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2. Mechanism of forming a marketing strategy for foreign economic activity of enterprises

Pedepar:

1. MeTor mucepraniiHoOi po60TH € OOIPYHTYBaHHS TEOPETUKO-METOLNYHHUX II0JIOKEHb, PO3P0OOKA HAYKOBUX
IiAXO[iB Ta MIPAKTUYHUX PEKOMEHALliil 11100 MeXaHi3My OpMyBaHHS MapKeTUHIOBOI cTpaTerii
30BHIIIHbOEKOHOMIYHO] JisiZIbHOCTI MiATIPUEMCTB. [I7151 JOCSTHEHHS IOCTABJIEHOI METU B POOOTi C(POPMYJILOBAHO Ta
BMKOHAHO TaKi 3aBIaHHS: y3araJbHEHO KOHLENTYaJbHi MiAXoau 10 GOpMYBaHHS Ta PO3BUTKY MapKETUHTOBUX
cTpaTeriil 30BHIIIHbOEKOHOMIYHOI AislJIbHOCTI MiANIPUEMCTB; OOIPYHTOBAHO CUCTEMAaTU3allil0 MapKETUHIOBUX
CTpaTeTii Y 30BHIITHbOEKOHOMIYHIN HIiSJIbHOCTI MiZIIPUEMCTB; YIOCKOHAIEHO METOAUYHI MiAX0AY 40 OLiHIOBaHHS
MapKeTUHTOBUX CTpaTErill NiANpUEMCTBA, HaaHO TapaMETPUYHY XapaKTEPUCTUKY MapPKETUHTOBOTO CEPENOBUIIA
30BHIITHBOEKOHOMIYHOI JisIZIbHOCTI MiATIPUEMCTB Ha PUHKY IPOIYKLii MamIMHOOYIyBaHHS B YKpaiHi; 34ilicCHEHO
aHai3 (pakTopiB BIIMBY Ha GOPMYBaHHS €(PEKTUBHUX MapPKETUHIOBUX CTpaTeriil eKCIIOPTOOPiEHTOBAHUX
HiANPUEMCTB Ha MIP)KHAapOOHUX PUHKAX TPOAYKIii MalIMHOOYAYyBaHHS; HAAHO OL[iHKY PUHKOBUX (PAKTOPiB
30BHIIIHbOEKOHOMIUHO] AisIbHOCTI MiMPUEMCTB-IMIIOPTEPIB KiHLI€BOi NPOAYKLii MAIMHOOYIyBaHHS Ha

HalliOHAJIBHOMY PUHKY; [TOTJIMGJIEHO MiAX0nX 1O MPOoLeypy MOHITOPUHIY [1I0Ka3HUKIB CTPATEriYHOr0 MapKETUHTY Y



30BHIIIHLOEKOHOMIYHIN [isyIbHOCTI mifgnpueMcTBa Ta iHmi. O6’eKTOM IOCiIKeHHs € eKOHOMIYHi Iporecu mozo
MexaHi3My (POpMYBaHHSI MAPKETHHIOBOI CTpaTerii 30BHIIIHbOEKOHOMIYHOI AisIbHOCTI NifprueMcTB. [IpenmeTom
IOCJiI)KEHHS € CYKYIIHICTh TEOPETUKO-METOMYHNUX I10JIOXKEHD Ta IPAKTUYHUX 3aCaji MeXaHizMy pOpMyBaHHS Ta
YAOCKOHAJIEHH MapPKETUHIOBOI CTpaTerii 30BHIIIHLOEKOHOMIYHOI Ii/ILHOCTI MignprueMcTs. HaykoBa HOBU3HA
OZlep>KaHUX Pe3yJIbTATiB MOJISITa€e y LiiCHOMY OCTIiIKeHHI TEOPETUYHUX Ta METOOUYHUX MMiTXOMIB IO PO3B'I3aHHS
HAyKOBO-IIPaKTMYHOTO 3aBJAHHS 1J0/I0 MeXaHi3My (POpPMyBaHHS Ta yOCKOHAJIIEHHS] MapKeTHMHIOBOI cTparerii
30BHIIIHBOEKOHOMIYHOI AiSIJIBHOCTI NigIIPUEMCTB. YJOCKOHAJIEHO METOIUYHUN MTiTXill 10 OLiHIOBAaHHS
MapKETUHIOBUX KOHLETILIN 3 OPi€HTALli€l0 Ha CIIOKMBAYiB. YIOCKOHAJIEHO MOZEJIb MAPKETUHIOBOT'O CEPENOBUIIA
30BHIIIHBOEKOHOMIYHOI JIiSIBHOCTI MiJIPUEMCTB Ha HAIliOHAJIbHOMY Ta MDKHAPOJZHOMY PUHKAaX MPOIYKIii
MalKMHOOYyBaHHS, SIKa B OITUMAJIbHOMY CTaHi Mae BiflobpakaTy 6ajlaHC MONUTY Ta IPONO3KLIi IPOAYKLIil
MamMHOOYIYBaHHS, IO BUPAKAETLCS y 30a71aHCOBAHOCTI iHTEpeCiB eKCIIOPTO- Ta iMIOPTOOPiEHTOBAHUX
MiAIPYEMCTB Ha HallilOHAJIbHOMY PMHKY i KpaiH-€KCIIOPTEPIB 1 KpaiH-iMIIOPTEPIB HA MI’KHAPOJHUX PUHKAX.
YIocKkoHaseHo MexaHi3M GOopMyBaHHSI MapKETUHIOBOI CTpaTerii 30BHITHbOEKOHOMIUHOI [IisSIJIbHOCTI 17151 pi3HUX
THUIIiB €KCIIOPTOOPi€EHTOBAHUX MiATIPUEMCTB, IKi BTPATHJIM Hal[iOHa/JIbHUY pUHOK. Habyiy nopanbuoro po3BUTKY
MigXonu 4,0 BUBHAUYEHHS CYTHOCTI IOHSTTS «MapKETUHIOBA CTPATETISI», SK KOMIIEKC 3aX0iB IPOMUCJIOBUX
HiANPUEMCTB, OPiEHTOBAaHMX Ha PUHKOBI L[iIHHOCTI, 110 Nepenbdadyae po3poOKy CTpaTeriyHuX pillleHb, sIKi CIIPUSIOTh
e(eKTUBHOMY JIOCSTHEHHIO 1iijlell MiIIpUeMCTBA B CEPEIHbOCTPOKOBIl Ta KOPOTKOCTPOKOBIi1 epcrnekTusi. Habys
[IOQ/IBIIOTO PO3BUTKY HAayKOBO-IIPAKTUYHUI MiJXif 1O CUCTeMaTHu3allii Ta rpynyBaHHs (aKTOpPiB BIVIUBY
MiKpopiBHS. HabyB 11o#aboro po3BUTKY HayKOBO-T€OPETUYHUM MiJXif 70 CMCTeMaTu3allii Ta rpylnyBaHHS
(axTOpiB BIJIMBY Ha NPOLIEC PO3BUTKY MapKeTHHIOBOI CTpaTerill 30BHITHbOEKOHOMIYHOI [isSJIbHOCTI MiZTIPUEMCTB.
Ha6ysnu nopanpioro po3BUTKY MiAX04M A0 BU3HAUYEHHS KOMIIJIEKCHOIO MOHITOPUHTY CTPaTEriYHOr0 MapKeTUHTY
30BHIITHbOEKOHOMIYHOI AiSIJILHOCTI MiANIPUEMCTB. Y IUCepTallii I0JJaHO HOBE BUPILIEHHS HAYKOBOr'O 3aBIAHHS 3
PO3BUTKY TEOPETUYHUX [10JI0KEHb, PO3POOKU METOIUYHUX IiAXOIiB Ta MPAKTUYHUX PEKOMEHIallill 010

