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Pedepar:

1. O6’eKT mOCimKeHHSs - IPOL,eCH PO3BUTKY MiATIPUEMHULITBA Y cpepi pUHKY HEIIPOIOBOJIbYMX COL[iaIbHO
BRXJIMBUX TOBapiB. MeTol AucepTauiiiHoi pob0oTU € 0OrpyHTYBaHHS TEOPETUKO-METOL0JIOTIYHUX 3aca, Ta
PO3pO6JIEHHS] HAYKOBO-TIPAKTUYHUX PEKOMEHALi! PO3BUTKY MiJIPUEMHULBKO]I OisI/IbHOCTI y cepi
HEIPOJ0BOJIbYUX COLiaJIbHO BKJIMBUX TOBAPIB Ta ix peasidauii. MeTony TOC/IiI)KEHHS: CUCTEMHUN; TEOPETUYHI,
IHOYKTUBHUHY, NeJyKTMBHUM; KOHTEHT-aHai3y; rpadidyHuil; eMIipUYHOTO NOCTiIKEeHHS; EKOHOMIKO-MaTeMaTUuyHe
MOJeJII0BaHHS. Briepiie po3po6seHO NepMaHEHTHUH OpraHisalliilHo-eKOHOMIYHUI MEXaHi3M PO3BUTKY
HiANPUEMHULBKOI JisJIBHOCTI y cdepi HEMPOJOBOIbYNX COLiATIbHO BAKJIMBUX TOBAPIB, B OCHOBY SIKOTO IOKJIAIEHO
aKTUBIi3al}il0 CKJIaIOBUX iIHHOBALIMHO-TPaIULIIIHOI MOJIeJIi: pecypcH, KOMaHa Ta MOXJIMBOCTI, 110 3a6€e311e4yi0Th
o/lHOYacHe (PyHKLiOHYBaHHS yIPaBJliHCbKOrO, piHaHCOBOTO, iHHOBALiITHOTO 6JIOKIB, TOCIIiNOBHY pearizalilo i
IOCSITHEHHS CTPATEriYHOro Pe3ysbTaTy; C(POPMOBAHO TEOPETUKO-METONMYHUM MifXif, N0 OLiHIOBAaHHS
KOMIIJIEMEHTAPHOCTI HEMPOAOBOJIBUMX COLia/IbHO BRKJIMBUX TOBAPIB 3 ypaxyBaHHSIM TPbOX CKJIaJOBUX:

€HeproouafHOCTi, eHeproedeKTUBHOCTI Ta paljioHaJIbHOCTI; pO3pO6JIEHO i 3aIIPOIIOHOBAHO iIHTErPOBAHY CTPATETio



PO3BUTKY ¥ MOJepHi3alii NiInprueMHULTBA y chepi HEMPOAOBOJIbUMX COLIAIbHO BAKJIMBUX TOBAPIB. YIOCKOHAJIEHO
MOJeJIb IO6Y0BU iIHCTUTYLIOHAIbHOI apXiTeKTOHIKM 6a30B0i my1at@opmu QyHKIIOHYBAHHS PUHKY
HEIPOJOBOJIBYMX COLiaJIbHO BKJIMBUX TOBAPiB; TEOPETUKO-TIPAKTUHI IiAxonu 1o popmyBaHHs KoHUenuii Value-
based Management, 1110 BpaxoBy€e CTPYKTypy BapTOCTi MiApUeMCTBA — BUPOOHUKA HEIIPOIOBOJIbYUX COLiaIbHO
Ba)KJIMBUX TOBAPiB; HAYKOBO-TIPAKTUYHUI MifIXi]] 10 pO3POOJIEHHS CTPATETiYHUX PillleHb YIPABJIiHHS IPOL,ECOM
BUPOOHHUIITBA HETIPOJOBOJIbYMX COLiajIbHO BKJIMBUX TOBAPiB; 6araToKpUTepiasbHy MOZEsb aHATITUYHOTO
JOCJIiZIPKeHHS] YMHHUKIB BIUIMBY HA PO3BUTOK MifNIprueMHULTBA. HaGysK 110anboro po3BUTKY IOHSTIHO-
KaTeropiasbHUM anapar JOCJiIKEHHS; IHTErpOBaHN MiAXif mo peasnidauii mianprueMHNLBKOI AisIIbBHOCTI HA PUHKY
HETIPOJ0BOJIbYMX COLiaJIbHO BKJIMBUX TOBAPiB; HAYKOBO-TIPUKJIAIHI 3acany 36a1aHCyBaHHS 1 oNTUMi3alil
JIOTICTMYHUX IIPOLECIB HA PUHKAX HENIPOLOBOJIbYUX COLia/IbHO BaXKJIMBUX TOBAPiB. Pe3ybTaTi 4OCIiIKEHH
BMKOPHCTaHI y [isJIbHOCTI MigIIPUEMCTB Ta opranisauiil. Cpepoio BUKOPUCTAaHHS aBTOPChKUX [IPOINO3ULN €
MiJINPUEMCTBA Ta Opraxisarii.

