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1. Y nuceprauiiiziilt po6oTi 3[1iliCHEHO TeOpeTHYHe y3arajbHEeHHs Ta 3alIPOIIOHOBAHO PO3B'sI3aHHSI HAYKOBOTO
3aBfaHHs y cdepi ny6JIidHOro YIIpaBsiHHS Ta aJMiHICTPYBaHHS, 110 [10JISITA€ Y TEOPETUKO-METOI0JIOTIYHOMY
OOI'PYHTYBaHHi Ta pO3pO0JIEHHI KOHLIENTyaIbHUX i MPUKJIANHUX 3acal, POPMYBaHHS, PO3BUTKY Ta 3aXUCTy
HallioHaJIbHOTO 6peHy YKpaiHuU SIK CTPAaTeriYyHoro pecypcy My6J1idHOro yIIpaBiHHS B YMOBAaX I7100a/1bHO]
KOHKypeHL1ii, 11ppoBoi TpaHcpopmaliii, BOEHHUX i 6€3[1€KOBUX BUKJIMKIB, @ TAKOX Y pO3PO0JIeHH] TPAaKTUYHUX
pEeKOMEH AN OA0 BAOCKOHAIIEHHS Bif[TOBiHOI Nep>KaBHOI NOJIITUKK. [IpoaHasnizoBaHO CTaH HAYKOBOi
PO3pO6JIEHOCTI TPO6IEMATUKY HAL[iOHAJIbHOTO OPEHAMHTY Y BITYUM3HSIHOMY Ta 3apy6iKHOMY HayKOBOMY JUCKYPCi.

BcraHoBI€HO, 1110 BifNOBifHA NpobieMaTiKa IIepeBaskHO JIOCIIIKY€ETbCS B ME>Kax MapKETUHTY, ITOJIITUYHOI



