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Pedepar:

1. MeToo nuceprauiiHoi po60TH € OO PYHTYBaHHS TEOPETUKO-METOIUYHMUX I10JI0KEHD, PO3P0OOKA HAYKOBUX
IiAXOiB Ta MPAKTUYHUX PEKOMEHALiN OO0 MeXaHi3My (POPMyBaHHS MapKETUHIOBOI cTpaTerii
30BHIITHOEKOHOMIYHOI IisI/IbHOCTI MiATIpreMCTB. [I7151 BOCSITHEHHSI IIOCTaBIeHOi MeT! B PO6OTi cPOPMYJIbLOBAHO Ta
BMKOHAHO TaKi 3aBJJaHHS: y3araJlbHEHO KOHLENTYaJIbHi Mixoau 10 GOPMYBaHHS Ta PO3BUTKY MAPKETUHIOBUX
CTpaTeriil 30BHIIIHbOEKOHOMIYHOI AislIbHOCTI MiANPHUEMCTB; OOIPYHTOBAHO CUCTEMATU3allil0 MaPKETUHIOBUX
CTpAaTeriil y 30BHINIHbOEKOHOMIUHIN AiSIBHOCTI MigIIPUEMCTB; YIOCKOHAJIEHO METOAUYHI MiAX0AY N0 OLiHIOBAHHS
MapKETUHTOBUX CTPATeriil MiAIPUEMCTBA, HAIAHO ITapaMETPUYHY XapaKTEePHCTUKY MapKETMHIOBOrO CEPENOBUIIA
30BHIIIHbOEKOHOMIYHO] JisI/IbHOCTI NiATIPUEMCTB Ha PUHKY NPOAYKLii MalIMHOOYIyBaHHS B YKpaiHi; 3ilicCHEHO

