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V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTHYHHUX PYOPHK: 04.51.27

Tema gucepranii:
1. KoHCTpyl0BaHHA IUCKYPCUBHUX IIPAKTUK CIIOXKMBAHHA KOMEPLIHOK PEKJIAMOIO B CY4aCHOMY YKPaiHCbKOMY

CYCIiJIbCTBI.

2. Constructing of consumption discursive practices by commercial advertising in modern Ukrainian society.

Pedepar:

1. Y pucepTauiiHOMy JOCJIiI)KEHHI 3alIpDONIOHOBAHO KOHLIENTYaJIbHi YSBJIE€HHS, 10 LO3BOJIMIN OOIPYHTYBATH
XapaKTEePUCTUKU MPOLECYy KOHCTPYIOBAHHS KOMEPLIMHOIO PEKJIAMOIO TUCKYPCUBHUX NPAKTUK YKPAiHCHKUX
CIIOKMBayiB. ABTOPOM PO3KPHUTO IIPOLEC KOHCTPYIOBAHHS IUCKYPCUBHUX IIPAKTUK CIIOKUBAYIB Y I10J1i KOMEPILINHOI
pexyamu. Y xofli LOCIiI>)KeHb MiATBEPIKEHO, 10 PeKlaMa OGHOYACHO € PETPAHCIISITOPOM Ta IPOAYLIEHTOM
COLiaJIbHUX Ta CIIO>KUBYMX L[iHHOCTEN. 3 0IHOTO 60Ky, BOHA BifoO6paXkae 1[iHHOCTI CyCHiJIbCTBA, a 3 iHIIOTO - CIIPUSIE
(OpMyBaHHIO B CyCIi/IbCTBI L[iHHOCTE!N, HOPM Ta CTEPEOTHUIIIB. Y IPUKJIAJHOMY aCIeKTi 3[[iliCHEeHO CIIpoby
IIPOCTEXUTU 0COOJIMBOCTI KOHCTPYIOBAHHS AVCKYPCUBHUX ITPAKTHK CIIOXKUBAHHS Y 110J1i KOMePLiiiHOI pexknamu. [
IOCJIiIKEHHS LIbOTO MPOLIECY 3aCTOCOBAHO IUCKYPC-aHaJli3, o NOeAHY€E MiAX0nM KpUTUYHOTO AuCKypc-aHanisy (H.
®epkio, P. Bogak) Ta guckypc-anaiisy B cepi couiosnorii 3HaHHs (P. Kennep). Lieit meToz, [ucKypc-aHaisy y

IOCJIiIKeHHI T10J1s1 pEKJIaMU HaZlaB MOXJIMBICTb JeKonyBaTy iHpopMallifiHi IOCUIIH, [0 MIiCTSIThCSI B pEKJIaMHUX



MIOBiIOMJIEHHSIX Ta BU3HAYUTH iXHill BIIJIMB HAa 3aCBOEHHS 11 (POPMyBaHHS IEBHUX LIHHOCTEN, KYJIbTYPHUX 3Pa3KiB
NIOBEIiHKY, [TPaBUJI Ta HOPM, TOOTO BILJIMB JMCKYPCiB pEKJIaMU Ha NPoLec (OPMYyBaHHS CIIOKMBAYaMU BJIACHOTO
Hab0py MPAKTUK CIIOKMBAHHA. EMIIIpUYHO BU3HAYEHO Ta JOCIIKEHO YAHHMKY BiITBOPEHHS MO PIOBAaHUX

KOMepL[iﬂHOIO PEKIAMOIO CITIOKUBYUX IIPAKTUK Y CYy4aCHOMY YKpa'l'HCbKOMy Cy'CHi.T[bCTBi.

2. In the thesis author elaborated the concept to justify the characteristics of Ukrainian consumers' discursive
practices construction process by commercial advertising. The author reveals the process of how consumers'
discursive practices are constructed in the field of commercial advertising. The studies confirmed that advertising
is both a relay and producer of social and consumer values. On one hand, it reflects the values of the society where
it relays, but on the other - it projects every person and society in general. Thus, it contributes to social values,
norms and stereotypes. In the applied aspect of the thesis there was made an attempt to trace the features of how
discursive practices of consumption are constructed in the field of advertising. In order to study this process the
author applied discourse analysis approach that combines critical discourse analysis (CDA by N. Ferklo, R. Vodak)
and the sociology of knowledge discourse analysis (SKAD by R. Keller). During the research of the field of
advertising the discourse analysis method gave an opportunity to decode the information contained in commercial
advertisements, and determine its impact on the formation of certain values and cultural patterns, rules and
regulations. Hence, it provided the opportunity to verify the influence of advertising discourses on the process of
consumption practices constructing. The author empirically determined and investigated the factors of promotion
distributed by consumer practices in modern Ukrainian society.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

Iy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'I30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. KoBasicko Haranisg BonogumupisHa

2. Kovalisko Natal'ya Vladimirovna

KBasigikanis: g.cou.n., 22.00.03
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa iHpopmanist:

IloBHe HaMEeHYBaHHS IOPHIHYHOI 0COOH:

Kopg, 3a €IPITIOY:



Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocrTi npo odiniliHuX OIIOHEHTIB Ta PEI€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. TTaukoBcokuit FOpiit PpankoBuy

2. ITayxkoBcbkuii FOpiit ®paHkoBUY

KBasigikamis: g.cou.n., 22.00.04
Imentudikarop ORCID ID: He zacrocosyerbcs
JoparkoBa iHdpopmamnist:

TToBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpassriHHS:

InenTudgikarop ROR: He zacrocosyerscs

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. Habpycko Ipuna IOpiiBHa
2. Habpycko Ipuna IOpiiBHa

KBasigikamis: .¢dinoc.n., 09.00.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa iHdpopmamnis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu



VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

Kyuenko Osbra JIMutpiBHa

Kyuenko Osbra JIMutpiBHa

FOpuenko T.A.



