O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0408U001892
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 07-05-2008

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. BonotyxiH Enyapp BikropoBuy
2. Zolotukhin Eduard Viktorovich

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi crieniaIbHOCTI: 23.00.02

Ha3zBa HayKoBoOi creniaJbHOCTI: [TosiTnyHi iHCTUTYTH Ta poLecH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcCTy: 11-04-2008

CreniaJbHICTh 32 OCBITOO: 7.040301

Micue po6oTu 3400yBaya: TOB Research & Branding Group

Kop 3a €IPIIOY: 34048270

Micue3Haxom KeHHs: 01103, Kuis, 6y1. JIpyx61 Hapogis, 12, o¢. 27a

dopma BaacHOCTI:
Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleliajai30BaHOI BYEHOI pazu):. K 08.051.08
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: JloHenpKuii HallioHAILHUI YHiBepcUTeT iMeHi Bacunsa Cryca
Kopg 3a € IPIIOY: 02070803

Micue3Haxoa KeHHs: 21021, m.Binauug, Bys1. 600-pivus, 21

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHUX PyOpHK: 11.07.13

Tema gucepranii:
1. IlosiTUYHMI MAapPKETUHT B Cy4acCHi# YKpaiHi.

2. Political marketing in modern Ukraine.

Pedepar:

1. O6'eKT - NOMITUYHNI MaPKETUHT Y CUCTEMI TIOJIITHYHUX NIPOLeciB. MeTa - 3'SCyBaHHS CyTHOCTI Ta BU3HAYEHHS
0C0o6IMBOCTEN PYHKIIOHYBAHHS MOJITUYHOTO MAPKETHHTY 33 CY4aCHUX YMOB [1JI5 IOJAJIbIIOTO BIOCKOHAJIEHHS i
MigBUIIEHHS A1€BOCTI OJIITUYHOTO PUHKY YKpaiHu. MeToau - 3arajbHOHAayKOBi METOAY CUCTEMHO-CTPYKTYPHOTO i
CTPYKTYpHO-(YHKI[iOHATIBHOTO aHAaJIi3y, KOHKPETHO-iCTOPUYHUH, IOPIBHIBHUH i [iaJIeKTUYHUI; CUCTEMHUH,
dyHKUioHANMBHUE Ta iHCTUTYLINHNMIT nigxony. Ha nincrasi 3axifHUX Ta BiTYM3HSIHUX HAyKOBO-TIPAKTUYHUX HAPOOOK
3 [IATaHb [OJITUYHOTO MAPKETUHTY, aBTOPOM 0YJIO 3aIIPOIIOHOBAHO KOHIIEMI{I0 iIHTErpaTUBHOT'O TEXHOJIOTIYHOTO
IiAXOoy 040 BUBYEHHS MOJIITUYHOTrO 0. lle J03B0INIIO NOBECTH, IO Cyd4acHa yKpaiHChKa MOJIITUKA Mae
puHKOBUM BuMip. Lle cucrema, B MexXax SIKOi (3aBASIKM TEXHOJIOTISIM) BiiOyBa€eThCSI BUPOOHUILITBO MOJTITUIHOTO
TOBapy (iMifpKi, MOJIITUYHI IapTii Ta IPOEKTH), BUBEJEHHS MOr0 Ha MOJIITUYHMI PYHOK Ta KyIiBJIsi FPOMaisiHaMU
KpaiHu sIK y BUOOPYMH, TaK i B MDKBUOOpUMI NIepioin. 3alpOIIOHOBAHO NIE€PCIEKTUBHI HAMIPSIMU PO3BUTKY
YKPaiHCBKOTO MOJIITUYHOTO PUHKY, SKi B I0AAJIBIIOMY 3a0€3I1€4yBaTUMYTh BUCOKY SIKiCTb [1OJiTUYHOTO TOBApYy,

[IOCUJIIOBATUMYTb KOHKYPEHTHO3ATHICTb Cy0'€KTIB IOJIITUMHOIO PUHKY, i BUIIYBATUMYTh PiBeHb iX MOJIITUYHUX



B3a€MOJi, CIIPUSATMMYTb BOOCKOHAJIEHHIO TEXHOJIOTIH MOJIITUMHOTO MAaPKETUHTY Ta PO ECITHOrO MOJITUIHOTO
KOHCYJIbTYBaHHS Y BiZI[IOBiZHOCTI 4O HallioHAJIbHUX iHTepeciB nepkaBu. Cepa - HaBYaIbHUH NPOLieC, OJITHIHA

IisSIIbHICTB.

2. The object is political marketing in a system of political processes. The aims are to study the nature and to define
the features of political marketing functioning in modern conditions for further advancing and increase the
efficiency of Ukraine political market. The methods are general scientific methods of the system - structural and
structurally functional analysis, concrete historical, comparative and dialectic; the system, functional and
institution approaches. On the basis of the analysis of western and domestic investigetions of the political
marketing problems, the methodological concept of the integrative technological approach to analysis of a political
field is offered. It has allowed to demonstrate, that the Ukrainian policy today has market measurement. It is a
system, in which one (by technologies) the "political goods" (images, political party and projects) are made, injected
into the political market and purchased by the citizens of country both in the elective and interelective period. The
perspective development trends of the Ukrainian political market are offered, which one will provide hereinafter
high quality of the political goods, to strengthen competitiveness of the political market's subjects, to raise the
level of their political interplays, to render assistance advancing of political marketing technologies and
professional political consultation pursuant to national concerns of the state. The spheres of use are training
courses and political activity.
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