aHai3 (paKTopiB BIIMBY HA (OPMYBaHHS €(PEKTUBHUX MAaPKETUHIOBUX CTPATETill €EKCIIOPTOOPiEHTOBAHUX



HiANPUEMCTB HAa MDKHApOOHUX PUHKAX TPOAYKILii MalIMHOOYAyBaHHS; HALAHO OLiHKY PUHKOBUX (PAKTOPIB
30BHIIIHOEKOHOMIYHOI IisI7IbHOCTI MiATIPUEMCTB-IMITOPTEPIB KiHLIeBOi IPOLYKIii MaIINMHOOYAyBaHHS Ha
HalliOHaJIbHOMY PUHKY; [TOTJIMOJIEHO MiAXOAX 10 MPOoLeSypy MOHITOPUHIY [1I0Ka3HUKIB CTPATEriYHOIO MAPKETUHTY Y
30BHIIIHLOEKOHOMIYHIH HisIbHOCTI mifgnpueMcTBa Ta iHmi. O6’eKTOM IOCiIKeHHs € eKOHOMIYHi polecu Mmoo
MexaHi3My pOpMyBaHHS MAapKETHMHIOBOi CTpaTerii 30BHIIIHbOEKOHOMIYHOI Jisi/IbHOCTI MiAnpueMcTs. [IpegmeTom
IOCJiI)KEHHS € CYKYITHICTh TEOPETUKO-METOIMYHUX I10JIOXKEHD Ta IPAKTUYHUX 3aCa/i MeXaHi3My pOpMyBaHHS Ta
YAOCKOHAJIEHHS MapPKETUHIOBOI CTpaTerii 30BHIIIHBOEKOHOMIYHOI HIiSJILHOCTI HMifgnprueMcTs. HaykoBa HOBU3Ha
OZlep>KaHUX PEe3yJIbTATIB MOJISIra€e y LiiCHOMY OCTIiIKeHHI TEOPETUYHUX Ta METOOUYHUX MMiTXOMIB O PO3B'I3aHHS
HAyKOBO-IIPAaKTUYHOTO 3aBAAHHS O/I0 MeXaHi3My HPOpPMyBaHHS Ta yIOCKOHAJIEHHS] MapKeTHUHIOBOI cTparerii
30BHIIIHbOEKOHOMIYHOI AiSIJIBHOCTI NigIIPUEMCTB. YOCKOHAJIEHO METOOUYHUN MiTXill 0 OL[iHIOBAaHHS
MapKETUHIOBUX KOHLETILIN 3 OPi€HTAlli€l0 Ha CIIOKMBAYiB. YIOCKOHAJIEHO MOJEJIb MAPKETUHIOBOT'O CEPEOBUIIA
30BHIIIHbOEKOHOMIYHOI JiSJIbHOCTI MiZNIPUEMCTB Ha HAlliOHAJIbHOMY Ta MIX)KHApOZHOMY PUHKAX MPOLYKIi
MalHOOYAyBaHHS, SIKa B ONITUMAJILHOMY CTaHi Ma€ BimoOpakaTu 6ajiaHC IONUTY Ta IIPOIO3ULl mpoayKiii
MalKMHOOYIYBaHHS, IO BUPAXKAETHCS y 306a71aHCOBAHOCTI iHTEpeCiB eKCIIOPTO- Ta iIMIIOPTOOPiEHTOBAHUX
MiAIPYEMCTB Ha HallilOHAJIbHOMY PMHKY i KpaiH-eKCIOPTEPIB 1 KpaiH-iMIIOPTEPIiB HA MI)KHAPOJLHUX PUHKAX.
YIockoHasneHo MexaHi3M (pOopMyBaHHSI MapKETUHTOBOI CTpaTerii 30BHIITHPOEKOHOMIYHOI [isJIbHOCTI 17151 pi3HUX
TUIIiB €KCIIOPTOOPiIEHTOBAHUX MiATIPUEMCTB, SIKi BTPATHJIM Hal[iOHa/JIbHUY pUHOK. Habyiu nopansuoro po3BUTKY
IiAXOAM 0,0 BU3HAYEHHS CYTHOCTI IIOHATTS «MapPKETHMHIOBA CTPATETIis», SIK KOMIIJIEKC 3aXO0[iB IPOMHCIJIOBUX
iANPUEMCTB, OPi€HTOBAHUX HA PUHKOBI LIHHOCTI, IO Nepedadae po3pooKy CTpATEriuHMX PillleHb, Ki CIIPUSIIOTh
ePeKTUBHOMY [IOCSTHEHHIO 1iijlell MiIpUeMCTBA B CEPeIHbOCTPOKOBI Ta KOPOTKOCTPOKOBIi1 NepcrekTusi. Habys
[I0/IA/IBIIOTO PO3BUTKY HAayKOBO-IIPAKTUYHUI MifIXif 1O cucTeMaTu3allii Ta rpynyBaHHs (aKTOpiB BIJIUBY
MiKpopiBHS. HabyB nogansmoro po3BUTKY HayKOBO-TEOPETUYHMI MiJIXil, 10 CUCTeMAaTU3allii Ta TPYITyBaHHS
(axTOpiB BIJIMBY Ha MPOLIEC PO3BUTKY MapKeTHHIOBOI CTpaTerili 30BHILTHbOEKOHOMIYHOI [isJIbHOCTI MiZTIPUEMCTB.
Ha6ysnu nopanpimoro po3BUTKY MiAX04Y 10 BU3HAUYEHHS KOMIIJIEKCHOI'O MOHITOPUHTY CTPaTEriYHOr0 MapKeTUHTY
30BHIIIHbOEKOHOMIYHOI HIisJIBHOCTI MANPUEMCTB. Y AUcepTalii MogaHo HOBE BUPILIEHHS HAYKOBOI'O 3aBIaHHA 3
PO3BUTKY TEOPETUYHUX [10JIOKEHb, PO3POOKN METOIMYHUX IiAXOIiB Ta MPAKTUYHUX PEKOMEHIalliil I0J0

MexaHi3aMy (popMyBaHHSI MapKETUHIOBOI cTpaTerii 30BHIITHbOEKOHOMIUHOI [IisIbHOCTI MiZIIPUEMCTBA.

