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Pedepar:

1. Inceprarist NpuCBAYeHa AOCHIIKEHHIO TEOPETUYHMX Ta METOAVYHYX ITiXO/iB MIOA0 YIIPaBJliHHS OpeHIoM
aJIMiHICTPaTUBHO-TEPUTOPiaIbHUX YTBOPEHD B CUCTEMI COLLia/IbHO-€KOHOMIYHOIO PO3BUTKY Ha CY4aCHOMY €Talli.
ABTOpOM BHepile OOIPYHTOBAHO KOMIJIEKCHUH MiJXif, 10 BUBHAYEHHS IPIOPUTETHUX HAIIPSIMIB PO3BUTKY OpEHAY
aJMiHiCTPaTUBHO-TEPUTOPiaTIbLHOTO YTBOPEHHS, SKWI [PYHTYETbCSI HA BUOKPEMJIEHHI IPYIIU CYOOPEHIiB COLiaIbHO-
MigIPUEMHULIBKOTO, €KOJIOTO-TYPUCTUYHOTO, COLiaJIbHO-€KOJIOTIYHOrO Ta MifIPUEMHULIBKO-TYPUCTUYHOTO
IIpiopUTETIB Ta Ja€ MOXJIMBICTb TOOYyBaTH YHi(PDiIKOBAaHUI aJIFOPUTM YIIPaBJliHHS TEPUTOPiaIbHUM OPEHAUHIOM B
CHCTEMI COliaJIbHO-€KOHOMIUYHOTO PO3BUTKY 3 BpaXyBaHHIM YHIKaJIbHUX KOHKYPEHTHUX I€peBar. B nuceprauiizii
POO6OTi yIOCKOHAIEHO KaTeropiaabHO-TIOHSTIMHNI anlapaT MApKETUHTY TEPUTOPIl, B MEXKAX SIKOTO PO3IINPEHO

IIOHSITTSL «YIIPaBJIiHHS OpEHIOM aiMiHICTpPaTUBHO-TEPUTOPiIbHOIO YTBOPEHHS», SIKE Ha BiAMiHY Bif, iCHyIOUMX



PO3TIsaeThCA IK KOMIIJIEKC CTPATETiYHMX il OpraHiB Bjay Ta MiCLIEBOTO CAMOBPSAYBaHHS, CIIPSIMOBAaHUX HA
[iABUIEHHS KOHKYPEHTOCIIPOMO>KHOCTI 00’€KTY yIIPaBJliHHS, IUJISIXOM BU3HAYEHHSI KJIIOYOBUX ETEPMiHAHTIB
PO3BUTKY, 110 GOPMYIOTH ii perioHasbHy ileHTUYHICTb 3 METOIO [TO3MLII0HYBaHHSI cepe], 6a30BUX IPyIl
CTEMKXOJIIePiB Ta 3a0€3MeYeHHs COLiaJIbHO-€KOHOMIUHOTO €(eKTy. ABTOP NIPONOHYE HOBUI TEOPETUKO-
METOIUYHUY MiOXif 00 BUSBHAYEHHS COLiaJIbHO-€KOHOMIYHOIO OTEHIIiany afiMiHICTPaTUBHO-TEPUTOPIaIbHOTO
YTBOPEHHS, 1110 Ha BiIMiHY Bifl iCHYI0UMX KOMIIJIEKCHO BpaXOBY€e MaTpuL0 QyHKI[iOHaJIbLHOTO HAallOBHEHHSI OpeHy 3
BpaxyBaHHSIM KOHKPETHUX MaTepiajlbHUX i HEMaTepiaJbHUX YAHHUKIB Ta MOXKE OYTH BUKOPUCTAHUI B IIPOLECi
CTpaTeriYHoro MJjaHyBaHHS PO3BUTKY 00’ €AHAHMX TEPUTOPiaJIbHUX IpoMas,. B po6oTi 3arrporioHOBaHi HANIPsAMU
yIOCKOHAJIEHHS IEeP>KaBHOI'O PeryJIl0BaHHS TYPUCTUYHOI HisJIbHOCTI, 5IKi, Ha BiIMiHY Bifl icHyl0UMX, Ieper0ayaloTh
PO3BUTOK BHYTPIIIHBOTO PUHKY TYPUCTUYHUX TOBAPIB Ta MOCJIYT 32 PaXyYHOK IO3ULIOHYBAHHS Ta OpeHyBaHHS ix
VHIKaJIbHUX SIKOCTEM, 10 (POPMYIOTHCS 33 PAXYHOK IIPUBAOJIMBOr0O 00pa3y Miclisl iXHbOTO BUTOTOBJIEHHS! YU HaJJaHHSI.
Ha6yB nopmanpmoro po3BUTKY TEOPETUKO-METOLMYHUM MTiXif o 1106ynoBy opraHizaliiHO-eKOHOMIYHOTO
MexaHi3My yIIpaBJliHHs OpeHIOM aMiHICTpaTUBHO-TEPUTOPiaJIbHOIO YTBOPEHHS, SIKWA, HAa BIiIMIiHY Bif icHylO4MX,
nepenbaydae NOETANHY iHTErpalilo 6peH ] -MeHEI)KMEHTY B CUCTEMY CTaJIor0 PO3BUTKY Ta 3aCTOCYBAHHS aJITOPUTMY
PO3pOOKU HOBOTO GpPEHIY Ha OCHOBI BUBHAYEHHS CUJIBHUX CTOPIH i IHHOCTEN 3 OAAIbLIOI I0PUANYHOIO
peecTpalli€io Ta IPOCYBaHHSM iHCTPYMEHTaMU MapKeTUHIOBUX KOMYyHiKaliil. OGrpyHTOBaHa apryMeHTallis
3aCTOCYBaHHS OpPEHAMHTY SIK iHCTPYMEHTY BIJIMBY Ha COLia/lbHO-€KOHOMIYHUI PO3BUTOK aIMiHiCTPAaTHBHO-
TE€PUTOPiaJIbHOTO YTBOPEHHS B YACTHHI 3aJy4Y€HHS 30BHILIHIX iHBECTULN 17151 Cy0'e€KTiB MiAIIPUEMHULIBKOI
IisIIBHOCTI Ta B PO3BUTOK iHPPACTPYKTYPH 32 paXyHOK BUKOPUCTAHHSI IIEpeBar JeleHTpaisalii i1 pepopmu
MicClieBOro caMOBpslyBaHHS. B po6OTi 3alIpONIOHOBAHO OHOBJIEHMI HAYKOBO-METOAUYHUI MiAXiA 10 po3podKu
«I1apacoJIbKOBOTO OpEHAY» KOHKPETHOTO PETiOHY Ha OCHOBi BUKOPUCTAaHHS iIHCTPYMEHTIB 6araToMipHOTro aHai3y 3
BM3HAYEHHSIM MIPiOPUTETHUX HATIPSIMIB PO3BUTKY O6pEH/IiB aIMiHiCTPATUBHO-TEPUTOPiaIbHUX YTBOPEHD,
BUKOPMCTAHHS SIKMX JO3BOJISI€ PO3MNOLIINTY iX Ha BiANOBIHI KJIACTEPHU Ta 3alIPOIIOHYBATU CTPATETIi pO3BUTKY
OpeHIiB 1151 KOKHOTO BUXO/ISIYY 3 BCTAHOBJIEHOI IPIOPUTETHOCTI, 110 B KiHIJ€BOMY pe3yJbTaTi 3a6e3nedye
cruHepriuHni edekr. [IpakTuyHe 3HaYeHHS OLEP>KaHUX PE3yJIbTaTIB [10JIsIrae y po3pooLi peKOMEeH ALl o0
yIIpaBJIiHHS OPEHIIOM aJMiHICTPATUBHO-TEPUTOPIiAIbHUX YTBOPEHDb B CUCTEMI COLIiaIbHO-€KOHOMIYHOTO PO3BUTKY,

