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1. Acamoax-Yepemex [I>xomya. MapKeTHHIOBi iHCTPyMEHTH 3a0e3l1e4eHHs] EKOHOMIUHOI 6e31eKy MiAnpreMCTBa. —

KBanigikaniiiHa HaykoBa npalisl Ha IpaBax pykomnucy. Jlucepralist Ha 30,00yTTsI HAQyKOBOTO CTYII€HS JOKTOpa
¢inocoii 3a cnenianpHicTio 075 — MapKeTHHT. — XMeJIbHULPKUN HalliOHAJIbHUI YHIBEPCUTET, XMeIbHULIbKUM,
2025. lucepraliio nprcBsSYeHO po3pood1Lli TEOPETUYHYUX [10JI0’KEHb Ta HAYKOBO-METOANYHUX MiAXO0iB I0A0

BHUKOPHCTaHHS MapKeTHHIOBUX iHCTPYMEHTIB y 3a6e31e4eHHi eKOHOMIYHOI 6e3I1eKu MifIprueMCTB. Y epluomy

pospini «TeopeTUyHi OCHOBYU BUKOPUCTAHHS MaPKETUHIOBUX iHCTPYMEHTIB y 3ab€311e4eHHi EKOHOMIUHOI 6e31eKu

HiANpUEMCTBA» BU3HAYEHO MICLI€ i pOJIb MAPKETHMHIOBUX iHCTPYMEHTIB y 3a6€311€4€HHI €KOHOMIYHOI 6€3I1eKn
HiANpUEMCTB, IPECTABIEHO OCHOBHI MiIXOAM O TPAKTYBAHHS €KOHOMIUHOi 6€e3mexku, c(popMOBaHO

MapKeTUHIoBuUil niaxin no ineHTudikanii 3arpo3 pyHKLiOHyBaHHS NifIPUEMCTBA. Y IPyroMy po3fisi poboTu

«AHasi3 MapKeTUHIOBOI CKJIaJ0BOI 3a0€31eYeHHS] EKOHOMIYHOI 6€3MeKy TPOMUCIOBUX MiJITPUEMCTB» IIPOBENEHO

IeTaJIbHUN aHajli3 cepenoBuia PyHKLIiOHYBaHHS MiTIIPUEMCTB JIETKOI IPOMUCIIOBOCTI 3 MO3ULIii MapKeTUHIOBOT'O

nifgxony Ha MaKpOPiBHI, a TAKOX aHajli3 MapKETUHIOBOI CKJIaJl0BOi 3abe31e4eHHs] €EKOHOMIYHOI O6e3I1eKu



