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1. MapKeTI/IHFOBe IJIaHYBaHHA B I'[iILI'[pI/IGMCTBaX PECTOPAaHHOTO IroCriogapCTBa

2. Marketing planning in catering business enterprises

Pedepar:

1. O6'eKT - poL}eC MapKETUHTOBOTO I1JIAHYBAHHS B MiTIIPUEMCTBAX. MeTa - pO3BUTOK TEOPETUYHUX I10JI0KEHb Ta
PO3pOOKa METONUYHUX | IPAKTUYHUX PEKOMEH Ialliil I[0[0 MapPKETUHTOBOTO IIJIaHyBaHHS B MiJIIPUEMCTBAX
PECTOPaHHOrO rocnogapcTsa. MeToau NOCiIKEHHS - 3arajlbHOHAYKOBI Ta ClieliajibHi METOOU JOCIiIKEHHS:
METOJIU aHaJli3y, CIIOCTEPEXXEHHS, ITIOPIBHSHHS, PAHIOBOI KOPEJIALi, BUBUEHHS JOCBINY MAPKETUHIOBOI NisI/IbHOCTI
HigIIPUEMCTB PECTOPAHHOIO TOCIIOAPCTBA, ONIUTYBAaHHS, aHKETYBAHHS, €KCIIEPTHUX OLiHOK, SIKiICHOTO Ta
KIUJIBKICHOTO aHali3y, EKOHOMIKO-CTaTUCTUYHUX METOAM. Pe3yIbTaTu IUCEPTALIHOTO SOCIIKEHHS [TOJIArae y
MO>KJIMBOCTI 1715 MigIIpUEMILiB e(pEKTUBHO 3[1i/ICHIOBATU MAPKETUHIOBE IJIaHyBaHHS, TPOBOAUTH KOMIIJIEKCHY
OIIiHKY MapKeTHHIOBOI JisJIbHOCTI MiJIIPUEMCTBA PECTOPAHHOIO TOCIIOAAPCTBA Ta 3a6e31e4yBaTh
PEe3yJIbTaTUBHICTb MAPKETHUHTOBOI [iJIbHOCTI. 3allpOIIOHOBAHI HAYKOBO-METOAUYHU MiAXiM, O OLIiHKY PiBHA
AKTUBHOCTI MAPKETHUHIOBOI JisJIbHOCTI MiIIPUEMCTBA PECTOPAHHOI'O FOCIIOJAPCTBA; CUCTEMA KOHTPOJIBHUX
IHIMKATOPIB Pe3yJIbTaTiB MAPKETUHIOBOI AisIIBHOCTI; METOAVMYHUMN MiAXif, 4O OLHKA PiBHS 33J0BOJIEHOCTI

BiZ|BiZlyBauiB MiAIIPMEMCTB PECTOPAHHOTO rOCMOJAPCTBA; CTPYKTYPHO-JIOTiYHA CX€Ma MAapKETHUHIOBOTO IJIaHyBaHHS



B MiINIPUEMCTBI pECTOPAHHOIO r'OCIIOAAPCTBA; IPONO3ULii oA0 POPMYyBaHHSI MAPKETUHIOBOI IIOJIITUKY €MOLIH,
OpraHi3alib BHYTPIIIHOIO MapPKETUHTY HA MiJIIPUEMCTBAX PECTOPAHHOTO r'OCMOJAPCTBA; BUKOPUCTAHHS
MapKeTUHIOBUX iHHOBaLil. HayKoBa HOBMU3HA OEPKAaHUX PE3YJIbTATiB. YIOCKOHAJIEHI: KOHILIENITyalbHa MOZEIb
MapKETUHTOBOTO IJIAHYBAHHS B MiJINIPUEMCTBI; MOE/Ib KOMIJIEKCY MAaPKETUHTY JJ14 HiJIIPUEMCTB PECTOPAHHOTO
rOCIIOfapCTBa, KA, Mae KoHOirypauio "SP+E"; HayKOBO-MeTOLWYHUY HiXiJl KO OL[iHKY PiBHS 33/10BOJIEHOCTI
KJII€EHTIB MiANPUEMCTB PECTOPAHHOTO rOCIOAAPCTBA; KOHLENTYalbHi OCHOBU KOHTPOJIIO MAPKETUHTOBOI Aisl/IbHOCTI
HiANPUEMCTB PECTOPAHHOTO rocrnogapcrsa. Habyiy nonansmoro po3BUTKY: IOHATIMHNAN anapar Teopii J1aHyBaHHs
B YAaCTUHI YTOYHEHHS CYyTHOCTI ITOHSTTS "MapKETHMHIOBE [IJIaHYBAHHS"; TEOPETUKO-METONVYHI 3aCaiu
MapKEeTHUHTOBOTO IJIaHYBaHHS Ta pO3POOKU MapKeTHHIOBOI IPOrpaMH MiJIIPUEMCTB PECTOPAHHOTO rOCIIOapCTBa;
HayKOBO-METOJIVYHUM MiXiM 10 OLiHKY aKTUBHOCTI MAPKETUHIOBOI HisIJIbHOCTI MiAIIPUEMCTBA PECTOPAHHOTO
rocriogapcTsa. CTyIiHb BIIPOBAIPKEHHS - BIIPOBAIKEHO Y BUPOOHMLITBO Ta HaByaabHUi npouec. Chepa

BUKOPUCTAHHSA - PECTOPaHHE IrOCIIogapCTBO.

2. Object - the process of marketing planning at the enterprises. The aim - the development of theoretical
statements and development of methodical and practical recommendations concerning marketing planning at the
enterprises of catering business. Methods of the research - general scientific and special methods of the research:
analysis, observation, comparison, ranking correlations of studying the experience of marketing activity at catering
enterprises, interrogation, questioning, qualitative and quantitative analysis, economic and statistical methods.
The results of the dissertation research are practical recommendations for the entrepreneurs in catering business,
which allow actively provide marketing planning, carry out complex evaluation of marketing activity of catering
enterprise and ensure the effectiveness of marketing activity. The author proposed scientific and methodical
approach to the evaluation of the level of catering enterprise's marketing activity; the system of monitoring
indicators of the results of marketing activity; methodical approach to the evaluation of the satisfaction level for
customers of catering enterprises; the proposals concerning the formation of marketing policy of emotions,
organization of the interior market in catering enterprises; the recommendations on the application of marketing
innovations. Scientific novelty of the obtained results. Conceptual model of marketing planning at the enterprise;
the model of marketing complex for catering enterprises with the "5P+E" configuration; scientific and methodical
approach to the evaluation of the customers' satisfaction level; conceptual background of marketing activity
monitoring at catering enterprises are improved. Conceptual structure of the planning theory in the part
concerning the essence of the notion "marketing planning"; theoretical and methodical factors of marketing
planning and the development of marketing program of catering enterprises; scientific and methodical approach
to the evaluation marketing activity operation at catering enterprise were elaborated. The level of introduction -
inculcated into manufacture and teaching process. The sphere of application - catering business.
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