O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeEP: 0420U100696
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 28-06-2020

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. KapHayx AnToH CepriioBud

2. Karnauh Anton

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIn¢dp HayKoBOi cneniaabHOCTI: 27.00.01

Ha3zBa HayKoBOIi CcIeniaIbHOCTI: Teopis Ta icTopis coLianbHIX KOMYHIKALLit

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axucrTy: 17-06-2020

CnenianbHICTD 32 OCBITOO: EkoHOMIKa MifmpuemcTBa

Micue po6oTH 34,00yBaya: ToBapucTBO 3 06GMEXKEHOIO BiINIOBijaIbHICTD "XOpTHLS Arpo”

Kopg 3a €IPIIOY: 32923512

Micue3Haxoa>KeHHs: CasoBa, 51, c. Muposo6iska, JKUTOMUPChKUIA p-H., JKuTomupchka 0671, 13425, Vkpaina

dopma BaacHOCTI:
Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagHy (pa30Boi creniaai3oBaHOl BYEHOI paju). K 17.127.05
IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOHM: KnacuyHuii NpUBaTHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 19278502

Micue3HaxoaKeHHS: By KyKoBcbKoro, 70-6, M. 3anopixoks, 3anopisbkuii p-H., 3anopisbka 0671, 69002,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPUAUYHOI 0COOHM: Knacuunuii NpuBaTHUi yHiBEPCUTET

Kopg 3a €IPIIOY: 19278502

Micue3HaxoaKeHHS: ByJ1. JKyKoBcbKoOro, 70-6, M. 3anopixoks, 3anopispkuil p-H., 3anopizbka 06i1., 69002,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio

Moga guceprariii:

Koau TemaTHYHHUX PyOpHK: 19.21

Tema guceprauii:

1. CnopTuBHI KOMyHiKallii: MEJifIHICTb Ta COLiaJIbHE KOHCTPYIOBAHHS CIIOPTY
2. Sports communications: media and social construction of sports
Pedepar:

1.V npuceprauii po3KpUTO CYTb IIOHATTS «CIIOPTMBHI KOMYHiKallii». 3alIpOIIOHOBAHO TJIYMAa4€HHS [TIOHATTS

«MEJIMHICTb y CIIOPTi». BU3HAYEHO CYTHICTh IMOHATTS «COLiaJIbHE KOHCTPYIOBAHHS CIIOPTY». JIOC/IIKEHO CydacHU

CTaH CIIOPTUBHOI cpepu Ta BUOKPEMJIEHO XapaKTepHi pucy, sKi BIVINBAIOTh Ha GOPMYyBaHHS iMiKy cllopTy B

YKpaiHi B cucTeMi CHOPTUBHUX KOMYHiKalliil. ONKMCcaHo TUNIM KOMYHIKaLiiHUX MepexX. OOI'PYHTOBAHO, 110 MOZEJIb

CIIOPTUBHUX KOMYHiKail SIMCM MoOKHa BUKOPUCTOBYBATHU B YKpaiHi, ajie BOHa 6yze 6ibll 3MiCTOBHOIO, SIKIIO H0

OCHOBHUX BOCbMHU €JIEMEHTIB oAty Cki1anoBi 'ymanictnyHoi mogesi mapkeTuHry 4E (eTuka, ecTeTrka, eMoLii,

IIPUXUJIBHICTD). 3alIPOIIOHOBAHO KOTHITUBHY MOZEJIb, SIKa HaJla€ 3MOTY I100a4YUTH YMHHUKY BIUJIMBY, [10ZieH] Ha Taki

KaTeropii 3 ypaxyBaHHSIM iX BIJIMBY HAa CUCTEMY 3arajloM: LIiJIbOBUH, IKUI € OCHOBOIO LIbOTO AOCJIIPKEHHS I
rOJIOBHOIO CKJIaJOBOIO CUCTEMU; KE€PiBHI BEPIIMHY, 32 JOMTOMOIOI0 LIMX YNHHUKIB MOKHA BIVIUBATH Ha CUCTEMY;

YUHHUKU-IHIVKATOPH, Ki JEMOHCTPYIOTh PO3BUTOK 00’€KTa NOCIIKEHHS Ta {HIINX TTOKA3HUKIB y CUCTEM.



