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Pedepar:

1. IncepraniiiHa po60Ta NpUCBIYE€HA TEOPETUKO-METOIUYHNM i TPUKJIAJHAM 3aBJaHHSAM (HOPMYBaHHS Ha
niAnpUeMCTBi €(PEKTUBHOIO NPOLeCY MaPKETUHIOBOTO CTPATEriYHOro aHajizy. B poboTi BUCBITIIIOIOTHCS
TEOPETUYHI IUTAaHHA CYTHOCTI Ta POJIi MAPKETUHIOBOI'O CTPATErTYHOIO aHaJIi3y Y CKJali IIPOLECY CTPATErTYHOTO
YIIPaBJliHHS NiANPUEMCTBOM, [IPUHIMUIIIB OpPraHisallii IpoLecy CTPaTerivyHOroO aHasidy, MapKETUHTOBUX CTPATETi Ta
AHaJIITUYHUX IHCTPYMEHTIB CTPATEriyHOro ananisy puHKy. OCHOBHA yBara CKOHILIEHTPOBaHa Ha PO3po01ii METOIVKU
MapKETHMHTOBOTO CTPATETiYHOrO aHai3y, sKa J03BOJIsi€ PO3pO0JIATA e(PEeKTUBHI MApDKETUHIOBI cTparerii. Lis
MeToJMKa 6a3yeThCs Ha BiliijIeHH] ITpoLiecy aHaji3y Bif aHaMITUMHUX IHCTPYMEHTIB, 30iJIbIIeH] MBUIKOCTI
MIPUIMHSTTS CTPATETiYHUX PillleHb Ta KiJIbKICHIN OLiHI[i MADKETUHIOBUX CTPATETiN MiANPHUEMCTBA. 32 JOTIOMOTOI0
1jiei METOJIMKY NIPOBEIEHO MAPKETUHTOBUI CTPATEriYHUI aHali3 PUHKY LI€JI0JI03HO-T1allIePOBOi IPOMHUCIIOBOCTI
YKpainu i 3po6s1eHO BUCHOBKH 1010 GOpPMyBaHHS €(PEKTUBHUX MAapPKETUHTOBUX cTpaTeriii. OCHOBHUMU

pe3yJbTaTaMu JOCJIiIPKeHHS € po3pobka MeTonuku rnpouecy MCA Ha IiIIpreMCTBI, sika 3aCHOBaHa Ha THYYKOMY



[IPUCTOCYBaHHi 4O KOHKPETHUX PUHKOBUX YMOB; PO3POOKA aJIrTOPUTMY BUOOPY ONTUMAIbHOI MaPKETUHIOBOI
cTparerii MiAMPUEMCTBA; MPOIO3ullii ePEeKTUBHUX MAPKETUHTOBUX CTPATETIN /1JIs1 OCHOBHUX MiIMIPUEMCTB

LI€JII0JIO3HO-T1allepOBOI IPOMHUCIIOBOCTI YKpaiHu.

2. The thesis is devoted to theoretical and practical questions of forming an effective marketing strategic analysis
process on an enterprise. Theoretical issues of an essence and a role of marketing strategic analysis in process of
strategic management, principles of marketing strategic analysis process organization, marketing strategies and
analytical tools are covered in the thesis. The main attention is concentrated on development of marketing
strategic analysis method that allows a development of effective marketing strategies. The method is based on a
separation of analysis process and analysis tools, an increasing of speed of strategic decision-making and a
quantitative estimation of enterprises marketing strategies. A marketing strategic analysis of Ukrainian pulp and
paper industry market was made using this method. The main results of the research are: development of the
method of marketing strategic analysis process based on a flexible adaptation to specific market conditions;
development of an algorithm choosing an optimal marketing strategy of an enterprise; propositions of effective
marketing strategies for main enterprises of Ukrainian pulp and paper industry.
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