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Pedepar:

1. Y puceprauii npecTaBaeHO BUPIilIEHHS BXJIMBOTO HAyKOBO-IIPAKTUYHOTO 3aBAaHHs — OOIPYHTYBaHHS
TEOPETUKO-METOANYHMX 3aCaf], Ta pO3POOKA IMPAKTUYHUX PEKOMEHAAllill 3 BUKOPUCTAHHSI MapKETUHTY OaHKiBCbKUX
iHHOBaLl 171 3a6e3neYeHHs HisITIbHOCTI i pO3BUTKY 0aHKiB B yMOBax (iHaHCOBOI HECTAbIIbHOCTI. Y IoCinKeHHi
IIOBEJEHO, 1110 T10sIBa HOBOTI'O HANPsIMY (CKJIal0BOI) 6aHKIBCbKOrO MapKeTHHTIY, & CaMe — MapKeTHHI'y iHHOBaLliil —
00yMOBJI€HA 00'eKTUBHUMU, HE3QJIEXKHUMU BiJl MAPKETHUHTOBOI AiSJIbHOCTI 6aHKIB YAHHUKAMU: IJ100aIbHUMU
YMOBaMU PO3BUTKY KOHKYpPeHLIii iz BrinBoM U@ poBoi TpaHchopmallii Ha puHKax 6aHKiBCbKUX IIPOAYKTIB, 3MiHOIO
poJti 6aHKiB Ha (piHAaHCOBOMY PUHKY, Ae3iHTepmMesialieio Tomo. Y nqucepralii 3alIporIOHOBaHO BU3HAUYEHHSI [IOHSITTS
«MapKEeTHHT 0aHKiBCbKUX iHHOBali#1».Bu3HayeHo 1 3BOPOTHIH BIJIUB CTaHy OAaHKIBCbKOI CUCTEMU Ha PiBEHb

3aMpoBaKeHHs 6aHKiBCbKUX iHHOBaL. Y nucepTalii 371iiCHEHO KOHLIEIITyali3allil0 HAyKOBO-MEeTOIUYHUX ITiTXOIiB



