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1. DopMmyBaHHS MapKETMHTOBOTO MEXaHi3My KpeOUTYBaHHA NignpueMcTs AITK

2. Forming the marketing mechanism crediting of AIC enterprises

Pedepar:

1. Inceprariiine JOCTiIyKEHHS [IPUCBSIYEHE PO3POOLi TEOPETUKO-METOANYHOrO 3a6e31e4eHHs Ta IPAaKTUYHUX
peKoMeHgalii mono GopMyBaHHS i1 BIIPOBAI)KEHHSI MAPKETUHIOBOI 1isJIbBHOCTI arpOBUPOOHUKIB HA PUHKY
KpeauTHux pecypcis ais AITK. Ha 0CHOBi KOMIIZIEKCHOTO MapKETUHTOBOTO JOCJIiI)KEHHSI BUSIBJIEHO OCOOJIMBOCTI,
CKJIAIHOCTi Ta 3aKOHOMiPHOCTi (pOPMYBaHHSI PUHKY KpeIUTHUX pecypciB as AIIK. BusHayeHo piBeHb BILIUBY
(axTOpiB 30BHIIIHBOTO i BHYTPIlIHBOTO CEPENOBUILA Ha [is/IbHICTh NiIIPUEMCTB Ha PUHKY KPEIUTHUX PECYPCiB, a
TaKOX 3/1i/ICHEHO aHaJli3 MapKeTHMHIOBUX IifPO31iJiB Ha MiJIPUEMCTBAxX arpapHoi ranysi. O6IpyHTOBaHO
METOJWYHi NigXoau 0o GOopMyBaHHS e(EKTUBHOTO i Pe3yJbTaTUBHOTO MAPKETUHIOBOTO MEXaHi3MY KPEOUTYBaHHS
Ha OCHOBI PO3POOKY CTpaTeriii PO3BUTKY MapKETUHIOBO] JisIZIbHOCTI Ta 32CO0iB KOMIIJIEKCY MAPKETHHTY.
Y3arasibHeHO 3apy6iKHUI JOCBi, MApPKETUHIOBOI [isIJIbHOCTI HA PUHKY KPEIUTHUX PECYPCiB 3 METOIO 100
ajanranii 1o yMoB YKpaiHu. BuU3Ha4yeHO eKOHOMIYHUI e(eKT BIPOBAI)KEHHSI MAaPKETUHIOBOI'O MEXaHi3My
KpeautyBaHHS nianpremcts AITK Ha OCHOBI aBTOPCBKOiI MOZIeJli €(PEKTUBHOCTI MAPKETUHIOBOTO MEXaHi3My

KpEeoUTyBaHHA.



2. The Dissertation research is devoted to development of the theoretical-methodical providing and practical
recommendations in relation of forming and introduction of marketing activity of agricultural producers at the
market of credit resources for AIC. On the basis of complex marketing research features, complications and
appropriates of forming of the market of credit resources for AIC are discovered. The influence level of external
and internal environment factors on activity of enterprises at the market of credit resources is determined, has
done analysis of marketing subsections for the enterprises of agrarian industry. It has grounded methodical
approaches on forming the effective and resulting marketing mechanism of crediting on the basis of development
the evolution strategies of marketing activity and facilities of marketing complex. Foreign experience of marketing
activity is generalized at the market of credit resources with the purpose of his adaptation to the Ukraine terms.
The economic effect of introduction of marketing mechanism of crediting of the AIC enterprises is certain on the
basis of author model of efficiency of marketing mechanism
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