2. The research object is the processes of entrepreneurship development in the market of non-food socially
significant goods. The aim of the dissertation is to justify the theoretical and methodological foundations and to
develop scientific and practical recommendations for the development of entrepreneurial activity in the sphere of
non-food socially significant goods and their implementation. Research methods: systemic; empirical; inductive,
deductive; content analysis; graphical; empirical research; econometric modeling. For the first time, a permanent
organizational and economic mechanism for the development of entrepreneurship in the sphere of non-food
socially significant goods has been developed, based on the activation of components of the innovation-traditional
model: resources, team, and opportunities, ensuring the simultaneous functioning of management, financial, and
innovation blocks, sequential implementation, and achievement of strategic results. A theoretical and
methodological approach to assessing the complementarity of non-food socially significant goods, taking into
account three components: energy-saving, energy efficiency, and rationality, has been formed. An integrated
strategy for the development and modernization of entrepreneurship in the sphere of non-food socially significant
goods has been developed and proposed. The model for building the institutional architecture of the basic
platform for the functioning of the market for non-food socially significant goods has been improved; theoretical
and practical approaches to the formation of the Value-based Management concept, which considers the structure
of the value of the company - producer of non-food socially significant goods; a scientific and practical approach
to the development of strategic decisions for managing the production process of non-food socially significant
goods; and a multi-criteria model for analytical research of the factors influencing entrepreneurship development.
Further development has been achieved in the conceptual and categorical apparatus of the research; integrated
approach to the implementation of entrepreneurial activity in the market of non-food socially significant goods;
and scientific and applied principles for balancing and optimizing logistics processes in the markets of non-food
socially significant goods. The results of the research are used in the activities of enterprises and organizations.
The scope of application of the author's proposals includes enterprises and organizations.
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p. JIeBiB. c. 310-311.

o [letenpkui, I., 2024. ConiasibHO BaXKJIMBi TOBApU SIK CKJIa/10Ba HallioHaNbHOI 6e3neku. B: CyyacHi eKOHOMIUHI
Ta IIPaBOBi TEHEHLii: MDKINCUUIITIHAPHI pillleHHs JJ1s1 CTaJoro MalGyTHhOTO: Te3u JoMnoBifgeil MibkHapogHOi

HayKOBO-IIpaKTM4HOi KoH(pepeHLii, M. PiBHe, 12 nuctonana 2024 p. PisHe. c. 13-15.
HaykoBa (HayKOBO-T€XHiYHa) MIPOAYKILis:
ConiasibHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi gJokymeHTH Ha OIIIB:

BrnpoBaaKeHHS pe3yJIbTaTiB AHCEPTalii: BiposamkeHo

3B'130K 3 HAYKOBUMH T€MaMH: 0122U200756; 0122U201589

VI. BizomocCTi Npo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. [Tpoxoposga Bikropis BonogumupiBHa

2. Viktoriia V. Prokhorova

KBasidikanis: y.e.n., npodecop, 08.00.04

InenTudikarop ORCID ID: He 3acrocosyerbcs

JoparkoBa indpopmamuist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOM: XapKiBCbKMil HALOHAJILHUIT YHiBepcuTeT imeHi B. H. Kapasina
Kopg 3a €IPIIOY: 02071205

Micue3HaxoaKeHHS: maiinad CBo6oau, Oyn. 4, XapkiB, XapkiBcbKuil p-H., 61022, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. KoBanbcbka JIto60B JleoHimiBHA

2. Liubov L. Kovalska



KBasigikamis: g.e.n., npodecop, 08.00.05

InenTudikarop ORCID ID: He 3acrocosyerses

JoparkoBa iHdpopmamnist:

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: JlylbKuil HALOHAJILHUIA TEXHIYHMIA YHiBEpCUTET
Kopg 3a €IPIIOY: 05477296.

Micue3HaxoaKeHHS: ByJ1. JIbBiBChbKa, 75, JIyupK, Jynpkuii p-H., 43018, Vkpaina

dopma By1acHoCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Aped'eBa OneHna BonogumupiBHa

2. Olena V. Aref'ieva

KBasidikamis: 1. e. u., npodecop, 08.00.04

InenTudgikarop ORCID ID: He sacrocosyerbcs

JoparkoBa iHdpopmamuist:

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: HaujoHanbHuii aBiauiitHuil yHiBEpCUTET
Kopg 3a €IIPIIOY: 01132330

Micue3HaxoaKeHHS: npocnekt Jlrobomupa I'ysapa, 6yz. 1, Kuis, 03058, Ykpaina
dopma BiracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi

Biacue IpizBuie Im's I[1o-6aTbKOBI Kysbmin Osier €sreHosuy

TOJIOBH pajgu

BiacHe IIpizBuie Im's I1o-6aThKOBI Kysbmin Osner €sreHosny

rOJIOBYIOYOTO Ha 3acCifiaHHi

BinmoBimaibHUH 32 MiZTOTOBKY Mykan Onena BacurnisHa

00JIiKOBUX JOKYMEHTIB

PeecTpartop

VKpIHTEI



KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko TeTsHa AHaTosiiBHA

JisiIbHOCTI




