPOTHO3Y MMOBIPHOTO MPUOYTKY Bifl pedeKCUBHUX 3ax0fiB. TeOpeTUYHUI aHai3 Ta eKCIIepUMEHTAJIbHE
IOCJIiIPKEHHS 3 BUKOPUCTAHHSIM PO3P00JIeHOI KOHIeMii pedIeKCUBHOTO YIIPABJIiHHS CIIOKUBYMM ITOITUTOM
KOMEPLiTHOTO NiATprueMCTBa HaZjaau 3MOTY 3pOOUTY BUCHOBOK PO e(PeKTUBHICTD ii BAKOPUCTAHHS J1s1 IPOTHO3Y
NOBEJiHKY Cy0’eKTiB EKOHOMIYHMX BiIHOCHH y MiKpOCepeI0BUIIli KOMEPLIiMHOr0 NiIPUEMCTBA 3 METOIO IPUMHSITTS

AIJEKBATHUX piI_LIeHb Yy npoueci BUXOOY Ha HOBUM PUHOK Ta IrOCIIO4aplOBAHHA Ha BXE 3aHATHUX PUHKOBUX l'IOBI/ILliHX.

2. The dissertation is dedicated to solving the urgent problem of further development and improving the tools for
modeling and predicting the behavior of target consumer groups in order to increase the competitiveness of a
commercial enterprise in a volatile market environment. In the thesis, the role and place of reflexive management
in the organizational structure of a commercial enterprise is determined, the importance of taking into account
factors of consumer preferences is clarified, a method for evaluating them based on integrated qualimetry is
developed, the probabilistic model of consumer demand based on a modified Huff spatial model is improved, and it
is shown that the reflective formation model control actions allows you to determine the cost effectiveness of the
particular development of the private sector the country’s economy, due to which it can be a highly effective
management tool by choosing the financially optimal type of reflective action. To predict the behavior of target
consumer groups, it was proposed to use the methodology of reflective games in combination with spatial
interaction models, as well as using methods to determine factors of personal preferences of consumers. For this
purpose, in the dissertation, the concept of consumer demand management of commercial enterprises was
developed, based on the calculation of the qualitative characteristics of consumer preferences of target consumer
groups and determines the most effective information channels of influence, and is better adapted to the specifics
of the domestic economy. For the practical implementation of the developed models, a number of studies were
carried out related to consumer behavior and their reaction to various groups of products. The sizes of trade
zones, consumer groups for their needs are calculated, significant qualitative characteristics of competitors are
found. As a tool for reflective impact, an advertising company was used. Since from the point of view of
management it is of interest to predict the direction of consumer behavior and numerical measurement, for the
practical implementation of the proposed model, the task of forecasting the likely profit from reflective measures
has also been carried out. The theoretical analysis and experimental research carried out in the dissertation using
the developed concept of reflexive consumer demand management of a commercial enterprise based on the use of
systems of economic and mathematical models and marketing tools and statistical data analysis made it possible to
draw a conclusion about its effectiveness for predicting the behavior of subjects of economic relations in the
microenvironment of a commercial enterprises in order to make adequate decisions in the exit process a new

market and management on an already busy market positions.
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