KOMyHiKaii, my6s1i4yHoi Ta KyJIbTypHOI AUILZIOMaTii, MDKHAPOJHUX BilHOCHH, TOA] sIK iHCTUTYLilHi, HOPMaTHMBHO-
IIpaBOBi, opranisaniiiHi Ta yrpassiHCchKi 3acany GOpMyBaHHS, PO3BUTKY Ta 3aXUCTY HAI[iOHAJIbHOTO OpeHIy B
cucreMi Iy6J1iYHOro yNpasJliHHA 3a/IMIIAITHCS HEJOCTaTHBO CUCTEMATU30BaHUMU. OGIPYHTOBAHO
MDKIMCLUIIIIHAPHUI XapaKTep Hal[iOHaJIbHOrO OPEHIMHTY Ta HEOOXiHICTb I0TO PO3IJIAY IK KOMILIEKCHOTO
HanpsMy My6J1i4HOrO yNpaBiliHHS. YTOUHEHO CIiBBiJHOMIEHHS MOHSTb «HAL[iOHAJIbHUI OpEeH», «IMiIK Iep>kaBu» Ta
«pernyTauis gepxxasu». OOIPyHTOBaHO, 1110 HalliOHAJILHUM OpeH], € 6araTOBUMIPHUM CTpaTeriYHUM HeMaTepialbHUM
pecypcoM, SIKUI aKyMyJIl0o€ EKOHOMIYHI, ITOJIITUYHI, COL[iOKYJIbTYPHI, KOMYHIKalliliHi Ta 6€3[1€KOBi XapaKTepPUCTUKHU
IepaBu, (POPMY€ETHCS IiJl BIJIMBOM PE3YJIbTATIB ii BHYTPILIHBOI Ta 30BHIIIHBOI MOJIITUKY, HisSJIBHOCTI y6JIiYHNX
IHCTUTYLN i XapaKTepy B3aeMOZ{i 3 BHYTPIlIHIMU Ta 30BHIIIHIMU LIiIILOBUMH ayaUTOPiIMU. OXapaKTepU30BaHO
MeXaHi3MHU Iy6JIiYHOTO yIIpaBJliHHA y cepi popMyBaHHS, PO3BUTKY Ta 3aXUCTYy HalliOHAJIbHOT'O OpEeH/AY, 30Kpema
iHCTUTYLINHMI, HOPMAaTUBHO-TIPABOBUIA, OpraHi3aliliHO-TIpoLenypHUll, (PiHaHCOBO-PECYPCHUH, KaJpOBUI,
iHpopmaliiiHO-KOMYyHIKaLliiHMI Ta MOJIITUKO-YIIPaBiHCbKUIA. BCTaHOBJIEHO, 110 pe3yIbTaTUBHICTb BiANOBiAHOI
Ilep>KaBHOI MOJITUKY 3aJI€XXUTh BiJ] HAJIEXKHOTO IHCTUTYLiIIHOrO 3a6e3ne4eHHs], MKBioM40i KOOpAUHalLii,
IIPOTHO30BAaHOT'0 PECYPCHOTr0 3a0€311€UYEHHs, KaJIpOBOi CIIPOMO>KHOCTI Ta Y3TO/I)KEHOCTI CTPaTeriYHUX KOMyHiKalii
i3 (paKTMYHUMU pe3yJIbTaTaMU Jep>KaBHOI OJITUKU. 3AiMICHEHO MOPIBHSJIBHUAY aHali3 3apyOibKHOTO JOCBiLy
dhopMyBaHHS, pPO3BUTKY Ta 3aXUCTY HalliOHANIbHUX 6peHiB, 30KkpemMa rpaktuk CIIA, Kananu, SInoxii, eBpomneiicbkux
Iepskas, I3paimo, IliBnenHoi Kopei, ABctpauii, OAE ta Katapy. BusiBneHo iHCTUTYLIi/HI, OpraHisaliiiHi, peCcypcHi Ta
KOMYVHIiKalliliHi 0CO6JIMBOCTI BifJ[IOBiIHUX MOJieJIel, BU3HAYEHO iX IlepeBaru 1 06Me>KeHHsI Ta OOIPyHTOBAHO
MOJKJIMBOCTI ajanranii OKpeMux MPaKTUK [0 YKPaiHCbKUX YMOB 3 YpaxyBaHHSIM HallilOHAJIbHUX IHCTUTYLINHUX,
IIPABOBUX, COL[IOKYJIBTYPHUX i 6€311€KOBUX 0CO0IMBOCTEN. [IpoaHaizoBaHO Cy4acHUI cTaH GOPMYyBaHHS
HalljoHaJIbHOTO OpeHly YKpaiHU B yMOBaX BOEHHUX i riOpUIHUX 3arpo3. BUsiBJIeHO OCHOBHI IPOGJIEMH, CEPE], SIKMX
(parMeHTapHICTb OPEHINHTOBUX iHilliaTUB, HELOCTATHS MiXKBijoM4a KOOpAUHALLis, BiICYTHICTb €IUMHOTO
BiITIOBiaJIbHOTO iIHCTUTYTY Ta BPa3JIMBICTh 10 iHPOpMaLiliHKX aTak. BogHouyac BU3HAUYEHO [TO3UTHBHI T€HTEHII,
IIOB'sI3aHi 3 aKTUBI3alli€l0 KyJIbTypHOI IMAIJIOMAaTii, 1M(POBUX KOMYHIKallill Ta MibKHapoAHoi niATpUMKY YKpaiHu.
OKpecieHO HanpsIMU BIOCKOHAJIEHHS Iy6JIiYHOTO yIPaBJliHHS y cepi GpOPMYBaHHS Ta 3aXUCTY HALliOHAJILHOTO
OpeHzy YKpaiHu. 3apONOHOBAHO iHCTUTYLIMHY MOJI€JIb YIIPABJIiHHS OPEHIIOM, 110 Nepefdadyae CTBOPEHHS
CIlelliali3oBaHOro OpraHy, iHTerpatlito MoJiTUKY Y cdepi HallioHaJIbHOrO OPEHAUHTY Y CUCTEMY HallioOHAJIbHO]
6e3MeKu, PO3BUTOK CTPaTETriYHUX KOMYHiKallili, BUKOPHUCTaHHs iHHOBalLliHUX TexHoJlorii (big data, mry4ynuit
inTesexT, L@ posi maTopmu) Ta 3abe3nedeHHs ctanaoro ¢piHaHCyBaHHS. HaykoBa HOBU3HA OZ€P>KaHUX
Pe3yJIbTaTiB NOJISATa€ Y PO3BUTKY TEOPETUYHUX 3acas i pOpMyJIIOBaHHI HOBUX HAyKOBO-METOZ0JIOTIYHUX I10JIOKEHD
o0 (popMyBaHHs Ta po36yJOBU HalliOHAJIBHOTO 6peHy YKpaiHu K iHCTPyMEHTY Iy0OJIiYHOrO YIIpaBiiHHS B
yMOBax 6€3I1€KOBUX BUKJIVKIB. YIIepIe o6IPyHTOBAaHO HEOOXiAHICTb iHTerpauii NoJiTuky y cdepi HallioHaIbHOTO
OpEHIMHTY y CUCTEMY HalliOHAJIbHOI 6€e31eKu Ta iHpopMaLiiiHOI CTIMKOCTI Jep>kaBU. 3alIPOIIOHOBAHO
KOHILENTyaJlbHy MOJI€JIb YIIPABJIiHHS PO3BUTKOM HAlliOHAJIbHOTO OPEHY, 10 MOEIHYE MAaPKETUHIOBI MEXaHi3MH,
iHCTUTYLIHY KOOpAMHALLiI0 Ta 6€3I1EKOBY CKJIALOBY. YIO0CKOHAJIEHO NMigXoau 10 GOPMYBaHHS IepKaBHOI MOJIITUKN
y cdepi HalliOHAIbHOTO OPEHIMHIY HIJIIXOM BU3HAYE€HHS il CTPYKTYPHUX €JIEMEHTIB, MEXaHi3MiB pearizauii Ta
KpuTepiiB ouiHOBaHHS e(eKTUBHOCTI. [licTany nomanbuoro po3BUTKY TEOPETHUYHI ITOJI0KEHHS 00 PO
ny6J1iYHOrO yIpasiiHHA Y GOpMyBaHHI penyTaliifHOi CTIMKOCTi Aep>kaBy, NPOoTULii nesindopmarii ta
BHMKOPHUCTaHHS ODEHIY SIK IHCTPYMEHTY «M'SIKOi CHJINY.

