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V. BimomocTi npo guceprauiio
Mosga guceprarii:
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Tema gucepranii:

1. PexnaMa K TPaHCKYJIbTYPHUU (PEHOMEH.

2. Advertising as a transcultural phenomenon.

Pedepar:

1. Y puceprauii npeacTaBieHO LiJliCHUN aHaJli3 pekaMu sIK (peHOMeHa Cy4acHOI I7100a/1bHOI KYJIbTYPU Ta
PO3KPUBAETHCSI HAUCYTTEBIl KYJIbTYPOJIOTiYHi, €CTETUKO-XyI0>KHI aTpMOyTH peKyaMU. BUCBITI€HO iCTOPMYHUN
npouec (OpMyBaHHSI MaCOBOTO CYCIIiJIbCTBA T2 MACOBOI KyJIbTYPHU $IK Pe3yJIbTaT PUHKOBOI €KOHOMIKU i IIpoLeciB
IeMoKpartusallii, yHiBepcanizauii, riobanisatii, inmycrpianizauii Ta yp6anisauii. Mixrasnysesi [ociiKeHHs
(eHoMeHa "MacoBoOi KyJIbTypu", 3IilICHEHI 32 Pi3HUMU HalpsiMaMU, TAKMMHU SIK: TEOpPisl KOMYHIKalliil, CEMiOTUKa,
[IOCTCTPYKTypaJli3M, OPUTAHCBKi JOCIiIKEHHS KYJIbTYPH, (PEMiHICTUYHA KPUTHKA, LOCHIIPKEHHS TeJle0aueHHs i
Mac-meZia [okasajay ryMaHiCTUYHUH Ta aQipMaTUBHUN XapaKTep I7100aJIbHOI KyJIbTypy MacOBOI'O CYCIIiJIbCTBA.
[Tepuoueprosa poJib y GOpMyBaHHI HOBOI I7106aJIbHOI KyJIbTypY HaJIEXXUTh TeslebaueHH!0. BriimBoBe i BaxkiuBe
MicClle y CTPYKTYpi Tesie6a4eHHs 3aliMae pexkyiama. BoHa crasa iykepesioM Mac-MeZiaJIbHOTO PO3IOBCIOI>KEHHS
KyJIbTypU. Mac-MeJlianbHMI CIIOCi6 iCHYBaHHSI pEKJIaMU CIIPHsi€ CTBOPEHHIO HOBOTO TPaHC-KYJIbTYPHOTO

MIOITYJISPHOTO MucTenTsa.llororoysoBHi aTpubyTy - HEOJHOPIAHICTb, IUCKPETHICTD, iHTEpMeEIifiHICTD,



6araToacneKkTHiCTb. EBOIOLIS IOYYTTEBOI KYJIbTYPH BiIOyBaeTbCs Ha (OHI 3MiH y cdepi MacoBOi KOMyHiKalii, mo
BIepie rnokasas M. Mak-JlroeH. [IpoBifHa posib y IbOMY MPOLIEC HANEXXUTh PEKJIaMi, IKa €CTETUYHO
(BUIIOBUIIHICTb, CEMAHTHU3Allisl, EMOLIiOHAI3allisl, CUMBOJIIYHICTb) (POpMyE KiHIIEBY [JIs1 ITOMYJIIPHOI KyJIbTYPU
IHTerpasybHICTh Ta KOTEPEHTHICTb.

2. The dissertation offers a comprehensive analysis of advertising as the clearest phenomenon of modern global
popular culture. The author describes its main aesthetic-artistic and transcultural attributes. The author depicts
the historical process of the emergence of mass society, which was influenced by mechanisms of a market
economy, democratization, universalization and globalization, industrialization and urbanization. The
interdisciplinary research on the phenomenon of "mass culture" - carried out by such different theoretical trends
and disciplines as the theory of communication, semiotics, poststructuralism, British culture studies, feminist
criticism, television and mass-media studies - revealed the humanitarian and affirmative character of the global
culture of mass society.
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