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Pedepar:

1. Y nopanii guceprauii JOCIiIKEHO TEOPETUYHI, METOL0JIOTIYHI Ta NMPUKJIAHI 3acay KOPIIOPAaTUBHOI
inenTruHocTi 6penay (KIB) y misnbpHOCTI 6araToHaunioHanbsHUX nignpuemMcts (BHIT) 3 0co61mBUM aKLIEeHTOM Ha
iHTerpaTuBHiil poJli KOPIOpPaTUBHOI collianbHOI BinnosinanbsHocTi (KCB) sik 06'eqHyBasbHOI JI0TiKK GOpMYyBaHHS,
VIPaBJliHHS Ta JeriTuMallii ifeHTUYHOCTI Ha MDKHapOJHUX PUHKax. Y poOOTi KOHLENTYyali30BaHO
MbKgUcLuUIIiHapHy ekocuctemy KIB, po3po6eHo OpuriHajibHi TEOPETUYHI MOJeli Ta 3AiCHEHO iX eMIIIpUYHY
BaJIifjallilo SIK HA MaKpOPiBHI MDKHAPOAHOI KOHKYPEHTOCITPOMOYKHOCTI, TaK i Ha MIKpOPiBHI BHYTPillIHBO]
y3roJpKeHOCT] 3allikaBjeHuX CTOPiH. Ha ocHOBI BcebiuHOro Keic-nocuiakenHs komnanii Gulfcrafts (Katap)
[IPOJEMOHCTPOBAHO, K KCB-opieHTOBaHA if€eHTUYHICTb peasli3yeThCs HA MIPAKTULLi Yepe3 CTaNIUI AU3alH i
BMPOOHNMYI [TpoLecH, iIHHOBAllii, CHCTEMU KOMYHIKallill Ta y4aCTb NPALiBHYKIB. Y KOHTEKCTi 3pDOCTaHHS IT100aIbHUX

€KOHOMIYHMX i CyCIIiJIbBHUX O4iKyBaHb OO BiNOBiIaJILHOCTI Ta CTAJIOCTi, IXCEPTaLis IPOIIOHYE CBOEYACHI



HayKOBi Ta NpUKJIagHi pimeHHsa gy BHIIL, mo npardyTs 70 KOHKYPEHTHUX IIEPEBAr i JIETITUMHOCTI B yMOBax

CKJIaJTHOTO Mi>XKHApOJHOTO CEpeOBUIIA

2. In the presented dissertation, the theoretical, methodological, and applied foundations of corporate brand
identity (CBI) in multinational enterprises (MNEs) are investigated, with a particular focus on the integrative role of
corporate social responsibility (CSR) as the unifying logic of identity formation, management, and validation across
international markets. The dissertation conceptualizes an interdisciplinary ecosystem of CBI, develops original
theoretical models, and provides empirical validation at both the macroeconomic level of multinational
competitiveness and the microeconomic level of internal stakeholder alignment. Through a comprehensive case
study of Gulfcrafts company (Qatar), the dissertation demonstrates how CSR-driven identity is operationalized in
practice through sustainable design and manufacturing processes, modular innovation, communication systems,
and employee engagement. As global economic and societal expectations shift toward responsibility and
sustainability, the research offers timely scientific and practical solutions for MNEs seeking competitive advantage
and legitimacy in complex international environments
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