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Pedepar:

1. Y nuceprauii npeacTaBieHO BUPILIEHHS BaXXJIMBOTO HAYKOBO-TIPAKTUYHOTO 3aBAAHHS — OOIPYHTYBaHHS
TEOPETUKO-METOIUYHMX 3acaf] Ta pO3p0o0OKa NIPAaKTUYHMUX PEKOMEHIAllill 3 BUKOPUCTaHHSI MapKETUHTY 6aHKiBCbKUX
iHHOBawiN 17151 3a0€e3Me4eHH AisVIbHOCTI 11 pO3BUTKY OaHKIB B yMOBaX (PiHaHCOBOI HECTAbIIbHOCTI. ¥ AOCIiIyKEHHI
IOBEJEHO, 1110 TI0sIBa HOBOT'O HAMPsMY (CKJIaI0BOI) 6aHKIBCbKOTO MAapKETHHTIY, & CaMe — MapKeTHHIY iHHOBaLlii —
00yMOBJI€HA 00'€eKTUBHUMU, HE3JIESKHUMU BiJi MAPKETUHIOBOI AisIbHOCTI 6aHKIB YNHHUKAMU: IJ100aIbHUMU
YMOBaMU PO3BUTKY KOHKypeHLii iz BIsiMBoM 1MPpoBoi TpaHchopmaliii Ha pUHKax 6aHKiBCbKUX TPOAYKTIB, 3MiHOIO
poJii 6aHKiB Ha (piHAHCOBOMY PHHKY, Je3iHTepMeiallielo TOIO. Y JucepTallii 3alIpOIIOHOBAHO BU3HAUYEHHS [TOHSTTS
«MapKeTHHI GaHKIBCbKUX iHHOBALili».Bu3HaueHo 11 3BOPOTHIl BIJIMB CTaHy 6aHKIBCbKOI CUCTEMU HA pPiBEHb
3aIpoBaiKeHHs 6aHKIBCbKUX iHHOBALlL. Y nucepTalii 3iliCHEHO KOHLIeNTyali3alilo HAayKOBO-METOIUYHUX MiIX0iB
o pOpMyBaHHS CTpaTerii MapKeTUHTY iHHOBallii 6aHKiB. Ha 11il1 0OCHOBI 3aIIPONIOHOBAHO aBTOPCbhKE BU3HAUYEHHS
KOHILeNIii MapKeTUHTY iHHOBalliil. 3a pe3yJbTaTaMu OLIiHIOBAaHHS PO3BUTKY Ta BIPOBAIKEHHSI GAaHKiBCbKUX

iHHOBAaIi}l HAa BITYM3HSIHOMY PUHKY BU3HA4Y€HI eTanyu po3BUTKY OaHKIBCbKUX iHHOBali1 B YKpaiHi. Y gocmiimkeHHi



