O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeEP: 0402U001935
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 19-06-2002

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CtpaukoBa Harans BacuniBHa

2. Strachkova Natalya Vasilyevna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 11.00.02

Ha3Ba HayKoBOi creniaJIbHOCTiI: EkoHomiuHa Ta cowjasbHa reorpadis

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axHCTy: 14-06-2002

CreniaJbHICTh 32 OCBiTOO: 7.070501

Micue po60oTH 34,00yBaya: Kpumcbka akazieMis IPUPOI0OXOPOHHOTO Ta KyPOPTHOTO 6y/[iBHULITBA

Kopg 3a €IPIIOY: 24401092

Micue3Haxoa>KkeHHs: 95019, APK, m.Cimdeponoss, Bys.Kuischbka, 181

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi Cleliagi30BaHOi BYE€HOI pagu): [ 26.163.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH: IHCTUTYT reorpadii

Kopg 3a €IPIIOY: 05540402

Micuesnaxo,rm(eﬂnﬂ: 01034, m.Kuis, Byn.Bonogumupceka,44

dopma ByracHOCTI:

C(l)epa yIIpaBJIiHHﬂZ HanjjonanbHa akageMisd HayK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHUX PyOPHK: 39.01.11

Tema gucepranii:

1. ABronomHa Pecny6slika Kpum Ha pyHKy peKkpeaniiiHuX IOCyT (CyCIiibHO-reorpa@piyHa oliHKa KOHKYPEHTHUX
MIO3NULIiN)

2. Autonomous Republic of Crimea on the market of recreational services (socio-geographical evaluation of
competitive positions)

Pedepar:

1. PuHOK pexpealiiiHux nocayr ABToHOMHOi Pecniy6iku Kpum. ITpoBecTu cycrinbHO-rerrpagiyHy OLjiHKY
KOHKYPEHTHUX I103uLii AP KpuM Ha pi3HUX TEPUTOPIaJIbHUX PIBHAX PUHKY PEKPEaliMHUX IIOCIYT, BU3HAYUTH
[IPiOpUTETHI HAIIPSIMKU NTOJAJIBIIOTO PO3BUTKY KprmMy. MeTomamMu NOCTIiIKEHHS €: METOAU MaTEMaTUYHOTO,
KaprorpadiuHoro, rpapiuHOro MOJIe/Il0BaHHS!, CTATUCTAYHi, pallOHyBaHH$, COLIi0JIOT{YHOTO ONATYBAaHHSI.
Y3arasbHEHO pe3ysbTaTh FeOMapKeTUHIOBUX NOCIIXEHb B paMKax CyCIisibHOI reorpadii. Po3pobseHo u
MePEBIPEHO METOIMKY MOPIBHAIBHOTO aHaJli3y KOHKYPEHTHHUX M03ULliMl TEPUTOPIi HA PUHKY peKpealiiHUX MOCIYT.
BussneHno reorpadito Nonuty, Clio>KMBYi epeBary i CTyIiHb 337J0BOJIEHHS BiIlIOYMHKOM Ha [1iBOCTPOBI 32
IOTIOMOTOIO COLLi0JIONIYHOrO OIIMTYBAHHS CEPEl, PEKPEAHTIB, 10 IPO>KUBAIOTb 3a MeXXamu Kpumy. BusiBieHo
BiZ[IOBIZHICTb ITPOIO3ULLiI peasbHOMY IOIUTY 3a JOIIOMOTOI0 COLLi0JIOTIYHOIO ONUTYBAHHS CEpPEeJ OpraHizaTopis

Bigno4nHKy y Kpumy. [IpoBenieHO OLjiHKy KOHKYPEHTHUX 1o3uLiii AP Kpum Ha Mi>KHapOJHOMY, HalliOHaJIbHOMY Ta



perioHaJIbLHOMY piBHSIX, OGIPYHTOBAHO CTpATEriuHi HANPSMU NOCUJIEHHSI KOHKYPEHTOCIIPOMOXKHOCTI AP Kpum Ha

PUHKY pekpealiiiHux nocayr.Cdpeporo BUKOPUCTaHHS € OCBITa, YIIPaBIiHHS, MAPKETUHIOBA [1isJIbHICTb.

2. The market of recreational services of the Autonomous Republic of Crimea. The estimation of competitive
positions AR of Crimea in the market of recreational services (MRS). The results of geomarketing researches are
generalized in the field of public geography. The technique of the comparative analysis of competitive positions
territorial MRS is developed which includes a substantiation of the program. The geography of demand, consumer
preferences and degree of satisfaction by rest on a peninsula with the help of sociological in derogation among
tourists, living outside of Crimea is revealed. The conformity of the offer to real demand is revealed through
sociological interrogation among the organizers of rest in Crimea. The estimation of competitive positions MRS of
Crimea at the international, national and regional levels is made and the strategy of strengthening of its
competitiveness is proved.

Jep>kaBHH#M peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu gOCIiAKEHHS:

ITy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTaHTA)

BiacHe IlpizBuie Im'sa ITo-6aTbKOBI:
1. bana6aHos I'.B.

2. Balabanov G.V.

KBasigikamis: g.reorp.u., 11.00.02
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanis:

IToBHe HallMeHYBaHHS OPHIHUYHOI 0COOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Pynenko B.IT.
2. Pynenko B.IL

KBasigikamis: g.reorp.u., 11.00.02
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. fIxoBenko .M.

2. SIkoBeHkoO .M.

KBasigikanis: k.reorp.u., 11.00.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Pynenko JLT.

Pynenxko JLT.



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




