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1. JliHrBOKYJIbTYPHi XapaKT€pPUCTUKU PEKJIAMHUX IOBiOMJIEHD Y chepi KOCMETOJIOTI] (Ha MaTepiai yKpaiHChKOi i

STIOHCBKOi MOB)

2. Linguistic and Cultural Characteristics of Advertising Messages in Cosmetics (Based on the Ukrainian and
Japanese Languages)

Pedepar:

1. Incepralist pUCBAY€HA BUBYEHHIO JIIHTBOKYJIbTYPHUX XapaKTEPUCTUK PEKJIAMHUX IIOBiIOMJIEHD Y cepi
KOCMETOJIOTi HECTIOPIIHEHNX YKPAiHCBKOI i AMOHCHKOI MOB Y 3iCTABHOMY acCIleKTi. BuU3BHaY€HO TeOpeTUYHi 3acanu
IOCJIiI)KeHHS peKJIaMHOTO IOBiJOMJIEHHS Y Cy4acHil JIiHrBicTULi I yTOYHEHO AediHiliio pekjIamMHoro
[IOBiIOMJIEHHS! 3 IIO3ULIil JIIHTBOKYJIbTYPOJIOTii; PO3p06JIEHO METOUKY aHai3y KyJIbTYPHO-MapKOBaHUX
BepOa/IbHUX i Bi3yaJIbHUX 3aCO0iB PEKJIAMHNX [TOBiIOMJIEHD Y ABOX 3iCTaBIIOBAaHUX MOBAX; CXapaKTE€PU30BAHO
KyJIbTYpPHO-MapKOBaHi pi3HOPiBHEBi MOBHI 11 Bi3yaJsibHi 3aC00M PEKJIaMHUX I10BiOMJIEHb y cdepi KOCMEeTOOorii.
3pob6seHo cipoby NPOCTEKUTH TEHAEHLIII 070 JOMIHYBaHHS 3arajlbHOKYJIbTYPHUX i HallioHaJIbHO-MapKOBaHUX
BepOa/IbHUX i Bi3yaJIbHUX XapaKTEPUCTUK PEKJIAMHUX I1OBiOMJIEHD Yy cdepi KOCMETOJIOrii B yKPaiHChKill Ta

SITIOHCBKIM MOBax.



2. The thesis focuses on linguistic and cultural characteristics of advertising messages in cosmetics in the
unrelated Ukrainian and Japanese languages in contrastive aspect. Theoretical basis of advertising message
analysis in modern linguistics has been determined; advertising message definition from the perspective of
linguistic culturology has been proposed; methodology of analysing culturally marked verbal and visual means of
advertising messages in the two compared languages has been elaborated; culturally marked verbal and visual
means in the Ukrainian and Japanese cosmetology advertising messages have been characterised; domination of
general cultural and nationally marked verbal and visual characteristics of cosmetology advertising messages in
the Ukrainian and Japanese languages have been analysed.
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