YIOCKOHAJIEHI METOMYHI MiAXOAM O OLiHKM KOMILJIEKCY MAPKETUHIY OaHKIBCbKUX iHHOBALill B YKpaiHU. 30Kpema
OOI'PYHTOBAHO IOKA3HMKMU [1JIs1 aHAJIi3y TPOAYKTOBOI, 30YTOBOI, LIiHOBOI MOJITHK Ta MOJIITUKY IIPOCYBAHHS, Y TOMY
YuCJli 32 iHHOBAIiMiHOIO CKJIa[I0BOIO; ITPOBEIEHO iXHE KibKiCHE BUMiPIOBaHHS; PO3PO06JIEHO iHTerpaJbHUN MTOKa3HUK
Ta BU3HAYEHO BIUIMB Ha PiB€Hb OAHKIBCbKOI PEHTA0EIbHOCTI i PUHKOBOI YaCTKUA. ABTOPCBKMM BHECKOM CTaJIo
BKJIIOUEHHS 10 OLIIHKY CKJIA[IOBUX KOMIIEKCY MAPKETUHIY iIHHOBALIMHOI CKJIaIOBOI Ta BUSHAYEHHS iIXHBOTO BILJIMBY
Ha IIOKa3HUKMW PUHKOBOI YaCTKU Ta IPUOYTKOBOCTI 6aHKiB. BUKOpUCTaHHS po3po6yieHMX METOAUYHUX IiZIX0/iB Jae
3MOT'y BU3HA4YaTU KJIIOYOBi CKJIZ0Bi KOMIIJIEKCY MaPKETHMHIY 6aHKIBCbKMX iHHOBALLil, SIKi YMHATH TO3UTUBHUMA
BILJIMB Ha YaCTKy OAaHKY B PUHKOBOMY IIpUOYTKY. Ha OCHOBI IpOBEIEHOr0 €MIIPUYHOTO NOCIIiIKEHHS HalaHi BJIACHI
OIIiHKM BIVIUBY MapKeTHHI'y 6aHKiBCbKUX iHHOBALill Ha piHAHCOBY CTabiNbHICTL 6aHKIB Ykpainu. Y gocmiimkeHHi
BJOCKOHAJIEHO iHCTPYMEHTAPill OLIiHKY BIIJIMBY MapKETUHTY OaHKIBCbKUX iHHOBAlli#1 Ha (PiHAaHCOBY CTabiNIbHICTD
6aHKiB: OOI'PYHTOBAHO PO3PaxyHOK iHIMKATOPY (iHAaHCOBOI CTabIBHOCTI Ta MOOYJOBAHO PErpeciiiHi MOeli AJ1s
OLIiHKHM BIUIMBY CKJIAZJOBUX KOMIUIEKCY MapKeTUHTY (y T.4. iHHOBALiHNX) Ha (piHAHCOBY CTabIbHICTb 6AaHKIB. [ly1s
OlIiHKM QiHaHCOBOI CTabiNIbHOCTI BUKOPUCTAHO ITOKA3HUK aJleKBATHOCTI PETyJISTUBHOIO KalliTajly Ta po3po0JieHO
y3arajbHIOIYNH iHAUKaTOp (PiHAaHCOBOI CTabiIbHOCTI 6AHKIB. Y3arajbHIOIOYUI iHIUKATOP OOYL0BAHO 3
ypaxyBaHHSIM HACTYIIHUX CKJIQ[OBUX: IOCTATHICTb BJIACHOTO KaIliTasy, SIKiCTb aKTUBIB, IOXiIHICTb, JIKBiIHICTb Ta
YyTJIMBICTb JO PUHKOBOTO PU3UKY. BCTaHOBJIEHO, 110 aKTUBHICTb 3aITPOBAIKEHHS 6aHKaMU CKJIAJJOBUX KOMILIIEKCY
0aHKIBCbKMX iHHOBALil HE YMHUTb CTATUCTUYHO 3HAYYIOr0 BIUIMBY Ha PiHAHCOBY CTabibHICTh OaHKIB, TpOTE
OKpEMIi CKJIaZJ0Bi KOMIIJIEKCY 6aHKIBCbKMX iHHOBaLlil YMHSATh HE3HAYHNI HETaTUBHUI BIIJIMB Ha [1I0Ka3HUKU
IOCTATHOCTI BJIACHOTO Kamitasy 6aHKiB. Pe3ynbTaTu peasnisaliii 3ar1iporoHOBaHOrO iHCTPYMEHTAPilo OLiHKY BIJIUBY
MapKeTUHTYy 0aHKiBCbKUX iHHOBalli#1 Ha PpiHaHCOBY CTabiNbHICTb OAHKIB MOXYTb OYTH BUKOPUCTAHI [1pu
pauioHasisanii peryJsiTOpHAX BUMOT Ta IIPU PO3pOOLi CTpaTerii MapKeTUHTY 6aHKIBCbKUX iHHOBaLil. JloBeieHO, 1110
HasIBHICTb HE3HAYHOT'O HETaTMBHOTO BILJIMBY aKTUBHOCTI 3aIIpOBAIKEHHS 6aHKAMU CKJIA[IOBUX KOMIIJIEKCY
0aHKiBCbKMX iHHOBAIIi}l Ha MOKA3HUKYU AOCTATHOCTI BJIACHOTO KalliTajly He TIOBUHHO CTAaTH IPUYMHOI0 OOMEKEHHS
iHHOBaLiIIHO] Jis7IbHOCTI 6aHKiB; BOAHOYAC OOMEKYBATH 1€l IOTEHLiHUI HeraTUBHUI BIJIMB HEOOXiAHO IIJISIXOM
palioHaJIbHOTO BUKOPYCTAHHS BiJITOBIIHUX PETYJIITOPHUX BUMOT, SKi 6 CIIpSIMyBajiv 6@HKiBCbKY KOHKYPEHILIiIO HE B
006J1aCTb SIKOCTi aKTUBIB 11 KDEIUTHUX CTAaHIAPTIB, @ HATOMICTb y cepy SIKOCTi 06CIyroByBaHHs. Y qucepTraii
YIOCKOHAJIEHO METOJ0JIOTYHi 3acazii po3po0OKM CTpaTerii MapKeTUHTy 6aHKiBCbKUX iHHOBalill. Bu3HaueHo 3MicT Ta
THUIIOJIOTiIO0 CTpaTeriili MApKeTUHTY 6aHKIBCbKMX iHHOBaLill. BcTaHOB/EHO, 110 yCIilliHA peasisalist cTparerii
noTpebye ineHTu@ikalii Ta OLiHKMA PU3UKIB MAPKETUHIY OAHKIBCbKUX iHHOBALLill. BCTaHOBJIEHO, 10 BIPOBAIKEHHS B
0aHKax 3aMPOIIOHOBAHMX MiTXOLiB cripusTUMe GOPMYBAHHIO CUCTeMH ifeHTHdiKalii Ta OLiHKY PU3UKIB, @ TAKOX
IIPUMHATTIO BiATIOBITHYMX 3aX0[IiB 11010 MiHiMi3allii HEraTUBHUX HACJIiIKIB pU3MKiB MAPKETUHTY OAHKiBCbKUX
inHoBauil. EpexTuBHE BUKOPUCTAHHS CTPATETii MADKETUHTY 6aHKIBChKMX iHHOBALil 1IOTPEOY€E PO3BUTKY
KOMILJIEKCHOTO HayKOBO-METOAMYHOTO MiIX0y 0A0 OO PYHTYBaHHS iHCTpyMeHTapilo ii peasnizanii. Ha w1iit ocHOBI
B pO0OOTi CUCTEMATU30BaHO iIHCTPYMEHTH peasidalii cTpaTerii MapKeTHUHI'y 6aHKiIBCbKUX iHHOBALIiN 3a CKJIaJOBUMU
MapKETHHTOBOTO KOMILIEKCY «4-P». JloBe[leHO, 1110 BUKOPHCTAaHHS pO3PO06JIEHUX NiIX0iB cipusiTuMe (PiHAHCOBIN
CTabiJIbHOCTI 6aHKY Ha 3acajiax paliOHAJIbHOrO BUKOPUCTAHHS iHCTPYMEHTApIlo peasisallii cTpaTeriii MapKeTHUHTY

