O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0404U000564
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 19-02-2004

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CaBenbeBa Karepuna BsgueciaBiBHa

2. Savelieva Katerina Vjachesavivna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axHcTy: 10-02-2004

CreniaJbHICTh 32 OCBiTOO: 7050201

Micue po6oTH 34,00yBayva: JloHelpKuii AepKaBHUI yHIBEPCUTET EKOHOMIKHM i TOpriBai iM. M. Tyran-

bapanoscbskoro

Kopg 3a €IPIIOY: 01566057

Micue3Haxoa KeHHs: 83050,m. JloHelbK, Bys. CHOBCbKa,31

dopma ByracHOCTI:
Cdepa ynpaBiriHHS: MinictepcTBo ocBiTi YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeNiaai3oBaHOi BY€HOI pagH): K 11.055.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: J[oHENbKUIl ep)KaBHUIA YHIBEPCUTET €KOHOMIKHM i TOPTiBJi iM.

M. Tyran-bapaHoBCbKOro

Kopg 3a €IPIIOY: 01566057

MicuesnaxomerHﬂ: 83050,m. JonenpK, Bysa. CHOBCbKa,31
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTUyHHUX PYOpPHK: 71.01.14

Tema gucepranii:
1. 3B'43KM 3 TPOMAJICBKICTIO B CUCTEMI MAapPKETUHIOBOI'O YIIPABJIiHHA MMiAIIPUEMCTBAMU

2. Public relations in the system of the enterprisesy marketing management.

Pedepar:

1. TIponjec BUKOpPHCTaHHSI 3B's13KiB 3 TPOMA/IChKICTIO y TOPTrOBEJIbHUX MifNpreMcTBax. Meta: po3pobka
PEKOMEHAlil 3 BIOCKOHAJIEHHS 3B'SI3KiB 3 TPOMAJIChKICTIO i (POpMyBaHHS CTpaTeriYHMX HabOPiB B 0671aCTi 3B'sI3KiB 3
TPOMAJICHKICTIO, @ TAKOXK PO3POOKA KOMIIJIEKCHOI MapKETUHIOBOI CUCTEMMU MOTEHLIiasTy 3B's13KiB 3 TPOMaJICbKiCTIO
BUPOOHUYO-TOPTOBEJIbHUX i TOPrOBEJIbHUX MiANPUEMCTB JIOHELIBKOTO PerioHy. MeToau: CUCTEMHUN Ta
KOMIIJIEKCHUM MiTXOIX, OIIMTYBaHHS, aHKETYBaHHS, CIIOCTEPESKEHHS. 3allpOIIOHOBAHO: PEKOMEH ALl 11010
BIIOCKOHAJIEHHS YIIPABJIiHHA 3B'I3KaMU 3 TPOMAJICBKICTIO B YMOBAaX MapKETHMHIOBOI OpieHTallii IiAIIprUeMCTB;
KOMILJIEKCHY MapKETUHIOBY CUCTE€MY MOTEHLIiajy 3B's13KiB 3 TPOMAJICBKICTIO; CUCTEMY CTPaTeriYHUX HabOPiB B
0071aCTi 3B's13KiB 3 FPOMAa/ICBKICTIO, 5IKi BpaXOBYIOTb OCHOBHI lIapaMeTpPH JAisJIbHOCTI 3i 3B'13KiB 3 FPOMa/ICbKICTIO.

Cdepa BUKOpUCTaHHS: BUPOOHUYO-TOPrOBEJIbHI i TOProBesibHI MiATIPUEMCTBA.

2. Process of use of public relations in trade enterprises. The purpose: development of recommendations on
perfection of public relations and formation of strategic sets in the field of public relations, and also development



of complex marketing system to potential of communications with the public industrial-trading and trade
enterprises of Donetsk region. Methods: system and complex approaches, interrogation, questioning, supervision.
It is offered: recommendations on perfection of management by public relations in conditions of marketing
orientation of the enterprises; complex marketing system to potential of public relations; system of strategic sets
in the field of communications with the public, taking into account key parameters of activity on public relations.
Sphere of use: industrial-trading and trade enterprises.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu AOCIiAKEHHS:

ITy6stikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. bana6aHosa JI.B.

2. Balabanova L.V.

KBasidikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

VII. BinomocrTi npo odiniliHuX OIIOHEHTIB Ta PELL€H3E€HTIiB
OdiuiiiHi OTIOHEHTH

Baacue IlpizBumie Im's I1o-6aTbKOBI:



1. 'punbroBa B.M.
2. I'punboBa B.M.

KBasigikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. Bensasues M.I.
2. benaBues M.I.

KBasigikamis: k.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TOJIOBH paju

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acigaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

Bana6anosa JI.B.

Banab6anosa JI.B.



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




