O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0418U000756
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 22-05-2018

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Bacunukis IBan bormaHnosu4

2. Vasylykiv Ivan

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIndp HayKoBOi cneniagabHOCTI: 13.00.04

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: Teopis i MeToauka npodeciitHoi ocsitn

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucrTy: 11-05-2018

CreniaJbHICTh 32 OCBiTOIO: 051

Micue po6oTH 34,00yBayva: JIporo6uibKuil iep>kaBHUMIA IIEaroridHmil yHiBepeuTeT iMeHi [BaHa Opanka

Kopg 3a €IPIIOY: 02125438

Micue3HaxoaKeHH: 82100, m. Iporo6udy, Bys1. IBana ®paHka, 24

dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Creniaai30BaHOl BYEHOI pagu). [1.26.053.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: JIpOro6UIIbKUil IEePKaBHUIA MEIArOTiYHUI YHiIBEPCUTET iMeHi

IBana PpaHka

Kopg 3a €IPIIOY: 02125438

Micuesnaxomxemm: 82100, m. [lporo6uy, ByJ1. IBana ®panka, 24
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
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Tema gucepranii:
1. TlinroToBka Mai6yTHIX (axiBlLiB 3 MAPKETUHTY 10 BUKOPUCTaHHS iHPOpMALiTHMX TEXHOJIOri y IpodeciiiHii
IissIbHOCTI

2. The preparation of future marketing specialists for using the information technologies in the professional
activities

Pedepar:

1. Y pucepTauii BUCBITIIEHO CYTHICTb Ta OCOGIMBOCTI BUKOPUCTAHHS iH(YOPMALiIHUX TEXHOJIOTIM SIK HEOOXiIHO]
yMOBU INpodecifiHoi MigroToBku ¢axibBliiB 3 MAPKETUHTY B Cy4acHOMY iHpopMalliliHOMy CycCHinbCTBi. Bu3HaueHo Ta
0OIrpyHTOBaHO 6a30Bi KoMIIOHeHTH IT: iHpopmaniiinuil ceitorssg, IT-koMmneTeHTHICTb. [IpoaHanizoBaHo
[ICUXOJIOTO-TIeArorivHi 3acaay popMyBaHHs iH(POPMaLiHOI KOMIIETEHTHOCTI MaliOyTHIX (axiBLiB 3 MADKETHUHTY,
BUSIBJIEHO HU3KY [TO3UTHMBHUX Ta HETATUBHUX YMHHUKIB BUKOPUCTAHHS KOMII'IOTEPHOI TexHiKu 1 iHpopmaniitHux
TexHOJIOTi!. Po3kputo nepenymosu epekTuBHOi No6ynosu IT MaliOyTHIX MapKeTOJIOTiB Ha Pi3HUX PiBHSX
VIPaBJIiHHS OCBITOI0, @ TAKOXK Ha OCHOBI CUCTEMHOI0, 0COOUCTICHO OPi€HTOBAHOTO, JisIJIbHICHOTO i
KOMIIETEHTHICHOTO MifX0iB PO3p006JIEHO BiANOBIIHY NeJaroriyny Mmoaenb. [lofano aHani3 acreKkTiB CTBOPEHHS

PO3BUBaJIbHOTO iHPOpMaLifHO-OCBITHBOTO cepenoBuiia 11l GopmyBaHHs IT MaitbyTHIX QaxiBLiB MapKeTHUHTY



(3acTocyBaHHs iHHOBALiITHMX POPM HaBYAHHS, HAsSBHICTb €JIEKTPOHHOTO HaBYaJIbHO-METOJAUYHOTO 3a0€31e4EeHHS,
oprasizallis cCaMOCTifHOI poOOTH CTYZLEHTIB i3 BUKOPUCTaHHSIM iHPOpMaLifHUX TEXHOJIOTIH, poboTa Haf
iHpopmalliiiHO-TTOIIYKOBUMMU 33ZjauaMHu To110). HarosiomeHo Ha HEOOXiTHOCTI BUKOPUCTAHHS iHHOBaLIHUX GOpM
3aHSITh; Cy4aCHOTO HaBYaJIbHO-METOOUYHOrO 3a6€e3Me4eHHs]; OpraHisalii caMOCTiliHOI pOOOTU CTYIEHTIB y
iH(pOopMaLiIHO-OCBITHPOMY CepenoBulli Ay popmyBaHHs ixHbOI IKT. [JocinkeHHsIM BU3Ha4€eHO, mo IT
Mait6yTHbOro (axiBlisl MApKETUHTY IIPOXOIUTh YOTUPU PiBHI (HU3bKUH, JOCTATHIi, cepeiHill, BUCOKUI) Ta 3aJ1€>KUTh

Bifl, cTyneHs: c(popMOBaHOCTI Horo iHpopMaLifHOi KOMIIETEHTHOCTI.

2. The thesis describes the essence and peculiarities of using the information technologies as the necessary
condition of the professional training of marketing specialists in the modern information society. The basic
components of IT are defined and substantiated: the information outlook, and IT competence. The psychological
and pedagogical principles of formation of informational competence of future marketing specialists are analyzed,
a number of positive and negative factors of using the computer technology and information technologies are
revealed. The prerequisites of effective building of IT of future marketers at different levels of education
management are revealed, and the corresponding pedagogical model is developed on the basis of the systemic,
personally oriented, activity and competence approaches. The analysis of the aspects of creation of the developing
informational and educational environment of the formation of IT of future marketing specialists (application of
innovative forms of training, the availability of electronic teaching aids, the organization of independent work of
students using information technology, work on information retrieval tasks, etc.) is presented. The necessity of
using the innovative forms of training is emphasized; the modern educational and methodological support; an
organization of independent work of students in the informational and educational environment for the formation
of their IT. The research determines that the IT of the future marketing specialist consists of four levels (low,
sufficient, medium, and high) and depends on the degree of its information competence.
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