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1. Y puceprauii npeAcTaBaeHO BUPIlIE€HHS BXXJIMBOTO HAYKOBO-IIPAKTUYHOTO 3aBAAHHS [0/10 OO PYHTYBaHHS
HAyKOBUX IiXOMiB 1O MiABUIIEHHS POJi MAPKETUHIOBUX KOMYHIKaLill y 3abe3nedeHHi €(peKTUBHOCTI [isSJIbHOCTI
OaHKiB. Y JOCIIIPKEHHI CUCTEMATU30BaHi TEOPETUYHI TIOJIOKEHHS IO/I0 CYTHOCTI MOHSTTS «MAPKETHUHIOBi
KOMYVHiKalii», «1udpoBuil MapKeTHHI» Ta HAIAHO XapaKTePUCTUKY iHCTPYMEHTIB MapKETUHIOBUX KOMYHiKalill
6aHKy. Y 3B'S13Ky 3 PO3BUTKOM MPOLIECiB HifKuTanisauii B 6aHKiBCbKOMY CEKTOpi BifiloyBaeThCsl TpaHCcopMallis
MapKETHUHTOBUX KOMYHiKalliil 6aHKiB y @ poBoMy cepenoBulli. 3 MeToo 3abe3rnedeHHs HiHaHCOBOI CTabiabHOCTI
Ta e(PeKTUBHOCTI [isyIbHOCTI 6aHKY HaOyJI0 IOaJIbIIOr0 PO3BUTKY Kilacudikallis MapKeTUHTOBUX KOMYHIKallii
0aHKy 3aBJsIKM BUOKPEMJIEHHIO TPAAULIIHUX MapKeTHHIOBUX KOMYHiKalill Ta [u(pPOBUX MapKETUHIOBUX

KOMYHIKallill 3a TakuMU KiacuPikalilHUMK 03HaKaMU SIK iIHCTPYMEHTH KOMYHiKallill, CHHTEeTU4Hi KOMYHiKaliii,



