O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0414U003156
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 22-05-2014

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. €srymeHnko 'aHHa BaseHTHHIBHA

2. Yevtushenko Ganna Valentinovna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniagbHOCTI: 08.00.03

Ha3Ba HayKoOBOi CIIELLiaJIbHOCTI: ExoHOMiKa Ta yrpaB/liHHA HaliOHAIbHUM FOCIO]aPCTBOM

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axHcCTy: 22-04-2014

CreniaJbHICTh 32 OCBiTOIO: 8.050108

Micue po6oTH 34,00yBayva: XapkiBcbKuil HaliOHaJIbHMI YHiBepcuTeT imeni B.H. Kapasina

Kopg, 3a €IPIIOY: 02071205

Micue3HaxoaKeHHS: Yxpaina, 61022, M. XapkiB, maiigan CBoboau,4

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CleliaJai30BaHOi BYEHOI pazu): [1.64.051.05
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: XapkiBchbKuil HallioHaIbHUI YHiBepcuTeT iMeni B.H. Kapasina
Kopg 3a €IPIIOY: 02071205

Micue3HaxoaKeHHS: Ykpaina, 61022, m. Xapkis, maiinan CBo6oau,4

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PYOPHK: 06.75

Tema gucepranii:
1. ILep>KaBHe perynmoBaHHI MAPKETHMHTOBUX iHTeJ’[eKTyaI[bHI/IX aKTHUBIB HauiOHaJ’[bHOI‘O roCriogapCTBa

2. State regulation of marketing intellectual assets of national economy

Pedepar:

1. O6'eKT mOCHiIKEHHS: MapKeTHHIOBI iHTeJIeKTyaJIbHi aKTUBH SIK COLIiaIbHO-€KOHOMIYHA KaTeropis. Mera
IOCTiI)KeHHSI: HAyKOBe OOI'PYHTYBaHHS TEOPETUKO-METOAMYHUX 3aca], MiAXO0iB 10 OLIiHKM Ta peKoMeHaallii 3
YIOCKOHAJIEHHS IEP>KaBHOTO PETYJIIOBAHHS MAPKETUHIOBUX iHTEJIEKTyaIbHUX aKTUBIB HAlliOHAJILHOTO
rOCIofapcTBa. MeToau JOCIiIKEHHS: CUCTEMHOTO aHaJIi3y Ta JIOTIYHOTO MOJEJIIOBAHHS, KOPEJISILiHO-
perpeciiiHuii Ta KJIaCTepHUI aHasi3, MEeTOU eKCcllepTHUX ouiHoK, SWOT /TOWS anani3, TakCOHOMIUHI METOAU.
[IpakTUyHe 3HaUYEHHSI [10JIrae y po3poOLli PEKOMEHIallill 3 YJOCKOHAJIEHHS IeP’KaBHOTO PETYJII0BAHHS
MapKeTUHTOBUX IHTEJIEKTyaJIbHUX aKTHBiB Ha MiKpO- Ta MakpopiBHi. HaykoBa HOBU3HA. YAOCKOHaJIEHO METOOUYHI
3aCai1 BUBHAUYEHHS iHTETrpajIbHOTO NMOKA3HNKA MAPKETUHIOBUX iHTEJIEKTyaJIbHUX aKTUBIB HalliOHAJILHOI €EKOHOMIKH,
1110 TIpeAiCcTaBiIsie CO60I0 PO3BUTOK Ta iHTErpalilo CyyaCHUX METOJUK O0YMCIIEHHS KOMILJIEKCY IIOPiBHSIIIbHUX
iHZIeKCiB PO3BUTKY KpaiH CBiTy. 3alIPOITIOHOBAHO MiZXiJl 10 OLiHKM Ta OGIPYHTOBAaHO CXEMY PO3PaxXyHKY
iHTerpasbHOro MOKa3HMKA MAaPKETUHTOBUX iHTEJIEKTYaIbHUX aKTUBIB MiATIPUEMCTBA, 110 J03BOJISIE Oi/IbII €TAaIbHO

OL[iHWTH BIUIUB PUHKOBUX CKJIAJIOBUX Ta MOKJIMBOCTI peasti3allii MApKETUHIOBUX iHTEJIEKTyaIbHUX aKTUBIB



KOMIIaHil1 Hal[ilOHaJIbHOTO TOCOAapCTBa. Pe3ysbTaT qucepralii BUKOpUCTaHi B po60Ti XapKiBCbKOi 0671aCHOI
IepxkaBHoi agmiHicTpauii, [TAT "Typ6ora3z", a TakoX y HaB4aJIbHOMY Ipolieci XapkiBCbKOT0 HallioOHaJIbHOTO

yHiBepcureTy imeHi B.H. Kapasina/

2. Object of research: marketing intellectual assets as a socio-economic category. Objective: scientific
substantiation of theoretical and methodological principles and approaches to the assessment and
recommendations for improving state regulation of the marketing of intellectual assets of the national economy.
Methods: system analysis and logical modeling, correlation and regression and cluster analysis methods of expert
assessments, SWOT / TOWS analysis, taxonomic methods. Practical importance is to develop recommendations
to improve state regulation of the marketing of intellectual assets at the micro and macro level. Scientific novelty.
Improved methodological basis for determining the integral indicator of marketing intellectual assets of the
national economy, which is the development and integration of advanced computing techniques complex
comparative indices of development countries. An approach to the evaluation and calculation scheme proved
integral indicator of marketing intellectual assets of the enterprise, allowing a more detailed assessment of the
impact of market components and the feasibility of marketing companies intellectual assets of the national
economy. Results of the thesis used in the regional state administration, PJSC "Turbogaz", as well as in the
educational process of Kharkiv National University named after V.N. Karazina.

Jep>kaBHHH peecTpaniiiHuil Homep JiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHuii NpiopUTETHHHA HaNIPSIM iHHOBALLiHHOI JisJIbHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JlazapeHko Bosiogumup €BreHoBuY

2. Lazarenko Vladimir Eugenyevich

KBasigikanis: n.e.n., 08.00.03
Inentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamuist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OIOHEHTH
BaacHe IlpizBume Im's I1o-6aThKOBI:

1. AzapsiH OneHa MuxaisiBHa

2. Azapsu OseHa MuxaisiBHa

KBasigikanis: n.e.n., 08.00.03
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. KoBanescobka Anna BonogumupiBHa

2. KoBanescbka Ana BosogumupiHa

KBasigikanis: k.e.n., 08.00.03
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi



BaacHe IlpizBumie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acCimaHHi
BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeectpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisIIBHOCTI

Bba6uy B.I1.

Ba6wuy B.I1.

IOpuenko T.A.



