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1. IosiTYyHa peKamMa K KOMYHIKaTUBHUH IIPOLEC.

2. Political Advertisement as Communicative Process.

Pedepar:

pOJib B CUCTEMI MaCOBUX MOJITUYHUX KOMYHiKaUii. JloBefeHO, 10 B MOJITUYHIN peKlaMmi B KOHLLEHTPOBAaHOMY
BUTJISIZIi YHAOUHIOETHCS (OMPUIIIOJHIOETHCS]) i€0JI0TiuHa MIaTOopMa TUX UM iHIIKX MOJITUYHUX CUJL, 1O CIIPUSIE
IIPOHUKHEHHIO y CYCIIiJIbHY CBiJOMICTb ysIBJI€Hb IO ix xapakTep i 11iji, popMyBaHHIO YiTKUX €JIeKTOPaJIbHUX
HacTaHoB. Take NPOHUKHEHHS Bifj0yBa€eThCs HA PiBHI palliOHaJIbHUX Ta EMOLiMHUX 3aC00iB Aii Ha ayauTOpilo,
BIUIMBAIOYM Ha YCBiJOMJIEHI I HEYCBiOMJIEH]I PE€aKLii iHAMBINIB. BUKIaIeHO NigXxoau 1o MOJIiTUYHOI PEKJIAMU SIK [0
YaCTUHU KOMYHIKaTUBHOTO KOMILJIEKCY MOJIITUMHOTO MapKETHHTY. 3aITPOIIOHOBAHO Kilacudikaliiio imMimkis
IIOJITUKIB.

2. From the scientific point of view in the thesis are investigated the structure, function, typological forms of
political advertisement, its integrative role in the system of mass political communication. Is proved, that in
political advertising in the concentrated form it appears an ideological platform of this or that political forces,



which assists to the penetration of representations into public consciousness about their character and aims, to
the formation of precise electoral installations. Such penetration occurs as at the level of rational either emotional
means of action directed to an audience, influencing on realized and not realized reactions of the individuals. The
points of view on political advertisement as the part communicative complex of political marketing are exposed.
The classification of image of political actors is suggesting.
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