KaHa/IM KOMYHiKalli#, ClIpsSIMOBaHiCTb [iii, 3BOPOTHil 3B 30K, 32 CTyIIeHEM iHTerpariii, 3a B1aCTUBOCTSIMU
KOMYVHIKalli#i, 3a BifHOCMHAMU 3 LIiJIbOBOIO ayAUTOPIEI0, 32 CIIOCO6aMy KOMYHIKalliil, 3acobamu peasizaii, 3a
010[)KETOM, 3aJy4YeHHSIM KJIi€HTiB 6aHKy y KOMYyHiKallilo, TepMiHOM BILIMBY Ha LIiJIbOBY ayIUTOPiI0, 30i/IbIIEHHSIM
KiJIbKOCTI BiJIBiZlyBadiB CaiTy. 3 METOI0 3a0e3l1euyeHHs €(DEKTUBHOCTI [isJIbBHOCTI 6aHKY OOIPYHTOBAHO [IOLiIbHICTD
BUKOPUCTAHHS MAapKETMHIOBUX KOMYHIKaLill. Y qucepTallii 3a1iporoHOBaHO aBTOPChKE 6au€HHs IIOHSTTS «LU(PPOBi
MapKeTUHTOBi KOMyHiKkalii 6aHKy» Ha OCHOBI IIoeiHaHHS oQJIaliH Ta OHJIAalH MapKETUHTOBUX KOMYHIKallill B yMOBax
PO3BUTKY TpaHCHOPMaLiiHMX ITPOLIECIB Ta AifKuTasisauii 4isgpHOCTI 6aHKY, TOOYIOBaHUX HA IHTErpaLiliH1X
0CO0JINBOCTSIX €MEPAKEHTHOCTI MapKETUHIOBUX KOMYHiKalliil 3 METOIO JOCSTHEHHSI 6AHKOM 3POCTaHHS OOCSTiB
peastizanii 6aHKiBCbKUX IPOIYKTIB Ta [IOCIYT, IPUOYTKY, PUHKOBOI KalliTai3allii, 105/IbHOCT] KJIi€HTIB Ta 3HM>KEHHS
BUATPAT HA OPraHi3alilo HOro OisiyIbHOCTI. Y LOCIiIPKEHHI PO3IJVISIHYTO TEOPETUKO-METOIOJIOTIYHI 3acaiu OLiHKN
e(EeKTUBHOCTI MAPKETUHIOBUX KOMYHIiKalliil 6aHKy. Y NOCiI)KeHHi HabyJ10 NOJAJIbIIOTO PO3BUTKY IIOHSITTS
«yIpaBJIiHHS CUCTEMOIO MAPKETUHIOBMX KOMYHIKallill 6aHKY» SIK [isi/IbHICTb 6AHKY 3 PO3POOKY Ta ayAUTy
MapKeTUHTOBUX KOMYHIKalliil, OO PyHTYBaHHSI i BUOOPY KOMYHiKaliliHOI cTpaTerii AJisl NifTpUMKU Ta GpOPMYBaHHSI
JIOSITIBHOCTI KJIiEHTIB, 3a6e3reyeHHs PiHaHCOBOi CTabiIbHOCTI 6aHKY 3 ypaxyBaHHSIM YMHHMKIB BILJIMBY Ha
€(EeKTUBHICTb MOr0 OisJIbHOCTI. 34iICHEHO OLiHKY BIUIMBY MAPKETUHIOBAX KOMYHIKalill Ha e(peKTUBHICTb
IisITIbHOCT] 6aHKY LUISIXOM €KOHOMIKO-MaTeMaTUYHOT'O MOJIEJIIOBaHHS 32 IOIIOMOTOI0 perpeciiHO-KOPeJsiLiiiHOro
aHaslizy Ha IiiCTaBi JaHMX AMHAMIKM BUTPAT HAa MApKETHUHT Ta peKkjaMmy, akTUBiB 6aHKy, NpuOyTKy. [Io6ynoBaHO
MOJIeJli B3a€MO3B 513Ky BUTpPAT Ha MAPKETUHT Ta pekyaMy 3 (GOPMyBaHHSIM NPUOYTKY 17151 6aHKIB 3 Iep>KaBHOIO
4aCTKOI0, 1J11 GaHKiB iHO36MHMX OAHKiIBCbKUX I'PYI, IJ151 GAHKIB 3 IPUBATHUM KaliTasoM. PO3paxoBaHO MOKA3HUK
PEHTabeIbHOCTI MapKeTUHTOBUX iHBECTHULIIN OaHKY, EKOHOMIUHUM e(eKT BiJ, BAKOPUCTAHHS MapKETUHTOBUX
KOMYHiKaliii1 Ha GpopMyBaHHsI 6aJIaHCOBOi BApTOCTi 3000B 93aHb 6aHKY, €(PEeKTUBHICTb BIIPOBAIKEHHS
MapKeTHMHTOBUX KOMYHIKalill y 6aHKax YKpaiHu. 3 MeTolo 3a6e3nedeHHs piHaHCOBOI CTIIKOCTi 6aHKY Ta
PEHTabeIbHOCTI MapKeTUHTOBUX iHBECTHULIN YIOCKOHATIEHO HAyKOBUH MifXif 10 3a6e3nedyeHHs e(DeKTUBHOCTI
IisiIbHOCT] 6aHKIB 32 paxyHOK BIIPOBaIKEHHS JOPOKHbOI KapTH KilieHTa Ta uudpoBoi TpaHchopmallii KjlieHTCbKOTrO
cepsicy. YIOCKOHaJIEHO HAayKOBO-METOIWYHI 3acaiu OPMYBaHHS OPraHi3alilHOrO MexaHi3My yIIpaBJliHHS
CHCTEMOIO MAaPKETHHIOBMX KOMYHIKallill 6aHKY 3aBSIKM BUOKPEMJIEHHIO 11ijIel, 06 €KTiB, Cy0 €KTiB, IHCTPYMEHTIB
MapKeTUHTOBUX KOMYHIKalliil, MPUHLIUIIIB Ta 3a0e3Mevylounx MifcucTeM: ayiUTy yIpaBiliHHI MapKeTUHTOBUX
KOMYVHiKalili, OLliHKM €(pEeKTMBHOCTi MApKETMHTIOBUX KOMYHIKallill 6aHKy, pOpMyBaHHS CTpaTerii MapKETUHTOBUX
KOMYVHIKalill 6aHKy — cTpaTerii TpaAuLiHUX MapKETUHIOBAX KOMYHIKaLill Ta cTpaTerii 1nppoBUX MaPKETUHIOBUX
KOMYHIKaLi# 1151 3a6e3nedeHHs e(peKTUBHOCTI AisyIbHOCTI 6aHKy. Y AucepraLii o60rpyHTOBAHO CTpaTeriio nudpoBux
MapKEeTHMHTOBUX KOMYHIKallill 6aHKY IUISIXOM BU3HAYEHHS Liijieil Ta 3aBJaHb 1U(POBOI cTpaTerii, CTBOPEHHS
IOPTPETY LiIbOBOI ayAUTOPii, aHaJIi3y PMHKY 6aHKIBCbKOI cpepH Ta [isyIbHOCTi KOHKYPEHTIB, CTBOPEHHS (PipMOBOrO
CTUJIIO, CaiiTy a0 CTOPIHOK B COLIIAJIbHUX MEPesKax 3aJIeXKHO BiJj 6aHKiBCbKOTO MIPOAYKTY, PO3POOKY MeiariaHy Ta
BUOOpPY iHCTPYMEHTIB IPOCYBaHHS, CTBOPEHHSI KPEATHBHOIO KOHTEHTY, OL[iHKY e(peKTUBHOCTI peKJaMHOI KaMIIaHii B
IHTepHeTi AJ1s1 OTpMMaHHs 6aHKOM KOHKYPEHTHUX II€PEBar, MiJlBULIEeHHS ePEeKTUBHOCTI HOT0 [isSIbHOCTI Ta
(diHaHCOBOI CTabibHOCTI. [J0BEIEHO, 0 BUKOPUCTAHHS PO3PO0JIEHUX MiTXO0MiB, 3aCTOCYBAHHS TEOPETUYHUX,
HayKOBO-METOIWYHUX I10JIOKEHb Ta IIPAaKTUYHUX PEKOMEH 1ALl MAapKETUHIOBUX KOMYHIKaLill B IisyIbHOCTI 6aHKIB
Ykpainu cripusitume 3ab6e3nedyeHHIo epeKTUBHOCTI iX AisibHOCTI. KiTlo4oBi cioBa: 6aHKM, MapKEeTUHT, MapKETHUHIOBI
KOMyVHiKalii, 1n¢$ppoBUil MapKETUHT, e(PEKTUBHICTD AislJIBHOCTI 6aHKY, [U(POBi MaPKETUHIOBI KOMYHIKallii,