YIOCKOHAJIEHO CLIeHAPHUI aHaJli3 BIJIMBY YMHHUKIB HAa (POPMYBAHHS CTPATErii PO3BUTKY CIIOPTMBHUX KOMYHIKALIiil.
3aCTOCOBYIOYM KOTHITUBHUM MifXif, Ta CLIEHAPHUI aHajli3, OTPMMAaHO TPU CLIEHApii pO3BUTKY CIOPTUBHUX
KOMyHiKkani. O6IpyHTOBaHO BIIPOBA)KEHHS ClieHapiiB PO3BUTKY CIIOPTMBHUX KOMYHIKalliil y MeKaxX KOHL eIl
Crparerii po3sutky ciopty 2020-2030 pp. Ha ocHOBI gocCIiIpKeHHS JOCBiny 3apyObKHUX KpaiH i3 3aCTOCyBaHHS
iH(popMaLiTHO-KOMYHIKaLliTHMX TEXHOJIOTIM y CIIOPTUBHMX KOMYHIKAaLIiSIX BU3BHAYEHO KJIIOUOBi KpUATEPii

(YHKLIOHYBaHHSI CUCTEMMU.

2. The field of sports is an area that is rapidly developing and operating under the influence of many factors. Sports
industry participants are constantly interacting using a variety of media. At present, sports communications are a
kind of link between consumers of sports products and sports institutions, organizations and companies. The
purpose of sports communications is not only to perform the economic function of sports, but also to ensure
social effect. Thus, the social function that the sporting industry is supposed to perform is taking place. Sports
communications enable companies to make a profit on time (the financial component of sports communications)
and at the same time motivate citizens to take up professional or mass sports and increase their interest in healthy
and sporting life (social construction of the sports industry). That is why there is a need for further development of
theoretical and scientific and methodological provisions on the evaluation and formation of directions of sports
development communications aimed at identifying and utilizing those benefits that will contribute to positive
development. The purpose of the research is theoretical and practical substantiation of sports strategic directions
communications development. The object of study is the process of sports communications development. The
subject of the research is theoretical and practical support for the substantiation of the sports communications
development scenarios. The dissertation describes the concept of «sports communications» as an interchange
between the parties: receiving and sending information - with the aim of creating, disseminating and consuming
sports messages and enabling to identify the main components of the conceptual foundations of the sports
communications development. The modern state of the sports field has been investigated and the characteristic
features that influence the formation of the image of sport in Ukraine in the system of sports communications
have been highlighted. Types of communication networks are considered. As a result, all the participants of
communication are connected by means of setting up information flows. It is justified that the SIMCM sports
communications model can be used in Ukraine, but it will be more meaningful if you add the components of the
Humanistic 4E Marketing Model (Ethics, Aesthetics, Emotions, Affection) to the basic eight elements. These
components will give a broader picture of modern thinking in the sports communications system. A cognitive
model is proposed that allows us to see the factors of influence divided into the following categories, taking into
account their impact on the system as a whole: the target factor, which is the basis of our research and the main
component of the system; control vertices, these factors can influence the system; indicator factors that
demonstrate the development of the research object and other indicators in the system. Scenario analysis of the
influence of factors on the development of sports communications development strategy has been improved.
Using a cognitive approach and scenario analysis, three scenarios of sports communications development were
obtained. The introduction of sports communication development scenarios within the concept of the Sport
Development Strategy 2020-2030 is substantiated. Exploring the experience of foreign countries in the use of
information and communication technologies in sports communications, we can identify the key criteria for the
functioning of the system, which are clearly traceable. In Ukraine, it is important to focus on the development of
sports communications between the population and local authorities. As a result of this interaction, it is necessary
to establish long-term relationships that will provide equal opportunities for sports and active recreation for all
residents, regardless of their gender, age, religion or race, level of physical fitness and income. Particular attention
should be paid to people with special needs and needy families and large families. Therefore, it is necessary to
support at the state level sports organizations that hold free sports events, disseminate information on the
availability of parks, playgrounds, swimming pools and other places where people can engage in not only
professional but also mass sports. The social component of sports communications can be expressed through the
support of organizations that promote healthy and sporting lifestyles through their activities. Adapting the
domestic model of sports communications organization, which will allow timely notification to the public of



current local sports programs and other sports activities, it is possible to take as a basis the European model of
sports and to integrate public funds and sponsorship in the system of financing of this field.
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VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTAHTA)

BaacHe IlpizBume Im's I10-6aTbKOBI:
1. Ilenuyk InHa JleoHizniBHa

2. Penchuk Inna Leonidivna

KBasigikamis: 1. con. xom., 27.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BinomocTi npo odiniliHuX OIIOHEHTIB Ta PEl€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. MiTayk Osibra AHZpiiBHa
2. Mitchuk Olha Andriyivna

KBasigikamis: 1. cou. kom., 27.00.06



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. bapaHeubka AHHa JIMuTpiBHA

2. Baranetska Anna D.

KBasigikamis: k. cou.xom., 27.00.01
ImenTudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
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Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:
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Penensentu

VIII. 3ak1104Hi BiZOMOCTI

BaacHe IlpizBuie Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi

TOJIOBYIOYOTO Ha 3acCiaHHi

BignoBigasibHUI 3a HiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

borycnascbkuii Oser BikropoBud

Borycnascekuii Oser BikropoBuy



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




