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Pedepar/anoTamis:

1. MatBienko O. [I. ®opmyBaHHs ctparerii imizxy IT-nignpuemcTs B ymoBax iHpOpMaliliHO] EKOHOMIKH. —
KBanigikaniiiHa HaykoBa npalisl Ha IpaBax pykomnucy. Jlucepralist Ha 30,00yTTsI HAQyKOBOTO CTYII€HS JOKTOpa
dinocodii 3a cnenianpHicTio 073 «MeHemxMeHT». — Hanjionansuuii yHiBepcuteT «KneBo-MOTrMIsIHCBKa aKaJieMisi»,
Kuis, 2026. [lucepTalito NpucBI4E€HO OOIPYHTYBAHHIO TEOPETUKO-METOANYHUX OCHOB i pO3p0o611i MPaKTUYHUX
pexKoMeHpanii mono ¢opmMyBaHHs crpaterii iMimky IT-nignpueMcTs B yMoBax po3BUTKY iHQOpMaLifiHOI
€KOHOMIKU. Y pOOOTi PO3KPUTO reHe3MUC iMiiKy KpaiH, MICT i iANpreMCTB Y KOHTEKCTi iHHOBalliiHO-
MapKeTHMHTOBUX €KOCUCTEM iH(pOopMaliliHOi eKOHOMIKHU. 3alIpONIOHOBAHO KOMIJIEKCHMI aHali3 iMiIKy LUX CyO'eKTiB
y KOHTEKCT] iHHOBaL[iiHO-MapKeTUHIOBUX eKocucTeM. OGIPYHTOBAHO IIPIOPUTETHICTD IMiZPKy B CTpaTerivdHOMY
IIJIaHyBaHHi AisinbHOCT IT-nignpuemMcts, micT Ta kpaiH. CGOpMyIbOBAaHO aBTOPCbKE Oau€HHSI IIOHSTh: «IMiIXK»,
«imimx IT-nipgnpuemcTs», «IT-iMilK», «iHHOBaLIMTHO-MapKETUHIOBA €EKOCHUCTEMA MiCTa», «iMifK IT-nignpuemcTBa
B IHHOBaLITHO-MapKETVHIOBIY €KOCUCTEMI» Ta iHIINX. [IOBEEHO, L0 MEPEXIL Bill TPAAULIMHOrO iMiIKETBOPEHHS