eQeKTUBHICTh MApKETUHIOBUX KOMYHIKaLii, IifpKATaizamis

2. The study systematizes the theoretical provisions on the essence of the concept of «marketing
communications», «digital marketing» and provides a description of the tools of marketing communications of the
bank. In connection with the development of digitalization processes in the banking sector is the transformation of
marketing communications of banks in the digital environment. In order to ensure financial stability and efficiency
of the bank's activities, the classification of the bank's marketing communications has been further developed due
to the separation of the traditional marketing communications and digital marketing communications tools on
such classification features as communication tools, synthetic communications, communication channels,

direction of action, feedback, the degree of integration, the properties of communications, the relationship with



the target audience, the means implementation, according to the budget, involvement of the bank's clients in
communication, term of influence on the target audience, increase in the number of site visitors. The dissertation
proposes the author 's vision of the concept of «digital marketing communications of the bank» due to the
combination of offline and online marketing communications in the development of transformation processes and
digitalization of the bank, based on the integration features of the emergence of marketing communications in
order for the bank to achieve growth in sales of banking products and services, profits, market capitalization,
customer loyalty and reduce costs for the organization of its activities. The study considers the theoretical and
methodological principles of evaluating the effectiveness of marketing communications of the bank. The study
further developed the concept of «management of the bank's marketing communications system» as the bank's
activities for the development and audit of marketing communications, justification and selection of
communication strategy to support and formation customer loyalty, ensuring financial stability of the bank taking
into account factors influencing its efficiency. The impact of marketing communications on the efficiency of the
bank through economic and mathematical modelling using regression-correlation analysis based on the dynamics
of marketing and advertising costs, bank assets, profits. Models of interrelation of expenses for marketing and
advertising with formation of profit for the state banks with the state share, for banks of foreign banking groups,
for banks with the private capital are constructed. The indicator of profitability of marketing investments of the
bank, economic effect from the use of marketing communications on the formation of the book value of the bank 's
liabilities, efficiency of introduction of marketing communications in the banks of Ukraine are calculated. In order
to ensure the financial stability of the bank and the profitability of marketing investments, the scientific approach
to ensuring the efficiency of banks through the introduction of a customer roadmap and digital transformation of
customer service has been improved. The scientific and methodological bases of formation of the organizational
mechanism of management of the bank's marketing communications system has been improved due to the
separation of goals, objects, subjects, marketing communications tools, principles and supporting subsystems:
audit of marketing communications management, evaluation of the effectiveness of the bank's marketing
communications, formation of marketing communications strategies - strategies of traditional marketing
communications and digital marketing communications strategies to ensure the efficiency of the bank. The
dissertation substantiates the strategy of digital marketing communications of the bank in view of taking into
account the definition of goals and objectives of digital strategy, creating a portrait of the target audience,
analysing the banking market and competitors, corporate identity, website or pages, social networks depending on
the banking product, media plan development and selection of promotion tools, creation of creative content,
evaluation of advertising campaigns on the Internet to obtain a competitive advantage, increase the efficiency of
its activities and financial stability. It is proved that the use of developed approaches, application of theoretical,
scientific and methodological provisions and practical recommendations of marketing communications in the
activities of Ukrainian banks will help ensure the effectiveness of their activities. Key words: banks, marketing,
marketing communications, digital marketing, efficiency of bank activity, digital marketing communications,

efficiency of marketing communications, digitalization.
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