MeXaHi3My (POpMYBaHHSI MApPKETHUHIOBOI CTpaTerii 30BHIIIHbOEKOHOMIYHOI AisIbHOCTI NiJIIIPUEMCTBA.

2. The purpose of the dissertation is to substantiate theoretical and methodological provisions, develop scientific
approaches and practical recommendations regarding the mechanism for forming a marketing strategy for foreign
economic activity of enterprises. To achieve the set goal, the following tasks were formulated and performed in the
work: conceptual approaches to the formation and development of marketing strategies for foreign economic
activity of enterprises were generalized; the systematization of marketing strategies in foreign economic activity
of enterprises was substantiated; methodological approaches to evaluating marketing strategies of enterprises
were improved, a parametric characteristic of the marketing environment for foreign economic activity of
enterprises in the market of mechanical engineering products in Ukraine was provided; an analysis of factors
influencing the formation of effective marketing strategies of export-oriented enterprises in international markets
of mechanical engineering products was carried out; an assessment of market factors of foreign economic activity
of enterprises-importers of final mechanical engineering products in the national market was provided,
approaches to the procedure for monitoring strategic marketing indicators in the foreign economic activity of an
enterprise have been deepened and others. The object of the study is economic processes regarding the
mechanism for forming a marketing strategy for foreign economic activity of enterprises. The subject of the study
is a set of theoretical and methodological provisions and practical principles of the mechanism for forming and
improving the marketing strategy for foreign economic activity of enterprises. The scientific novelty of the results
obtained lies in the holistic study of theoretical and methodological approaches to solving the scientific and
practical problem regarding the mechanism for forming and improving the marketing strategy for foreign
economic activity of enterprises. The methodological approach to evaluating marketing concepts with a focus on
consumers has been improved. The model of the marketing environment of foreign economic activity of
enterprises in the national and international markets of mechanical engineering products has been improved,
which in an optimal state should reflect the balance of demand and supply of mechanical engineering products,
which is expressed in the balance of interests of export- and import-oriented enterprises in the national market
and exporting and importing countries in international markets. The mechanism for forming a marketing strategy



for foreign economic activity for various types of export-oriented enterprises that have lost the national market
has been improved. Approaches to defining the essence of the concept of "marketing strategy" as a set of measures
of industrial enterprises focused on market values, which involves the development of strategic decisions that
contribute to the effective achievement of the enterprise's goals in the medium and short term, have been further
developed. The scientific and practical approach to systematizing and grouping micro-level influence factors has
been further developed. The scientific and theoretical approach to systematizing and grouping factors influencing
the process of developing marketing strategies for foreign economic activities of enterprises has been further
developed. Approaches to determining comprehensive monitoring of strategic marketing for foreign economic
activities of enterprises have been further developed. The dissertation presents a new solution to the scientific
task of developing theoretical provisions, developing methodological approaches and practical recommendations
regarding the mechanism for forming a marketing strategy for foreign economic activities of an enterprise.
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PeuenseHtu

VIII. 3akir04Hi BimoMocTi
BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI
TOJIOBH pagu

BsiacHe IIpizBuie Im'sa ITo-6aTbKOBi
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 pEeECTpallil0 HAyKOBOIi

OisIJIbHOCTI

CepnrokoB Kocrautun ['eopriitioBud

CepprokoB KoctsaHTtuH ['eopriioBud

Map'an OsieHa AHarosiiBHa

VKpIHTEI

FOpuenko TetsHa AHaTosiiBHA