2. The dissertation provides a theoretical generalization and proposes a solution to a scientific problem in the field
of public administration, consisting in the theoretical-methodological substantiation and development of
conceptual and applied foundations for the formation, development, and protection of Ukraine's national brand as
a strategic resource of public administration under conditions of global competition, digital transformation, and
military and security challenges, as well as in the development of practical recommendations for improving the
corresponding state policy. The state of scholarly research on national branding in Ukrainian and international
academic discourse has been analyzed. It has been established that this subject matter is predominantly studied
within marketing, political communication, public and cultural diplomacy, and international relations, whereas the
institutional, legal, organizational, and managerial foundations for the formation, development, and protection of



the national brand within the system of public administration remain insufficiently systematized. The
interdisciplinary nature of national branding has been substantiated, along with the need to treat it as a

comprehensive field of public administration. The relationship between the concepts of "national brand," "state
image," and "state reputation” has been clarified. It has been substantiated that a national brand is a
multidimensional strategic intangible resource that accumulates the economic, political, sociocultural,
communication, and security characteristics of a state, and is shaped by the outcomes of its domestic and foreign
policy, the activities of public institutions, and the nature of its interaction with domestic and international target
audiences. The mechanisms of public administration in the sphere of forming, developing, and protecting the
national brand have been characterized, including institutional, legal, organizational-procedural, financial-
resource, personnel, information-communication, and political-administrative mechanisms. It has been
established that the effectiveness of the corresponding state policy depends on adequate institutional support,
interagency coordination, predictable resource provision, personnel capacity, and the consistency of strategic
communications with the actual outcomes of state policy. A comparative analysis of foreign experience in forming,
developing protecting national brands has been conducted, including the practices of the United States, Canada,
Japan, European states, Israel, South Korea, Australia, the UAE, and Qatar. The institutional, organizational,
resource, and communication features of the respective models have been identified, their advantages and
limitations determined, and the possibilities for adapting individual practices to Ukrainian conditions
substantiated, taking into account national institutional, legal, sociocultural, and security specifics. The current
state of Ukraine's national brand formation under conditions of military and hybrid threats has been analyzed. The
main problems identified include the fragmentation of branding initiatives, insufficient interagency coordination,
the absence of a single responsible institution, and vulnerability to information attacks. At the same time, positive
trends have been identified, related to the intensification of cultural diplomacy, digital communications, and
international support for Ukraine. Directions for improving public administration in the sphere of forming and
protecting Ukraine's national brand have been outlined. An institutional model of brand management has been
proposed, envisaging the creation of a specialized body, the integration of national branding policy into the
national security system, the development of strategic communications, the use of innovative technologies (big
data, artificial intelligence, digital platforms), and the provision of sustainable financing. The scientific novelty of
the results obtained lies in the further development of theoretical foundations and the formulation of new
scientific-methodological provisions on the formation and development of Ukraine's national brand as an
instrument of public administration under security challenges. For the first time, the necessity of integrating
national branding policy into the system of national security and information resilience of the state has been
substantiated. A conceptual model of national brand development management has been proposed, combining
marketing mechanisms, institutional coordination, and a security component. Approaches to the formulation of
state policy in the sphere of national branding have been improved by defining its structural elements,

implementation mechanisms, and effectiveness evaluation criteria.
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