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Pedepar:

1. Y nuceprauii npeacTaBiaeHO BUPILIEHHS BAXXJIMBOTO HAYKOBO-IIPAKTUYHOTO 3aBAAHHS [0/10 OO PYHTYBaHHS
HAyKOBUX IiIXOMiB O MifiBUIIEHHS POJli MAPKETMHIOBUX KOMYHIKalill y 3abe3nedeHHi e(peKTUBHOCTI JisyIbHOCTI
0aHKiB. Y JOC/iIXEHHi CUCTEeMaTU30BaHi TEOPETUYHI I10JIOKEHHSI IOA0 CYTHOCTI IIOHATTS «MapKeTHUHIOBI
KOMYHiKaii», «un@poBuil MapKeTUHI» Ta HaIAHO XapaKTePUCTUKY iIHCTPYMEHTIB MAPKETUHIOBUX KOMYHiKalliii
6aHKy. Y 3B'S13Ky 3 pO3BUTKOM IPOLECIB IimKuTasnisalii B 6aHKiBCbKOMY CEKTOPi BiOyBaeThCs TpaHChOpMaLlis
MapKETHMHTOBUX KOMYHIKalliil 6aHKiB y HU(PPOBOMY cepefoBUlli. 3 METOIO 3ab6e3redeHHs (PiHaHCOBOI CTabiIbHOCTI
Ta €(PEKTUBHOCTI OisJIbBHOCTI 6aHKY HAa0yJIO OJAJBIIOrO PO3BUTKY KJlacU@iKallis MapKeTUHIOBUX KOMYHIKaLii
0aHKy 3aBJsIKM BUOKPEMJIEHHIO TPAAULIIHIX MapKeTHHIOBUX KOMYHiKalill Ta [u(ppoBUX MapKeTHHIOBUX
KOMYVHiKalill 3a TakuMu Kinacu@ikaliliHuMy 03HaKaMU SIK iHCTPYMEHTU KOMYHIKallill, CHHTeTUYHi KoMyHikai,
KaHaJIM KOMYHIKallili, CIPSIMOBAHICTb [iii, 3BBOPOTHIi1 3B 130K, 3a CTyIl€eHEM iHTerpaliii, 3a B1aCTUBOCTSIMU
KOMYVHIKalii#, 3a BigTHOCMHAMU 3 1IiJIbOBOIO ayAUTOPIEIO, 32 ClIOCO6aMy KOMYHIKalliil, 3acobamu peasizanii, 3a

010[KETOM, 3aJIy4YeHHSIM KJIi€HTiB 6aHKy y KOMYyHiKallilo, TepMiHOM BIUIMBY Ha LiJIbOBY ayIUTOPiI0, 30i/IbIIEHHSIM



