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V. BizomocTi npo gucepraniio

MoBga guceprariii:

Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:

1. DopmyBaHHS OpeH/I-OpPiEHTOBAHOI CMCTEMU YIIPaBJliHHS KOMYHiKallisSIMA TPOMUCJIOBOTO MifIIPUEMCTBA
2. Development of brand-focused communications management system for an industrial enterprise
Pedepar:

1. O6'eKT: poLecu CTBOPEHHS OpEeH-OPi€EHTOBAHOI CCTEMH YIIPABJIiHHS MapKETUHIOBUMY KOMYHIKaLiIMU

HiANPUEMCTB, 1110 BUPOOJISIOTh IPOJYKLi0 IIPOMUCIOBOIO IIPU3HAYEHHS. MeTa: pO3BUTOK TEOPETUYHUX Ta

HAaYKOBO-TIPAKTUYHUX I10JIOKEHDb 1IOL0 Q)OPMYBaHHH 6peHﬂ—Opi€HTOBaHOi CHUCTEMU ynpaBJIiHHH MapKETUHTOBUMU

KOMYHIKaLisIMU MiANPUEMCTBA, W0 BUPOOJIsie MPOLYKILiI0 TPOMUCIOBOrO IPU3HAYEHHS. MeTonu NOCIiIPKEHHS Ta

araparypa: JIOTiYHOr 0 y3arajbHeHHs, [IOPiBHSJILHOTO aHasi3y i yrpynoBaHHs, pakTOPHOTro aHasizy, abCTpaKTHO-

JIOTiYHUH Ta CUCTEMHO-CTPYKTYPHUI, €KCIIEPTHOI OL[iHKM, MATEMAaTUYHOIO aHaJIi3y, KabiHeTHi Ta 0JIbOBI METOAU

MapKETUHTOBUX JOCHiIXeHb. HOBU3HA: BlIEpIIe PO3POOIEHO HAYKOBO-METOIUYHUM MiIXil 1O OLiHKY PiBHS OpEeH[ -

OpPiEHTOBAHOCTI CUCTEMH KOMYHIKaIili IPOMHUCIJIOBOTO MiJIIPUEMCTBA, SIKUM BPaxOBYy€e [TIOKa3HUKU BilOOPasKEHHS

nepesar 6peHJy, y3rO>)KeHOCTi MapKeTUHIOBUX IOBiIOMJIEHB Ta iX BiANoBigHOCTI cucreMmi ineHTudikanii 6penay, i

I03BOJISIE OLIIHUTU PiBE€Hb BiJOOPA)KEHHS CYTHOCTI OpeHAy B 3aco6ax KOMYHIKalliil Ta 34aTHICTb CUCTEMU

KOMYHiKaiit popmyBaTu i10oro uizicHuil o6pas. [Ipegmer, CTyniHb BIPOBAIPKEHHSI: TEOPETUYHI, HAYKOBO-METOAUYHi

Ta IIPaKTUYHI 3aCaiu CTAHOBJIEHHS ¥ PO3BUTKY OpeH-Opi€eHTOBAHOI CUCTEMH YIIPaBJIiHHS MapKETUHIOBUMU



KOMYVHIKalisIMM ITPOMUCJIOBUX HiANPpHeMCTB. HayKOBO-METOIMYHI MifX0oAu mon0 (OPMYyBaHHS OpEeHT -
OpiEHTOBaHOI CUCTEMHU YIIPaBJIiHHS KOMYHIKaIlisIMA ITPOMUCIIOBOTO MiATIpUeEMCTBa BIIpoBaaKeHi. Cepa (ramysp):

€KOHOMiKa Ta YIpaBJIiHHS MiAIIPUEMCTBAMMU.

2. Object: a process of development of brand-focused marketing communications management system for
companies that produce goods for industrial use. Purpose: developing of theoretical, scientific and practical
approaches to forming of brand-focused marketing communications management system for company that
produces goods for industrial use. Research Methods: logic synthesis, comparative analysis and grouping, factor
analysis, abstract-logical and system-structural, expert evaluation, mathematical analysis, desk and field market
research methods. Novelty: first developed scientific and methodical approach to the evaluation of brand- focused
communications system of industrial enterprise, which takes into account indicators show the advantages of
brand, marketing message consistency and matching, the identification of the brand, and to evaluate the level
display the essence of the brand in the wireless communications system and the ability form a complete image of
it. Subject, level of implementation: theoretical, scientific, methodological and practical bases of the formation and
development of brand-focused marketing communications management system of industry companies. Scientific-
methodic of brand-focused system of industrial enterprise communications management are applied. Sphere

(sector): economics and enterprise management.

Jep>kaBHHH peecTpaniiiHuil Homep JiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHuii NpiopUTETHHHA HaNIPSIM iHHOBALLiHHOI JisJIbHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. TenetoB Onexkcannp CeprifioBud

2. Teletov Oleksandr Serhijovych

KBasigikanis: n.e.n., 08.00.04
Inentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamuist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OIOHEHTH
BaacHe IlpizBume Im's I1o-6aThKOBI:

1. Ilpumak Tergna OsekcangpiBHa

2. Ilpumak TersiHa OekcaHIpiBHA
KBasigikamis: g.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 303yb0B Onekcanap BikropoBud

2. 303y11b0B OnekcaHap BikTopoBud

KBasigikamis: k.e.n., 08.06.02
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi



BaacHe IlpizBumie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acCimaHHi
BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisIIBHOCTI

Inngmenko Cepriii MukonanoBny

Innsmenko Cepriit MuKosiaiioBruy

IOpuenko T.A.