2. The purpose of the dissertation is to substantiate theoretical and methodological provisions, develop scientific
approaches and practical recommendations regarding the mechanism for forming a marketing strategy for foreign
economic activity of enterprises. To achieve the set goal, the following tasks were formulated and performed in the
work: conceptual approaches to the formation and development of marketing strategies for foreign economic
activity of enterprises were generalized; the systematization of marketing strategies in foreign economic activity
of enterprises was substantiated; methodological approaches to evaluating marketing strategies of enterprises
were improved, a parametric characteristic of the marketing environment for foreign economic activity of
enterprises in the market of mechanical engineering products in Ukraine was provided; an analysis of factors
influencing the formation of effective marketing strategies of export-oriented enterprises in international markets
of mechanical engineering products was carried out; an assessment of market factors of foreign economic activity
of enterprises-importers of final mechanical engineering products in the national market was provided,
approaches to the procedure for monitoring strategic marketing indicators in the foreign economic activity of an
enterprise have been deepened and others. The object of the study is economic processes regarding the
mechanism for forming a marketing strategy for foreign economic activity of enterprises. The subject of the study
is a set of theoretical and methodological provisions and practical principles of the mechanism for forming and
improving the marketing strategy for foreign economic activity of enterprises. The scientific novelty of the results
obtained lies in the holistic study of theoretical and methodological approaches to solving the scientific and
practical problem regarding the mechanism for forming and improving the marketing strategy for foreign
economic activity of enterprises. The methodological approach to evaluating marketing concepts with a focus on
consumers has been improved. The model of the marketing environment of foreign economic activity of
enterprises in the national and international markets of mechanical engineering products has been improved,



which in an optimal state should reflect the balance of demand and supply of mechanical engineering products,
which is expressed in the balance of interests of export- and import-oriented enterprises in the national market
and exporting and importing countries in international markets. The mechanism for forming a marketing strategy
for foreign economic activity for various types of export-oriented enterprises that have lost the national market
has been improved. Approaches to defining the essence of the concept of "marketing strategy" as a set of measures
of industrial enterprises focused on market values, which involves the development of strategic decisions that
contribute to the effective achievement of the enterprise's goals in the medium and short term, have been further
developed. The scientific and practical approach to systematizing and grouping micro-level influence factors has
been further developed. The scientific and theoretical approach to systematizing and grouping factors influencing
the process of developing marketing strategies for foreign economic activities of enterprises has been further
developed. Approaches to determining comprehensive monitoring of strategic marketing for foreign economic
activities of enterprises have been further developed. The dissertation presents a new solution to the scientific
task of developing theoretical provisions, developing methodological approaches and practical recommendations
regarding the mechanism for forming a marketing strategy for foreign economic activities of an enterprise.
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InenTudikarop ROR:

CeKTOop HayKH: YHIBEPCUTETCHKUI



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. €nipanosa Ipuna OpiiBHa
2. IRYNA YEPIFANOVA

KBasidikamis: 1. e. u., npodecop, 08.00.04

ImenTudikarop ORCHID ID: 0000-0002-0391-9026

JonaTkoBa iHdopmanist:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0COOH: BiHHUIILKMII HAlliOHA/IbHUI TEXHIYHUIT YHiBEpCUTET

Kopg 3a €IPIIOY: 02070693

Micue3HaxoaKeHHS: ByJI. XMeJIbHUIIpKE oce, 6yz. 95, Binnung, Binannupkuii p-4H., 21021, Ykpaina

dopma BracHOCTI: /lepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHiBepCUTETCHKUI

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi
BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

TOJIOBH pajgu

Baache IlpizBume Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasibHUIH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallilo HAyKOBOi

OisIJIbHOCTI

CeparokoB Kocrautun ['eopriioBud

CepprokoB KoctsanTtun 'eopriiioBuy

Map'an OsneHa AnartosiiBHa

VKpIHTEI

Opuenko TetsaHa AHaTosiiBHa