KiZIbKOCTI BifjBilyBauiB caiTy. 3 MeTOI0 3a6e3neueHHs e(peKTUBHOCTI IisiyIbHOCTI 6aHKY OOI'PYHTOBAHO AOLIbHICTD
BHMKOPHCTaHHS MapKeTHHIOBUX KOMYHiKalili. ¥V nucepTaii 3a1iporioHOBaHO aBTOPChKe GayeHHsI [TOHATTS «L1QpOBi
MapKeTHHIOBi KOMyHiKalii 6aHKy» Ha OCHOBIi I0eAHaHHs O(JIaliH Ta OHJIAMH MapKETUHTOBUX KOMYHIKallill B yMOBax
PO3BUTKY TpaHCHOPMALiTHMX IIPOLECIB Ta AifKuUTasi3auii 4isbHOCTI 6aHKY, TOOYIOBaHUX HA IHTErpaLiliHuX
0COOJINBOCTSIX €MEPKEHTHOCTI MapKETUHIOBUX KOMYHiKalliil 3 METOIO JOCSITHEHHSI 6AHKOM 3POCTaHHS OOCSTiB
peastizanlii 6aHKiBCbKUX IPOJYKTIB Ta [IOCIYT, IPUOYTKY, PUHKOBOI KalliTasisallii, 105/IbHOCT] KJIi€HTIiB Ta 3HM>KEHHS
BUATPAT HA OPraHisalilo MOro AisiyIbHOCTI. Y BOCIiIPKEHHI PO3IJISIHYTO TEOPETUKO-METONOJIOTIYHI 3acaiy OLiHKN
e(eKTUBHOCTI MAPKETUHIOBUX KOMYHiKalliil 6aHKy. Y HOCiIKeHH] HabyJ10 NOJaJIbIIOr0 PO3BUTKY MOHSITTS
«yTPaBJIiHHS CUCTEMOIO0 MAaPKETUHIOBUX KOMYHIKalill 6aHKy» SIK [isSJIbHICTb 6aHKY 3 PO3POOKU Ta ayauUTy
MapKEeTHMHTOBUX KOMYHIiKalliil, O6I'pyHTYBaHHs i BUOOPY KOMYHIKallillHOI cTparerii AJ1s1 NigTPUMKHU Ta GOPMYBaHHS
JIOSITIBHOCTI KJIiEHTIB, 3a6e3reyeHHs (PiHaHCOBOi CTabiIbHOCTI 6aHKY 3 ypaxyBaHHSIM YMHHUKIB BILJIMBY Ha
e(eKTUBHICTb 110T0 AisyIbHOCTI. 3iICHEHO OLiHKY BIUIMBY MapKETUHTIOBUX KOMYHIKalill Ha e(peKTUBHICTb
LisiIbHOCT] 6aHKY IIISIXOM €KOHOMIKO-MaTeMaTUYHOI'O MOJIEJIIOBaHHS 32 IOIIOMOTOI0 perpeciitHo-KOpeJsiiiHOro
aHasli3y Ha MiACTaBi JaHMX AMHAMIKA BUTPAT HA MAPKETHUHT Ta peKjamy, akTUBiB 6aHKy, MTpuOyTKy. [Io6yoBaHO
MOJIeJli B3a€MO3B 513Ky BUTPAT HAa MAPKETUHT Ta peKyamy 3 (POPMYBaHHSIM NPUOYTKY 17151 6aHKIB 3 Iep’KaBHOIO
9acTKOIO, IJ1s1 6aHKIB iHO3eMHUX OAaHKIBCHKUX I'PYIL, [J1s1 6AHKIB 3 MPUBATHUM KaIiTajoM. Po3paxoBaHO MOKa3HUK
PEHTabeIbHOCTI MAapKETUHTOBUX iHBECTHULIiN OaHKY, EKOHOMIYHUM e(eKT BiJ, BAKOPUCTAHHS MapKETUHTOBUX
KOMYHiKal1iii1 Ha GpopmMmyBaHHsI 6aJ1aHCOBOi BApPTOCTi 3000B '13aHb 6AHKY, €(PEKTUBHICTb BIIPOBAIKEHHS
MapKeTHMHIOBUX KOMYHIKallill y 6aHKax YKpaiHu. 3 MeToo 3abe3nedeHHs PiHaHCOBOI CTIMIKOCTi 6aHKY Ta
PEHTabeIbHOCTI MapKETUHTOBUX iHBECTHULIN YIOCKOHAIEHO HAyKOBUH MifXif 10 3ab6e3nedyeHHs e(PeKTUBHOCTI
IisiIbHOCTI OQHKIB 32 paxyHOK BIIPOBAIKEHHS JOPOXKHbOI KAapTH KjlieHTa Ta UudpoBoi TpaHchopmallii KlieHTCbKOTO
cepBicy. YIOCKOHaJIEHO HAayKOBO-METOIWYHI 3acaiu (OPMYBaHHS OPraHi3allilHOrO MexXaHi3My yIIpaBJliHHS
CHCTEMOI0 MAPKETHHIOBUX KOMYHIKallill 6aHKY 3aBJIIKM BUOKPEMJIEHHIO 1iijiel, 06 €KTiB, Cy0 €KTiB, iIHCTPYMEHTIB
MapKEeTHMHIOBUX KOMYHIKalliil, IPUHIMIIB Ta 3a6e31e4younX IiicuCTeM: ayAUTY yIIPaBJliHHI MapKETUHTOBUX
KOMYVHiKalili, OLiHKY €(pEeKTMBHOCTi MApKETMHIOBUX KOMYHIKallill 6aHKY, (pOpMyBaHHS CTpaTeriii MApKETUHTOBUX
KOMYHiKalliil 6aHKy — cTpaTerii TpaguLiliHMX MapKETUHIOBUX KOMYHiKalliil Ta cTparerii 1udppoBUX MaPKETUHIOBUX
KOMYVHIKali# 1151 3a6e3nedyeHHs e(peKTUBHOCTI AisyIbHOCTI 6aHKy. Y Aucepraliii oOrpyHTOBAHO CTpaTerilo HudpoBUx
MapKETHMHTOBUX KOMYHIKallill 6aHKY IIISIXOM BU3HAUEHHS Liijieil Ta 3aBJjaHb IM(POBOI CTpaTerii, CTBOPEHHsI
IOPTPETY LibOBOI ayAUTOPii, aHaJIi3y PMHKY 6aHKIBCbKOI cpepH Ta [isIbHOCTi KOHKYPEHTIB, CTBOPEHHS (PipMOBOrO
CTHUJIIO, CaliTy 200 CTOPIHOK B COLIiaJIbHUX MePesKax 3aJIeXKHO Bifi 6aHKIBCbKOTO MPOAYKTY, pO3pOOKYU MeiariaHy Ta
BUOOpPY iHCTPYMEHTIB IPOCYBaHHS, CTBOPEHHS KPEAaTMBHOIO KOHTEHTY, OL[iHKM €(PEeKTUBHOCTI peKJIaMHOI KaMIIaHii B
IHTepHeTi AJ1s1 OTpMMaHHs 6aHKOM KOHKYPEHTHUX II€PEBAr, MiJIBULIEHHS e(PeKTUBHOCTI OT0 [IisSJIbHOCTI Ta
¢dinancoBoi cTabinpHOCTI. [JoBEI€HO, 1110 BUKOPUCTAHHS PO3POOJIEHNX MiTXOMiB, 3aCTOCYBAHHS TEOPETUYHUX,
HayKOBO-METOJUYHUX I10JIOKEHb Ta IPAaKTUYHUX PEKOMEeHallill MapKeTUHIOBUX KOMYHIKallill B isyIbHOCTi 6aHKIB
Ykpainu cripusiTume 3a6e3nedyeHHIo epeKTUBHOCTI iX AisibHOCTI. Kio4oBi cyioBa: 6aHKM, MapKEeTUHT, MapKETUHIOBI
KoMyHiKaii, udpoBuil MApKeTUHT, €(PEeKTUBHICTb Iisi/IbHOCTI 6aHKY, 1M(PPOBi MapKETUHIOBiI KOMYHIKallii,

