O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0416U001394
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 03-03-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Topopeupka Ipuna BacuniBHa

2. Horodetska Iryna Vasylivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucrTy: 11-02-2016

CreniaJbHICTh 32 OCBiTOIO: 8.02030302

Micue po6oTH 34,00yBaya: YepHiseupKkuii HalioHanbHMI yHiBEpCUTET iMeHi IOpis GenpkoBrya

Kopg 3a €IPIIOY: 02071240

Micue3HaxoaKeHH: 58012, m. YepHisuyj, ByJs. KOLI06MHCBHKOTO, 2

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

MIudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeliaai30BaHOi BY€HOI pagH): K 76.051.07
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: UepHiBellbKuil HalliOHa/IbHUIA yHiIBEpCUTET iMeHi FOpis

denpkoBrya

Kopg 3a €IPITIOY: 02071240

Micue3HaxoaKeHHS: 58012, m. YepHisuj, ByJ. Kolto6uHCbKOrO, 2
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 16.21.33

Tema gucepranii:

1. AHr7TiiCbKOMOBHUM PEKJIAMHUYN TEKCT KOCMETUYHUX 3aCO6iB: CTPYKTypa, CEMaHTHKa, IIparMaTuka

2. The English advertisement text of cosmetics: structure, semantics, pragmatics

Pedepar:

1. Y po60Ti OKpecyieHO TeOpeTHKO-MEeTO0JIOTiYHI 3acaZiyi BUBYEHHS peKJIaMU Ta peKJIaMHOi MaHinysuii. OnucaHo
Ta CUCTEMAaTU30BAaHO CTPYKTYPHI KOMIIOHEHTU PEKJIAMHOT'O TEKCTY KOCMETUYHMX 3aC00iB, NPOKIACU(piKOBAHO Ta
[IPOaHaIi30BaHO MOP(OJIOTiUHI, IEKCUKO-CEeMaHTUYHi, CUHTAaKCUYHi Ta CTUJIICTUYHI OCOOGINBOCTI IX €JIEMEHTIB 3
ypaxyBaHHSM HeBepOaIbHOrO KOMIIOHEHTA. BOKpeMyieHO OCHOBHI KOMYHIKaTHBHI CTpaTerii, a TakoxX
KOMYHIKaTUBHI TaKTUKHU X peasisallii; IpoBeeHO MOPiBHAIbHUI aHaJi3 CTPYKTYPHUX €JIEMEHTIB PEKJIAMHOTO

TEKCTY KOCMETUIHHNX 3aco0biB Ha piBHI/IX MOBHUX piBHHX.

2. The theoretical and methodological principles of the study of advertising and advertising manipulation are
outlined. Special attention is paid to the singling out and systematization of the structural components of the
advertisement text of cosmetics, their classification and analysis of morphological, lexical-semantic, syntactic and
stylistic peculiarities of these components while also taking into account the nonverbal component. The main

communicative strategies and the communicative tactics for their realization are presented; the comparative



analysis of the structural elements of the advertisement text of cosmetics on different language levels is carried
out.

Jep>kaBHH peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLiHOI AiSJIBHOCTI:
ITiZCyMKH JOCiI>KEHHS:

Iyo6sikarrii:

HayKkoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Conia;ibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTAHTA)
BaacHe IlpizBume Im's I10-6aTbKOBI:

1. €cunenko Hagig I'puropisHa

2. Yesypenko Nadiia Hryhorivna

KBasigikanis: g.¢inon.n., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BinomocTi npo odiniliHuX OIIOHEHTIB Ta PEl€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. Mopo3osa OsieHa IBaniBHA

2. Mopososa OsneHa IBaHiBHa

KBasidikanis: g.¢inon.n., 10.02.04



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. buk Irop Crenanosu4

2. buxk Irop Crenanosu4

KBasmigikanis: k.¢pinonn., 10.02.04
ImenTudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3ak1104Hi BiZOMOCTI

BaacHe IlpizBuie Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi

TOJIOBYIOYOTO Ha 3acCiaHHi

BignoBigasibHUI 3a HiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

Kymnepuk Bosiogumup IsaHoBuy

Kymnepuk Bosogumup IsanoBuy



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