IOCTiIKyBaHUX MiATIpUeMCTB. PO3po6s1€HO HayKOBO-METOIUYHUH MifXif N0 OLiHIOBAaHHS BIIJIMBY iHCTPYMEHTIB
MapKeTHHTY Ha eKOHOMIUHY 6e3IeKy mianpruemcTsa. Po3pobseHo Ta anipob60BaHO HAyKOBO-METOAUYHUN MiAXin 3
OLIiHIOBaHHSI PiBHS TOTOBHOCTI MiJIIPUEMCTB JI0 BIIPOBAJ)KEHHS MapKETUHIOBUX iIHCTPYMEHTIB, KU nlependaydae
TP OCHOBHI €Tamu: IPOBEJIEHHsI CY0'eKTUBHOI OL[iHKY, 5Ka pPeali30ByEeThCs HA MifICTaBi €KCIIEPTHOTO OIIMTYBAHHS;
IIPOBEJIEHHS 00'€KTUBHOI OLIiHKY, IKa 6a3yeThCsl HA BUKOPUCTAHHI CTaTUCTUYHUX METO/IiB; iHTepIpeTalis
OTPUMAaHUX Pe3yJIbTaTiB, 110 Peasi30ByeThCS 3a JOIIOMOTOI0 [T0OYIOBY CiTKH, sIKa J03BOJIsS€ BU3HAYUTU PiBEHb
TOTOBHOCTI IiATIPUEMCTB 10 BIIPOBA/I>)KEHHSI MapKETUHIOBUX iHCTPYMEHTIB, i Bijo6pakae 3a7eXXHICTb MK
00'eKTUBHOIO Ta Cy0'€éKTUBHOIO CKJIaIOBUMMU. Y P€3yJIbTaTi BUKOPUCTAHHS 3alIPOIIOHOBAHOrO MiAXOLYy MEHEIPKMEHT
[iANpUEMCTB OTpUMYE iHPOPMaALLiIO IIPO CTYIiHb TOTOBHOCTI MiZIIPUEMCTBA JO BIIPOBAIPKEHHSI MAPKETUHTOBOTO
iHCTpyMeHTapilo i MoAanbLIoro yJOCKOHAJIEHHSI MapKETUHIOBOI CKJIa/10BOI 0T0 Aisl/IbHOCTI 32 PaXyHOK PO3POOKHU i
BIIPOBAJI)KEHHS BiJI[TOBIHUX MEXaHI3MiB Ta MOJieJIeN. Y TPETbOMY PO34isi «BUKOpHCTaHHS MapKETUHIOBUX
iHCTpyMEHTIB y 3a6e3Me4eHHi eKOHOMIYHOI 6e3MeKU MiANPHUEMCTBA» PO3PO6IEHO MEXaHI3M 3a6€e311eYeHHS
€KOHOMIYHOi 6e3MeK! IMiIPUEMCTB JIETKOi TPOMHUCIOBOCTI HA OCHOBI BUKOPUCTAHHSI MAPKETUHTOBUX
iHCTpyMeHTiB. BusHaueHo Micle Ta pojib MApKETMHIOBUX iHCTPYMEHTIB Y GOpPMYBaHHI MozeJli 3abe3re4eHHs
€KOHOMIYHOi 6e3NeKU MifIpreMCTBa Ta IPOBEAEHO anpoballio Takoi MoJiesli Ha MiAIIpUeMCTBax JIETKOi
IIPOMUCIIOBOCTi. OGI'PyHTOBaHO (POPMYBaHHSI HOBUX TPEHIB y PO3yMiHHI CYTHOCTI MAPKETHHTY, SIK KOHLeTILIil
IIPOAKTUBHOTO YIIPaBJIiHHS i 3a0€3[1e4eHHs] EKOHOMIUHOI 6e3NeKy MifNpreMCTBa 32 PaXyHOK BUKOPUCTaHHS
Cy4aCHUX MapKETUHTOBUX iHCTPYMEHTIB Ta 3a0€3MeYeHHs] 3HIKEHHS L[iHOBOI €JIaCTUYHOCTI MPOAYKLii, o po6uTh
HiANPUEMCTBO MEHII BPA3IMBUM JI0 [Iill KOHKYPEHTIB Ta 3abe3Meuye CTiiKiCTb 10 HEraTUBHOTO BILIUBY (DAaKTOPiB
30BHILIHBOTO i BHYTPIIIHbOTO cepenoBuina. Ha OCHOBI BUKOPHCTaHHSI MAapKETHHIOBUX iHCTPYMEHTIB [100Y10BaHO
CTPYKTYPHO-JIOTIYHY MOJI€JIb MEXaHi3My 3a0€3I1e4eHHs €eKOHOMIYHOI 6€3MeKM MiJIIPUEMCTB JIETKOi TPOMMCIIOBOCTI,
sIKa J103BOJISI€ MiIBUIINATH CTilKiCTh, KOHKYPEHTOCIIPOMOJKHICTb Ta € IIEPEyMOBOIO CTabiIbHOTO iX PO3BUTKY 32
PaxyHOK 3HIDKEHHS PU3UKIB, MiHiMi3a1lii 3arpo3 i epeKTUBHOro BUKOPUCTAHHSI MapKETUHIOBUX iHCTPYMEHTIB 117151
ajanTanii 1o 3MiH pUHKOBOI KOH'IOHKTYPU. OCHOBHOIO OCOOJIMBICTIO PO3PO0JIEHOI0 MEXaHi3My € BpaxyBaHHs B2B Ta
B2C mopeneit B3aemoJii 3 KlieHTaMU y IIpoLeci 3a6e3Me4eHHs] €EKOHOMIUHOI 6€3MeKU MiAIPUEMCTBA, L0 CIIpUsE
inenTudixanii NoTped pi3HUX CErMEHTIB PUHKY 32 PaXyHOK YOr0 CTBOPIOIOTHCS NepelyMOBU (POPMYBAHHSI CTpATETil
ajanTanjii Ta 36epe>xeHHs KJIieHTChKOI 6a31 B yMOBax 3arajbHoi fgecTabisnizallii ekoHoMiyHuX nipoueciB. Po3pobieHo
MO[iesb 3a0e3rneyeHHs] EKOHOMIUHOI 6e3IeKy MigIIprUeMCTBA, sIKa I03BOJIsIE 3HAUTU ONTUMAJIbHUM Habip
MapKeTUHTOBUX IHCTPYMEHTIB 3 ypaxyBaHHSIM LiHOBOI NIOJIITUKYU Ta aKTyaJbHUX (PAKTOPiB HETATHBHOTO BIJIMBY Ha
HI0TO [isyIbHICTD, a caMe: HasiBHICTh GOpC-MaKOpPHUX 00CTaBUH; JedinuT pecypcis; NafiHHS IJ1aTOCIIPOMOXKHOTO
IIOTIUTY; HAasIBHICTb «CipOro iMIIOpPTY»; HEraTUBHUM iIHCTUTYLIMHUI BIIUB. Po3pobsieHa Mozesb poiimia