ePeKTUBHICTb MApKETUHIOBUX KOMYHIKaLlii, IifpKATaizamis

2. The study systematizes the theoretical provisions on the essence of the concept of «marketing
communications», «digital marketing» and provides a description of the tools of marketing communications of the
bank. In connection with the development of digitalization processes in the banking sector is the transformation of
marketing communications of banks in the digital environment. In order to ensure financial stability and efficiency
of the bank's activities, the classification of the bank's marketing communications has been further developed due
to the separation of the traditional marketing communications and digital marketing communications tools on
such classification features as communication tools, synthetic communications, communication channels,
direction of action, feedback, the degree of integration, the properties of communications, the relationship with
the target audience, the means implementation, according to the budget, involvement of the bank's clients in
communication, term of influence on the target audience, increase in the number of site visitors. The dissertation

proposes the author 's vision of the concept of «digital marketing communications of the bank» due to the



combination of offline and online marketing communications in the development of transformation processes and
digitalization of the bank, based on the integration features of the emergence of marketing communications in
order for the bank to achieve growth in sales of banking products and services, profits, market capitalization,
customer loyalty and reduce costs for the organization of its activities. The study considers the theoretical and
methodological principles of evaluating the effectiveness of marketing communications of the bank. The study
further developed the concept of «management of the bank's marketing communications system» as the bank's
activities for the development and audit of marketing communications, justification and selection of
communication strategy to support and formation customer loyalty, ensuring financial stability of the bank taking
into account factors influencing its efficiency. The impact of marketing communications on the efficiency of the
bank through economic and mathematical modelling using regression-correlation analysis based on the dynamics
of marketing and advertising costs, bank assets, profits. Models of interrelation of expenses for marketing and
advertising with formation of profit for the state banks with the state share, for banks of foreign banking groups,
for banks with the private capital are constructed. The indicator of profitability of marketing investments of the
bank, economic effect from the use of marketing communications on the formation of the book value of the bank 's
liabilities, efficiency of introduction of marketing communications in the banks of Ukraine are calculated. In order
to ensure the financial stability of the bank and the profitability of marketing investments, the scientific approach
to ensuring the efficiency of banks through the introduction of a customer roadmap and digital transformation of
customer service has been improved. The scientific and methodological bases of formation of the organizational
mechanism of management of the bank's marketing communications system has been improved due to the
separation of goals, objects, subjects, marketing communications tools, principles and supporting subsystems:
audit of marketing communications management, evaluation of the effectiveness of the bank's marketing
communications, formation of marketing communications strategies - strategies of traditional marketing
communications and digital marketing communications strategies to ensure the efficiency of the bank. The
dissertation substantiates the strategy of digital marketing communications of the bank in view of taking into
account the definition of goals and objectives of digital strategy, creating a portrait of the target audience,
analysing the banking market and competitors, corporate identity, website or pages, social networks depending on
the banking product, media plan development and selection of promotion tools, creation of creative content,
evaluation of advertising campaigns on the Internet to obtain a competitive advantage, increase the efficiency of
its activities and financial stability. It is proved that the use of developed approaches, application of theoretical,
scientific and methodological provisions and practical recommendations of marketing communications in the
activities of Ukrainian banks will help ensure the effectiveness of their activities. Key words: banks, marketing,
marketing communications, digital marketing, efficiency of bank activity, digital marketing communications,
efficiency of marketing communications, digitalization.
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