10 apaIurMy iMiIKMENKIHTY € TEHETUYHO Ta €KOCUCTEMHO 3yMOBJIEHUM IIPOLIECOM, Y SIKOMY KJIIOYOBY POJIb



Biflirpae cTpareriyHe ynpasiiHHS 3HaHHIMU. JlocifkeHo cTpareriyHi Tpancdopmatiii cydacHoro IT-cexkTopy Ta
nismpHOCTI [ T-nignpueMcTB. BuokpeMiieHO Ipo6sieMHi aclieKTy pO3BUTKY yKpaiHcbhKoro IT-cekTopy B riepiof,
BOEHHOTO CTaHy. OKPEeCJIEHO Ta CUCTEMATU30BaHO YOTHUPU KIIIOYOBI IiAX04u [0 iMizgpkeyTBopeHHd I T-nignpruemcTs:
L[iHHICHO OpPi€HTOBAaHMM, TEXHOJIOTITYHO OPi€HTOBAHMM, COLiaJIbHO OPi€HTOBAaHUI €KOCUCTEMHMI. Ha 111 OCHOBI
3aIPONIOHOBAHO KOMIUIEKCHY METOJMKY iMiJPKEBOTO MO3ULi0HYBaHHS. O6IPYHTOBAHO [OLiJIbHICTb 32CTOCYBaHHS
iHCTPYMEHTIB CTpaTeriyHOro MapKeTUHIYy Ta MEHEI)KMEHTY 1151 3a0e31e4yeHHs THYYKOCTI 1 yHiBepCaybHOCTI
iMiZIPKEBOTO MOJE/II0OBaHHS. [IpOBEIeHO KPUTUYHUI aHAJII3 i€BUX [IPAKTUK CBITOBOIO AOCBIiAY Ta YIIPABIiHCHKUX
iHCTPYMEHTIB (pOpMyBaHHS O3UTUBHOTO iMi/IXy IiANPUEMCTB, 5IKi € CBITOBUMU Jlifiepamu B IT-iHgycTpii, o nano
3MOTy IOCJIIUTY 3MiHU iX IMiZIPKEBUX CTpaTerTii JifepcTBa. BCTaHOBIIEHO, 10 KIIOYOBUMU 3aBAAHHAIMUA
CTpaTeryBaHHS iMiIKy KOMIIaHill € BIIpOBaJKEHHS [IPO30POi NOJIITUKY BUKOPUCTAHHS JAHUX, CHCTEMHA PobOTa 3
macuBamu Big Data, aktuBHa iHTerpauig ininiatus KCB, 3a6e3nedeHHs niaaTdopmeHoi TpaHchopmMaliii 6isHec-
MoJeJsiell, po3INPEeHHs] eKOCUCTEMHOI B3a€MO/Iii, TOCUJIEHHS OllepallifiHOl CTiMKOCTi, 3abe3MeyeHHs CTabiIbHOCTI
BUKOHAHHS CKJIAIHUX IPOEKTIB. [IpoBeneHo Tumisaiito KpaiH 3a piBHeM chOpMOBAHOCTI iHHOBAI[iHO-
MapKETHHIOBOI €EKOCUCTEMHOCTI. OKpecjIeHO HeraTuBHi (PaKTOpH, 110 BIVIMBAIOTh HA IIPOLIEC iMiJI)K€TBOPEHHSI.
JloBeneHo, o peasnisauis notenniany IT-ranysi 3anexuTs Bif e(peKTUBHOCTI iMifiKeBoi cTparerii. 3a3HayeHo, 110
eBpoiHTerpauiiiHuii Kypc popmye nepcreKkTuBu 1jis 3poctaHHs [T-cekropy. OnineHo nporec KoHcomizanii IT-
iMimpKy Ykpainu Ta iMimpky [T-nignpreMcTs, o0 J03BOJINIIO BU3HAYUTU CTPaTeriyHuil HanpsMm ix GopMyBaHHS B
MeXax LiTbOBUX 3aBIaHb HallioOHaIbHOI HN(PPOBOi EKOCUCTEMU. BCTaHOBIEHO iepapxilo KII0UOBUX BEKTOPIB
iMiIpKeBOi cTparerii. Bu3HauYeHOo NOCIIiNOBHICTD €TaliB KOHLENTyani3awnii iMifpKy B ctparerisax IT-mignpueMcTs:
BUOip Mojiei, KOHILIeNTyaJlbHe OO PYHTYBaHHsI, (PyHKLIiOHAIbHA peaslidallisi, IpolleCHe PUHKOBE [103ULIIOHYBaHHS Ta
yIpasJliHCbKa Kopekist. Ha 1ifl ocHOBI c(pOpMOBaHO LiijliCHY yNIPaBJliHCbKY TEXHOJIOTIIO CTPaTEryBaHHS
MO3UTUBHOTO iIMIIKY i3 3aCTOCYBaHHSIM MaTPUYHOTO METOAY BUOOPY iMiZI>K€BOI MOZEIi 3a7IeXKHO BiJ] PU3UKIB Ta
CTyIleHs! iX BIIJIMBY Ha CIIPUUHSTTS MiAIIPUEMCTBA y MiHIMBOMY iHpopMaliiiHoMy cepenoBuii. CpopmoBaHO
peKOMeHAllil OoJ0 YIOCKOHAJIEHHS Ta 3aCTOCYBAHHS aHAJiTUKO-TIPOTHOCTAYHOI METOIVKY BU3HAYEHHS
npiopuTeTiB iMiZpKeBOI cTpaTerii JigepcTsa. BusHa4yeHo cTpaTeriyii KpOKY MOAabIIOr0 3MiLIHEHHS JIiIEPChKUX
no3uliil komnaxii Ha puHKy. O6I'PYHTOBAHO NPUHLMIIN CTPATeryBaHHg imimxky IT-nignpreMcTs, cucTemMaTu3oBaHi
Ha 6a30Bi Ta IOTIOMiKHI, aJalITOBaHi 10 crieru@iky MigmprueMCTBa. [x KoMmILIEKCHE BIIPOBAJI)KEHHS MiJIBUILy€E
PEe3yJIbTaTUBHICTb IMIIPKEBUX IIPOEKTIB, PO3IIMPIOE KPUTEPIi OL[iHKY iMifKeBOi [isiIbHOCTI Ta GPOpMye MiAIPyHTs
1714 iHTerpauii iHHOBaLiiHO-MapKETUHTOBUAX €KOCUCTEM Y NIPOLIEC YIIPABJIiHHA MiAIPUEMCTBOM. Kill040Bi ci0Ba:
IT-nipnpueMcTBO, CTpATETIs, YIPaBJIiHHS, CUCTEMA YIIPABJIiHHS, iMITpK, JIIIEPCTBO, ColliazbHa BiAIOBiNAIBHICTD,
KOpIIOpaTUBHA KyJbTypa, OpeH], iHHOBaliiHO-MapKeTHUHIOBI €KOCUCTEMHY, iHpopmallifiHa eKOHOMIiKa, MoAeI,
indpopMauiiHi iIHCTpyMeHTH, cTapTal, iHpopMaliiHMIl MEHEI)KMEHT, YIIPaBJIliHHS 3HaHHSMHU, OCBITa.