anpooballilo Ha BiTYM3HSIHUX NiJIIPHUEMCTBAX JIETKOI IPOMHUCIJIOBOCTI.

2. Asamoah-Kyeremeh Joshua. Marketing tools for ensuring the economic security of the enterprise. -
Qualification scientific work on the rights of the manuscript. Dissertation for obtaining the degree of Doctor of
Philosophy in speciality 075 - Marketing. — Khmelnytskyi National University, Khmelnytskyi, 2025. The dissertation
is devoted to the development of theoretical provisions and scientific and methodological approaches to the use of
marketing tools in ensuring the economic security of enterprises. The first section «Theoretical Foundations of the
Use of Marketing Tools in Ensuring the Economic Security of an Enterprise» defines the place and role of
marketing tools in ensuring the economic security of enterprises, presents the main approaches to interpreting
economic security, and forms a marketing approach to identifying threats to the functioning of an enterprise. In
the second section of the paper «Analysis of the Marketing Component State to Ensure the Economic Security of
Industrial Enterprises» a detailed analysis of the operating environment of light industry enterprises from the
perspective of the marketing approach at the macro level, as well as an analysis of the marketing component of
ensuring the economic security of the enterprises under study, has been carried out. A scientific and
methodological approach to assessing the impact of marketing tools on the economic security of an enterprise has
been developed. A scientific and methodological approach to assessing the level of readiness of enterprises to
implement marketing tools has been developed and tested, which involves three main stages: conducting a
subjective assessment, which is implemented on the basis of an expert survey; conducting an objective assessment,



which is based on the use of statistical methods; interpreting the results obtained, which is implemented by
building a grid that allows determining the level of readiness of enterprises to implement marketing tools and
reflects the dependence between the objective and subjective components. As a result of using the proposed
approach, enterprise management receives information about the degree of readiness of the enterprise to
implement marketing tools and further improve the marketing component of its activities through the
development and implementation of appropriate mechanisms and models. In the third section «The Use of
Marketing Tools in Ensuring the Economic Security of an Enterprise» a mechanism for ensuring the economic
security of light industry enterprises based on the use of marketing tools has been developed. The place and role
of marketing tools in the formation of a model for ensuring the economic security of an enterprise has been
determined and such a model has been tested at light industry enterprises. The paper substantiates the formation
of new trends in understanding the essence of marketing as a concept of proactive management and ensuring the
economic security of an enterprise through the use of modern marketing tools and ensuring a decrease in the
price elasticity of products, which makes the enterprise less vulnerable to the actions of competitors and provides
resistance to the negative impact of external and internal environmental factors. Based on the use of marketing
tools, a structural and logical model of the mechanism for ensuring the economic security of light industry
enterprises has been built, which allows for increased sustainability, competitiveness and is a prerequisite for their
stable development by reducing risks, minimizing threats and effectively using marketing tools to adapt to changes
in the market conditions. The main feature of the developed mechanism is the consideration of B2B and B2C
models of interaction with customers in the process of ensuring the economic security of an enterprise, which
helps to identify the needs of different market segments, thereby creating the preconditions for the formation of
strategies for adaptation and preservation of the customer base in the context of general destabilization of
economic processes. A model for ensuring the economic security of an enterprise has been developed, which
allows finding the optimal set of marketing tools, taking into account the pricing policy and relevant factors of
negative impact on its activities, namely: the presence of force majeure; resource shortage; decline in solvent
demand; the presence of «gray imports»; negative institutional impact. The developed model was tested at
domestic light industry enterprises.
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