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Pedepar:

1. Incepraliiio prUcBsY€HO PO3pOOLIi KOMIIJIEKCY HAYKOBO-METOJUYHUX | IPAaKTUYHUX PEKOMEHIallii 00
[IOJAJIBIIOTO PO3BUTKY MapPKETMHIOBOTO MEHEIKMEHTY i3 BUKOPUCTAaHHIM iHpopmaLiiiHnux TexHosorii (IT) sk
€JIEMEHTa PUHKOBOTO MEXaHi3My peryJloBaHHs cpepu 06MiHy Ha npukiazi Toprisii. [IpoBeneHo aHami3 cucteMu
MapKeTUHTOBOT'O MEHEe)KMEHTY B TOPTiBJIi Ta BIJIMBY iHQOpMaLifHUX TEXHOJIOTIl Ha piBeHb CIIOXKUBAHHS
IIOMOTOCIIOIAPCTB. PO3BMHYTO METOIOJIOTiUHI OCHOBU 3aCTOCYBaHHS (PYyHKIii KoMbiHalii (pakTOpiB 30yTOBOI
nisnbHOCTI cpepu 0ominy (OKD). OniHeHo cTaH CIOXXUBYOrO Ta TOBAPHOTO rajly3eBUX PUHKIB, (pOpMU i MeTOIU
3aCTOCYBAaHHS MapKETUHT-MEHEPKMEHTY. Po3paxoBaHo e(eKTUBHICTh BUKOopucTaHHs IT B Hbomy. Po3pobieHo
KOHIIEILIIO J€P’KaBHOI €EKOHOMIYHOI [TOJIITUKY B TOPTiBJIi HA IPUHLIUIIAX MAPKETUHIOBOTO YIIPABJIiHHSL.
3anponoHOBaHo 3acaay 3acTocyBaHH IT 1151 BUpilIeHHS 3aBaHb PO3BUTKY MapKETUHIOBOTO MEHEIPKMEHTY B

YkpaiHi Ta anipo6osano BukopucrtanHs OK® 11 nporHo3yBaHHs IPUOYTKOBOCTI B TOPTiBIIi.



2. The dissertation is devoted to the elaboration of scientific-methodological and practical recommendations
concerning further marketing management development with usage of information technologies (IT) as an element
of market regulatory mechanism of exchange sphere by the example of trade. The analysis of marketing
management system in trade was undertaken and the influence of information technologies on the level of
households' consumption was examined. The methodological basis of distribution factors combination function in
exchange sphere (FCF) usage was worked out. The state of consumer and products field markets were estimated,
as well as forms and methods of marketing management application. An effectiveness of IT usage in it was rated.
The concept of state economic policy in trade on marketing management principles was formed. The ways of
applying IT to solve tasks of marketing management development in Ukraine were proposed, and FCF usage for
trade revenue forecasting was evaluated.
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