o popMyBaHHS cTpaTerii MapKeTUHTY iHHOBawii 6aHKiB. Ha 11ili OCHOBI 3aIIpONIOHOBAHO aBTOPCHKE BU3HAYEHHS
KOHLIeMN1ii MapKeTUHTY iHHOBaLiil. 3a pe3ybTaTaMu OLiHIOBAHHS PO3BUTKY Ta BIIPOBA/I>KEHHS 6AHKIBCHKUX
iHHOBali}l Ha BITYM3HSIHOMY PUHKY BU3Ha4Y€HI €Tanyu po3BUTKY OaHKIBCbKUX iHHOBalli#l B YKpaiHi. Y nocmiinkeHHi
YIOCKOHAJIEHI METOMYHI MiAXOAX 0 OLiHKM KOMILJIEKCY MAPKETUHIY OaHKIBCbKUX iHHOBALill B YKpaiHU. 30Kpema
OGI'PYHTOBAHO [MOKA3HMKU JJ1s1 aHAJI3y IPOAYKTOBO], 30yTOBOI, 1IiHOBO] MOJIITUK Ta MOJITUKYU TPOCYBAHHS, Y TOMY
YHMCJIi 32 iHHOBAIIMHOIO CKJIa[I0BOIO; ITPOBEIEHO iXHE KibKiCHE BUMiPIOBaHHS; PO3PO06JIEHO iHTErpaJbHUN MTOKa3HUK
Ta BU3HAY€HO BIUIUB HA PiBeHb 6AHKIBCbKOI peHTabeIbHOCTI i pUHKOBOI YaCTKU. ABTOPCHKMM BHECKOM CTaJjlo
BKJIIOYEHHS 10 OL[iHKY CKJIa[JOBUX KOMILJIEKCY MAPKETUHIY iHHOBALiHOI CKJIaZ0BOI Ta BU3HAYEHHS IXHBOT'O BILJIUBY
Ha TIOKa3HUKM PUHKOBOI YaCTKU Ta IPUOYTKOBOCTI 6aHKiB. BUKOpHCTaHHS po3po6yieHNX MEeTOAUYHUX MiX0iB A€
3MOTY BU3HAUaTH KJIIOYOBi CKJIa10Bi KOMILJIEKCY MapPKETHHIY 0aHKiBCbKUX iHHOBALiH, IKi YMHSTb IO3UTUBHUMN
BILJIMB Ha YaCTKy OaHKY B PUHKOBOMY IIpUOYTKY. Ha OCHOBI IpOBeI€HOr0 eMIIpUYHOTO NOCIiIKEHHS Ha/laHi BJIaCHi
OLIiHKM BIUIMBY MAapKETHHIY OQHKIBCbKUX iHHOBAlLill Ha (iHaHCOBY CTabiNbHICTh 6aHKIB YKpaiHu. Y mociinkeHHi
BJJOCKOHAJIEHO iHCTPyMEHTApill OLliHKY BIIJIMBY MapKEeTUHTY OaHKiBCbKUX iHHOBalli#1 Ha QiHaHCOBY CTabLNIbHICTD
6aHKiB: OOI'PYHTOBAHO PO3PaxyHOK iHIMKaTOpy (iHaHCOBOI CTabiNIbHOCTI Ta MOOYJOBAHO pPErpeciiiHi Moaeli AJ1s
OLIiHKY BIUIMBY CKJIAZJOBUX KOMIUIEKCY MapKeTUHTY (y T.4. iHHOBaLiHNX) Ha (piHAHCOBY CTa6i/NbHICTb GAHKIB. [11s
oliHKM QiHAaHCOBOI CTabiNIbHOCTI BUKOPUCTAHO ITOKA3HUK aeKBATHOCTI PETyJISTUBHOTO KalliTajly Ta po3po0JeHO
y3arajbHIOIUYNH iHAUKaTOp PiHaHCOBOI CTabiIbHOCTI OAHKIB. Y3arajbHIOIOUYUI iHIUKATOP TO6YI0BAHO 3
ypaxyBaHHAM HACTYIIHUX CKJIA[OBUX: JOCTATHICTD BJIACHOTO KaIliTauy, SKiCTb aKTUBIB, JOXIGHICTb, JIiKBIIHICTb Ta
YyTJIMBICTb 4O PUHKOBOTO PU3UKY. BCTaHOBJIEHO, 110 aKTUBHICTb 3aITPOBAIKEHHS 6aHKaMU CKJIAJJOBUX KOMILIIEKCY
0aHKiBCbKMX iHHOBALill HE YMHUTb CTATUCTUYHO 3HAYYIIOrO BIUVIMBY Ha PiHAHCOBY CTabibHICTh 6aHKIB, TpOTE
OKpeMIi CKJIaZJ0Bi KOMIIJIEKCY 6aHKIBCbKMX iHHOBalliil YMHATh HE3HAYHWI HETaTUBHUI BIIJIMB Ha [10Ka3HUKU
IOCTATHOCTI BJIACHOTO KamiTasy 6aHKiB. Pe3ysnbTaTu peasnisaliii 3arponoHOBaHOrO iHCTPYMEHTAPilo OLiHKY BIJIUBY
MapKeTHHTy 6aHKIBCbKUX iHHOBALill Ha (PpiHAHCOBY CTabiNBbHICTL GAaHKIB MOXKYTh OYTH BUKOPUCTAHI I1py
pauioHasisaujii peryJsiTOpHAX BUMOT Ta IIPU pOo3poOLli CTpaTerii MapKeTHHIy 6aHKiBCbKUX iHHOBalil. JloBeeHo, 1110
HasIBHICTb HE3HAYHOT'O HETaTMBHOTO BILUIMBY aKTUBHOCTI 3alIpOBA)KEHHS OaHKAMU CKJIAJJOBUX KOMILJIEKCY
0aHKiBCbKMX iHHOBAILill HA TOKa3HUKU JOCTaTHOCTI BJIACHOTO KaIiTasy He IOBUHHO CTaTU IPUYMHOI0 OOMEKEHHS
iHHOBaLiIIHO] JisIbHOCTI 6aHKiB; BOAHOYAC OOMEXKYBATH 1€l IOTEHIiTHNI HeraTUBHUI BIJIUB HEOOXIAHO MIJIIXOM
palioHaJIbHOTO BUKOPHCTAHHSI BiJIIOBIIHUX PETYJIITOPHUX BUMOT, SKi 6 CIIpSIMyBajiv 6@HKiBCbKY KOHKYPEHILIiIO HE B
00671aCTh SIKOCTi aKTUBIB 11 KpEJUTHUX CTAHJAPTIB, @ HATOMICTb Y C(EPY SIKOCTi 00CIyrOBYBaHHS. Y AucepTaLii
YIOCKOHaJIEHO METO0JIOTYHI 3acazy po3poOKH CTpaTerii MapKeTHHTy 6aHKiBChbKUX iHHOBaIii. Bu3HaueHo 3MicT Ta
THUIIOJIOTiIO0 CTpaTeriii MapKeTUHTy 6aHKiBCbKMX iHHOBAlill. BcTaHOB/EHO, 110 yCIilliHa peasisalist cTparerii
noTpebye ineHTUikalii Ta OLiHKMA PU3UKIB MAPKETUHTY OAHKIBCbKUX iHHOBALLill. BCTAaHOBJIEHO, 110 BIPOBAIKEHHS B
OaHKax 3alpOIOHOBAHMUX ITiAXOiB CIIpUsTUME (POPMYBAHHIO CUCTeMH ifeHTUdiKalii Ta OLiHKMA PU3KKIB, @ TAKOX
IIPUMHSTTIO BiATIOBITHMX 3aXO[IiB 1[0/10 MiHiMi3allii HeraTUBHUX HACJiIKIB pU3MKiB MAaPKETUHTY OAHKiBCbKUX
iHHoBal . EpeKTHBHE BUKOPUCTAaHHS CTpaTerii MapKeTHUHIY 0aHKiBCbKUX iHHOBALiNl IOTpebye PO3BUTKY
KOMIIJIEKCHOTO HAyKOBO-METOANYHOTO MiIX0Ay W00 OOI'PYHTYBaHHS iHCTpyMeHTapilo ii peasisaunii. Ha 1iit ocHOBI
B pO0OOTi CUCTEMATU30BAHO iIHCTPYMEHTH peasidalii cTpaTerii MapKeTHHI'y 6aHKIBCbKUX iHHOBALIiN 33 CKJIaJOBUMU
MapKEeTUHTOBOTO KOMILIEKCY «4-P». JloBe[leHO, 1110 BUKOPUCTaHHS pO3po06JIeHUX NiIX0iB cripusiTuMe (PiHaHCOBIN
CTabiIbHOCTI 6aHKY Ha 3acafiax palioOHaIbHOrO BUKOPUCTAHHS iHCTPYMEHTApIlo peastisallii cTpaTeriii MapKeTHUHTY