0aHKiBCbKUX iHHOBAIIil.

2. The dissertation provides the solution of the important scientific and practical task - substantiation of
theoretical and methodological principles and development of practical recommendations on the use of marketing
of bank innovations to ensure the activities and development of banks in conditions of financial instability. It has
been proved in the study that the necessity of a new direction (component) of banking marketing - innovation
marketing - is determined by the objective reasons, which are independent of bank marketing activity. They are
global conditions of competition development under the influence of digital transformation in banking market,
changing of the bank role in financial market, disintermediation, etc. The dissertation proposes the definition of
“marketing of bank innovations”. In the dissertation the conceptualization of scientific and methodical approaches
to formation of strategy of marketing of innovations in banks is carried out. On this basis, the author's definition of
the innovation marketing concept is proposed. According to the results of the assessment of the development and
implementation of bank innovations in the domestic market, the stages of development of banking innovations in



Ukraine are determined. The research improves the methodological approaches to the assessment of the
marketing mix of bank innovations in Ukraine. In particular, the indicators for the analysis of product, place,
pricing and promotion policies, including the innovation component, are substantiated. The quantitative
measurement of the policies assessment is carried out. An integrated indicator has been developed and the impact
on the level of bank profitability and market share has been determined. The author's contribution was the
inclusion in the assessment of the marketing mix components of the innovative component and determining their
impact on market share and profitability of banks. The usage of the developed of methodological approaches
allows to identify the key components of the marketing mix of bank innovations that have a positive impact on the
bank's share in the market profit of the banking industry. On the basis of the conducted empirical research own
estimations of influence of marketing of bank innovations on financial stability of Ukrainian banks are given. The
study improves the tools for assessing the impact of marketing of bank innovations on the financial stability of
banks: the calculation of the financial stability indicator is substantiated and regression models are built to assess
the impact of marketing components (including innovation) on financial stability of banks. To assess financial
stability, the regulatory capital adequacy ratio was used and a integral indicator of financial stability of banks was
developed. The integral indicator is based on the following components: capital adequacy, asset quality, earnings,
liquidity and market risk sensitivity. It is established that the activity of implementation by banks of components of
the bank innovation complex does not have a statistically significant impact on the financial stability of banks, but
some components of the banking innovation complex have a slight negative impact on banks' capital adequacy
ratios. The results of the implementation of the tools proposed for assessing the impact of marketing of bank
innovations on the financial stability of banks can be used in improving regulatory requirements and in developing
a marketing strategy for banking innovations. It is proved that the presence of insignificant negative impact of the
activity of introduction by banks of the components of the complex of bank innovations on the indicators of capital
adequacy should not be a reason to limit the innovative activity of banks; at the same time, it is necessary to limit
this potential negative impact by rational use of appropriate regulatory requirements that would direct banking
competition not in the area of asset quality and credit standards, but instead in the area of service quality.
Effective usage of marketing strategy of bank innovations requires the development of a comprehensive scientific
and methodological approach to justify the toolkit for its implementation. On this basis, the toolkit for
implementing the marketing strategy of bank innovations on the marketing mix components has been
systematized in the thesis. It is proved that the use of the developed approaches will contribute to the financial
stability of the bank on the basis of rational use of toolkit for the implementation of marketing strategies for bank

innovations.
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