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1. KOHKypEeHTOCIIPOMOIKHICTb NPOAYKIii HA PEriOHaJIbHOMY IIPOJIOBOJIBUOMY PUHKY Ta HaNpsIMU ii IinBUllleHHS (Ha
npukiagi KipoBorpaicbKoro periony)

2. Product competitiveness in the regional food market and the lines of its increases (on the materials of
Kirovohrad region)

Pedepar:

1. O6'eKT — €KOHOMIYHi BiJHOCHHN Ha PEriOHaJIbHOMY IIPOJIOBOJILYOMY PMHKY Ha OCHOBI IiIBUILEHHS 10TO
KOHKYPEHTOCIIPOMO>KHOCTI; M€Ta — OO PYHTYBaHHS TEOPETUKO-METO0JIOTIYHMX 3aca, Ta pO3po6Ka peKOMeH ALl
I10 MiBUILEHHIO KOHKYPEHTOCIIPOMOXXHOCTI POJIOBOJILYOI MPOAYKIIii Ha 30BHIIIHBOMY i BHYTPIlIHBOMY PMHKAX
[IPOJIOBOJILCTBA; METOIY — iHIEKCHUI Ta MOPiBHAIbHUI aHaJi3, FPyNyBaHHs, €KOHOMIKO-CTaTUCTUYHUI, CUCTEMHO-
CTPYKTYpPHHUIA, MOHOrpa(idyHNI, EKOHOMIKO-MaT€MAaTUYHOTO MOJE/II0BAHHS, rpaQiyHMil; HOBU3HA — NOIJINOJIEHO
METOI0JIOT{I0 KOHKYPEHTOCIIPOMOKHOCTI ITPOIOBOJIBYOI MPOAYKLi, KJ1acnPiKoBaHO €H0- Ta €K30TeHHi (pakTopu
KOHKYPEHTOCIIPOMOSKHOCTI, yIIOCKOHAJIEHO METOAWYHI [MiTXOIX O OLiHKK KOHKYPEHTOCIIPOMOXKHOCTI
IIPOJIOBOJIBYOI IPOAYKLi; Pe3y/IbTaTH — 3alIPOIIOHOBAHA ITPOrpaMa CTUMYJIIOBAHHSI IPOJ0BOJIBYOTO €KCIIOPTA
KipoBorpazcbKoro periony, po3po61eH0 MapKETUHTOBUI MexaHi3M (POPMYyBaHHS i CTAHOBJIEHHSI [IPOJIOBOJIBYOTO

PUHKY PETiOHY; BIIPOBA/IKEHO B €KOHOMI4YHY ITPAKTUKY.



2. In this thesis work the notion of competitiveness is investigated; the theory and methodology of product
competitiveness in foreign and domestic food markets are intensificated; the character of the processes of
economic development of the region is identified on the basis of business competition; the factors of the formation
of the regional system of food market development are investigated scientific and methodical approaches of the
assessment of the product’s competitiveness in the food market are intensificated. The analysis of the present
conditions is done; the new tendency of the development of the regional food market is indicated; the
preconditions of the development of modern potential of food market’'s administrative structure are identified; the
role of the state is determined by the optimization of the development of regional product streams on the basis of
their competitiveness of increases; the assessment of the influence of price formation factor on the modern food
market is done; in this thesis the marketing mechanism of the increases product competitiveness is investigated;
the strategy of the manufacturer - exporters support is developed on the basis of building up the export potential
of the region.
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