2. Matvienko O.D. Developing an Image Strategy for IT Companies in the Information Economy - Qualification
scientific work submitted as a manuscript. PhD thesis to obtain the degree of Doctor of Philosophy in the
Programme Subject Area 073 «Management» (07 - Management and Administration). - National University of Kyiv-
Mohyla Academy, Kyiv, 2026. This dissertation is devoted to establishing the theoretical and methodological
foundations and developing practical recommendations for formulating an image strategy for IT companies in the
context of the developing information economy. This paper explores the origins of the image of countries, cities,
and enterprises within the context of innovation and marketing ecosystems in the information economy. A
comprehensive analysis of the image of these entities within the context of innovation and marketing ecosystems
is proposed. The priority of image in the strategic planning of IT enterprises, cities, and countries is substantiated.

M W

The author’s interpretation of the following concepts is presented: “image,” “image of IT companies,” “IT image,”
“city’s innovation and marketing ecosystem,” “image of an IT company within the innovation and marketing
ecosystem,” and others. It has been demonstrated that the transition from traditional image-building to the image-
making paradigm is a process determined by genetic and ecosystemic factors, in which strategic knowledge
management plays a key role. The strategic transformations of the modern IT sector and the activities of IT
enterprises have been examined. Problematic aspects of the development of the Ukrainian IT sector during the

period of martial law have been identified. Four key approaches to image building for IT companies have been



identified and systematized: value-oriented, technology-oriented, and socially oriented ecosystem-based. Based
on this, a comprehensive methodology for image positioning has been proposed. The feasibility of applying
strategic marketing and management tools to ensure the flexibility and versatility of image modeling is
substantiated. A critical analysis was conducted of effective global practices and management tools for building a
positive image for companies that are global leaders in the IT industry, which made it possible to examine changes
in their image-based leadership strategies. It has been established that the key tasks of corporate image
strategizing include the implementation of a transparent data usage policy, systematic work with Big Data sets,
active integration of CSR initiatives, ensuring platform-based transformation of business models, expanding
ecosystem interaction, strengthening operational resilience, and ensuring the stable execution of complex
projects. Countries have been classified according to the level of development of their innovation and marketing
ecosystems. Negative factors affecting the image-building process have been identified. It has been demonstrated
that the realization of the IT sector’s potential depends on the effectiveness of its image strategy. It is noted that
the course toward European integration creates prospects for the growth of the IT sector. The process of
consolidating Ukraine’s IT image and the image of IT enterprises was assessed, which made it possible to
determine the strategic direction for their development within the framework of the national digital ecosystem’s
objectives. A hierarchy of key vectors for the image strategy was established. The sequence of stages in image
conceptualization within IT enterprise strategies was defined: model selection, conceptual justification, functional
implementation, process-based market positioning, and managerial adjustment. On this basis, a comprehensive
management technology for strategizing a positive image has been developed, utilizing a matrix method for
selecting an image model based on risks and the degree of their impact on the perception of the enterprise in a
changing information environment. Recommendations have been developed for improving and applying an
analytical and predictive methodology for determining priorities in a leadership image strategy. Strategic steps
have been identified to further strengthen the company’s leadership position in the market. The principles of
image strategizing for IT enterprises have been substantiated, systematized into basic and auxiliary categories, and
adapted to the specifics of the enterprise. Their comprehensive implementation enhances the effectiveness of
image-building projects, expands the criteria for evaluating image-building activities, and lays the groundwork for
integrating innovation and marketing ecosystems into the management process. Keywords: IT enterprise, strategy,
management, management system, image, leadership, social responsibility, corporate culture, brand, innovation
and marketing ecosystems, information economy, models, information tools, startup, information management,
knowledge management, education.
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