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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. MapkeTuHr iHHOBaliliHUX 06'€THAHb MiATIPUEMCTB (3a MaTepiasamu GapMareBTUIHUX HiANPUEMCTB YKpaiHm)

2. The marketing of innovative business unions (based on pharmaceutical enterprises of Ukraine)

Pedepar:

1. lucepTaliito NpuCBsY€HO BUPIlIEHHIO TEOPETUYHUX i MPaKTUYHUX aCIeKTiB MAPKETUHTOBOTO 3a6e3Me4eHHs
iHHOBaLiHOI AisIIBHOCTI Cy4acHUX 06'€JHAHb MiANPUEMCTB. Y pOOOTi JOCIIiI)KEHO €BOJIIOL{I0 HAyKOBUX NOIJISIiB
Ha BM3HAUYEHHS Ta 3MiCTOBHE HAIIOBHEHHS MIOHSATTS "MapKeTHUHIOBe 3a6e3nedeHHs". OGIPyHTOBAaHO HEOOXiAHICTD
ajanTauii aHajJliTUMHOrO iHCTPYMEHTapilo OOIPYHTYBAaHHSI [OCIIOAPChKUX pillleHb JO CYy4YaCHUX NUHAMIYHUX YMOB
LisI7IbHOCTI MiATIPUEMCTB, PO3KPUTO IIepelyMOBU Ta IPUHIMIIY iHTETPOBAHOTO aHaJli3y MAPKETUHIOBUX Ta
iHHOBaliliHUX NIPOLIECIB, Yepe3 00'eKTUBI3ALLi0 AOLIBHOCTI iX OTPMMAaHHS 3 NTO3ULill BUMOT KOPHUCTYBayiB.
InentudikoBaHi IKxepesa Ta MexaHi3MU pO3BUTKY dapMalLleBTUKY YKpaiHy, TPOaHaIi30BaHa [AisyIbHICTh IPOBITHUX
(dapmaleBTUYHUX 00'e€JHAHB MiIIPUEMCTB 32 KPUTEPieM KOHCOJIifallil, BpaXOBYIOUU I7100aIbHNAI KOHTEKCT
€KOHOMIYHMX 3MiH i TEeHIEHLii PO3BUTKY CBITOBMX PUHKIB. 3alIpOIIOHOBAaHa KOHLEIILi MADKETUHTOBOTO
3a6e3reyeHHs iHHOBALLiIHOI Iis/IbHOCTI IPOMUCJIOBUX MiANIPUEMCTB Ha 3aCa[laX IIPOrHO3yBAHHS CIIO>KUBYUX,

peCcypCHUX, YaCcOBUX Ta iHpopMaliliHMX IlapameTpiB, BXOIKEHHS 10 Li/1iCHUX I7100a/IbHUX Gi3HEeC-Moielei.



Po3po6s1eHO, OGIPYHTOBAHO i BIPOBAIKeHO rpad0aHaliTUNHy CUCTEMY TPOTHO3yBaHH4. [lornnbieHo MeToauYHi
3acagy KOHIEMI il MapKeTUHIOBOTO MEHEIKMEHTY B 00'€ JTHAHHSX IiJIIPUEMCTB Ha OCHOBI BUKOPUCTaHHSI aHai3y

TPaHCAKLiHUX BUTPAT.

2. The thesis is devoted to the theoretical, methodical and practical issues of procuring the marketing support
innovation modern associations of pharmaceutical enterprises. There is an evolution of scientific views on the
definition and content of the concept of "marketing support" in the paper. The necessity of adapting analytical
tools substantiation of economic decisions to the modern dynamic conditions of enterprises, reveals conditions
and principles of integrated marketing analysis and innovative processes through objectification feasibility of
obtaining them from the standpoint of user requirements. Identified sources and mechanisms of pharmaceutics
Ukraine, analyzed the activities leading pharmaceutical associations of undertakings under the criterion of
consolidation, given the context of global economic changes and trends in global markets. The proposed concept
of marketing support industrial innovation based on consumer forecasting, resource, time and information
options, joining the global integrated business models. Developed, implemented sound and the graphic-analytical
system prediction. Profound methodological foundations for the concept of marketing management in
associations of enterprises on the basis of analysis of transaction costs.
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