0aHKiBCbKUX iHHOBALIil.

2. The dissertation provides the solution of the important scientific and practical task - substantiation of
theoretical and methodological principles and development of practical recommendations on the use of marketing
of bank innovations to ensure the activities and development of banks in conditions of financial instability. It has
been proved in the study that the necessity of a new direction (component) of banking marketing - innovation
marketing - is determined by the objective reasons, which are independent of bank marketing activity. They are
global conditions of competition development under the influence of digital transformation in banking market,
changing of the bank role in financial market, disintermediation, etc. The dissertation proposes the definition of
“marketing of bank innovations”. In the dissertation the conceptualization of scientific and methodical approaches



to formation of strategy of marketing of innovations in banks is carried out. On this basis, the author's definition of
the innovation marketing concept is proposed. According to the results of the assessment of the development and
implementation of bank innovations in the domestic market, the stages of development of banking innovations in
Ukraine are determined. The research improves the methodological approaches to the assessment of the
marketing mix of bank innovations in Ukraine. In particular, the indicators for the analysis of product, place,
pricing and promotion policies, including the innovation component, are substantiated. The quantitative
measurement of the policies assessment is carried out. An integrated indicator has been developed and the impact
on the level of bank profitability and market share has been determined. The author's contribution was the
inclusion in the assessment of the marketing mix components of the innovative component and determining their
impact on market share and profitability of banks. The usage of the developed of methodological approaches
allows to identify the key components of the marketing mix of bank innovations that have a positive impact on the
bank's share in the market profit of the banking industry. On the basis of the conducted empirical research own
estimations of influence of marketing of bank innovations on financial stability of Ukrainian banks are given. The
study improves the tools for assessing the impact of marketing of bank innovations on the financial stability of
banks: the calculation of the financial stability indicator is substantiated and regression models are built to assess
the impact of marketing components (including innovation) on financial stability of banks. To assess financial
stability, the regulatory capital adequacy ratio was used and a integral indicator of financial stability of banks was
developed. The integral indicator is based on the following components: capital adequacy, asset quality, earnings,
liquidity and market risk sensitivity. It is established that the activity of implementation by banks of components of
the bank innovation complex does not have a statistically significant impact on the financial stability of banks, but
some components of the banking innovation complex have a slight negative impact on banks' capital adequacy
ratios. The results of the implementation of the tools proposed for assessing the impact of marketing of bank
innovations on the financial stability of banks can be used in improving regulatory requirements and in developing
a marketing strategy for banking innovations. It is proved that the presence of insignificant negative impact of the
activity of introduction by banks of the components of the complex of bank innovations on the indicators of capital
adequacy should not be a reason to limit the innovative activity of banks; at the same time, it is necessary to limit
this potential negative impact by rational use of appropriate regulatory requirements that would direct banking
competition not in the area of asset quality and credit standards, but instead in the area of service quality.
Effective usage of marketing strategy of bank innovations requires the development of a comprehensive scientific
and methodological approach to justify the toolkit for its implementation. On this basis, the toolkit for
implementing the marketing strategy of bank innovations on the marketing mix components has been
systematized in the thesis. It is proved that the use of the developed approaches will contribute to the financial
stability of the bank on the basis of rational use of toolkit for the implementation of marketing strategies for bank

innovations.
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