sIKi arlpoO0BaHO Ta MPUIHSATO 10 BIIPOBAIKEHHS y 00'€JHAaHUX TepUTopiasbHUX rpomMasax CyMcbhKoi 06J1acTi

2. The work is devoted to the study of theoretical and methodological approaches to brand management of
administrative-territorial entities in the system of socio-economic development and is comprised of a set of
theoretical and practical provisions contributing to the field's development. The author for the first time
substantiates a comprehensive approach to determining the priority areas of development of the administrative-
territorial formation’s brand, which is based on the separation of a group of subbrands of socio-entrepreneurial,
ecological-tourist, socio-ecological and entrepreneurial-tourist priorities and allows to build a unified-economic
development, taking into account the unique competitive advantages. The thesis improves the categorical-
conceptual apparatus of territories marketing through introducing the concept of "management of a brand of
administrative-territorial formation" which unlike existing is considered as a complex of strategic actions of
authorities and local governments directed on increase of competitiveness of object of management is expanded
by identifying the key determinants of development that shape its regional identity to position itself among the
core groups of stakeholders and ensure the socio-economic effect is there. The author proposes a new theoretical
and methodological approach to determining the socio-economic potential of administrative-territorial formation,
which in contrast to the extant literature comprehensively reckon the matrix of the functional content of the
brand taking into account specific tangible and intangible factors and can be used in strategic planning of united
territorial communities. The paper proposes areas for improving state regulation of tourism, which, contrary to
existing ones, provide for the development of the domestic market of tourism goods and services through
positioning and branding of their unique qualities, formed by an attractive image of their place of manufacture or
provision. The thesis further develops the theoretical and methodological approach to the construction of
organizational and economic mechanism of brand management of administrative-territorial formation, which,

unlike the existing ones, provides gradual integration of brand management into the system of sustainable



development and application of new brand development algorithm based on identifying strengths and values with
further legal registration and promotion of marketing communication tools. The argumentation of branding as a
tool to influence the socio-economic development of administrative-territorial formation in terms of attracting
foreign investment for businesses and infrastructure development through the benefits of decentralization and
local government reform is substantiated. The paper proposes an updated scientific and methodological approach
to the development of "umbrella brand" of a particular region based on the use of multidimensional analysis tools
to identify priority areas of development of brands of administrative-territorial entities, the use of which allows to
distribute them into appropriate clusters and propose brand development strategies established priority, which
ultimately provides a synergistic effect. The practical significance of the obtained results is to develop
recommendations for brand management of administrative-territorial entities in the system of socio-economic
development. The main provisions, conclusions and proposals of the dissertation, in particular theoretical and
methodological approaches to building an organizational and economic mechanism of brand management of
administrative-territorial formation and a comprehensive approach to determining priority areas of brand
development tested and accepted for implementation in the united territorial communities of Sumy region.
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