O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0824U002177
Oco006J1uBi TO3HAYKH: BinKpura
JaTa peectpauii: 11-06-2024

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Haka3y MOH / Haka3y 3akjyazay: Hakas HYBill Ykpainu N2 1231 C Big

13.08.2024 p.

I1. BimomocrTi nipo 3400yBaya

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. OMenbsHEeHKO OsnekcaHap BacuiboBuy

2. Oleksandr V. Omelianenko

KBasigikamis:

InenTudikarop ORCID ID: He 3acrocosyetscs
Bupa, pucepranii: nokrop dinocodii
AcnipanTtypa/JIOKTOpaHTypa: tak

IITudp HayKoBOi cHeniaJIbHOCTI: 075

Ha3Ba HayKoBoOi creniaIbHOCTi: MapkeTuHr

T'anmy3sp / ranysi 3HaHB!

OcBiTHBO-HAayKOBa NMporpama 3i creniajJibHOCTi: MapkeTuHr

JaTa 3axHCTy: 26-07-2024

CneniaJbHICTh 32 OCBITOIO: MapKkeTuHr

Micue po6otu 3a06yBaqa: HanioHanbHUi1 yHiBEpCUTET 6iopecypciB i NpUPOLOKOPUCTYBAHHS YKpaiHU

Kopg 3a €IPIIOY: 00493706

Micue3Haxoa KeHHS: By [epoiB O60ponu, 6yx. 15, Kuis, 03041, Vkpaina

dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIIudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CIeliaJai30BaHOi BY€HOI pagu). PCBP 091

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOHM: HaujonanbHuil yHiBepcuTeT 6iopecypcis i

NPUPOJOKOPUCTYBaHHS YKpaiHU

Kopg 3a €IPIIOY: 00493706

Micue3Haxoa KeHHS: By [epoiB O60ponu, 6yx. 15, Kuis, 03041, Vkpaina
dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTudikarop ROR:

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOH: HaujonanbHuil yHiBepCUTET 6i0peCYpCiB i
IPUPOLOKOPUCTYBaHHS YKpaiHu

Kopg, 3a €IPIIOY: 00493706

Micue3Haxoa>KeHHS: By ['epois O60ponu, 6y, 15, Kuis, 03041, Vkpaina

dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InmenTudikarop ROR:

V. BimomocTi npo gucepraniio
MoBga guceprTaiiii: Vkpaincoka
Koy TeMaTHYHHX PYGPHK: 19.71, 68.01.14

Tema guceprauii:
1. PO3BUTOK iHTEPHET-MapKETUHIY Ha MiANPUEMCTBAX arpapHOro CEKTOPY

2. Development of Internet marketing at agricultural enterprises

Pedepar:

1.V npuceprauii oCigKeHO CYyTHICTb [TIOHATh «<IHTEPHET-MAapPKETHUHI», «MAPKETUHIOBA Nis/IbHICTb», «MAPDKETUHIOBA
CTpaTerTif», «MaPKETUHIOBE CEPENOBUILE», «IHTEPHET-TEXHOJIOTII», «iIHCTPYMEHTH iHTEPHET-MapPKETUHTY»,
BM3HAYEHO iX 3HAYE€HH4 B JiSJILHOCTI MiJIIPUEMCTB arpapHOro CEKTOPY. Y3araJbHEHO HayKOBi MiTX0IU Ta
3aIIPOIIOHOBAHO YTOYHEHHS CYTHOCTI ITOHATTS «iHTEPHET-MAapPKETHUHTY» 4K CKJIa[IOBOi 3arajabHOi CTpaTerii
nianpuemcTsa. B gucepratii 00rpyHTOBaHO CYTHICTb iHTEPHET-MaPKETHHIY Ta BU3HAYEHO IOT0 OCOOJIMBOCTI 1714
MAapKETHHIOBOI [isIJIbHOCTI MiAIIPUEMCTB arpapHOro CEKTOPY LISIXOM aHaJli3y TEOPETUYHUX IPKEPEJ Ta IPAaKTUYHUX
NIPUKJIaZAiB. MY BU3HA4YMIIY, 1O iIHTEPHET-MAPKETUHT € CYKYIIHICTIO CTPAaTEriii, METOIiB Ta iHCTPYMEHTIB
MapKETHUHTY, CIIPSIMOBAHUX HA IIPOCYBAaHHS TOBAPiB Ta IOCJIYT Y BipTyaJbHOMY cepelloBulli. B nuceprauiiHin
pOO6OTI MU 3a3HAYMIIM, IO IHCTPYMEHTU iHTEPHETMAPKETHUHIY TPUHOCSTD CIIPABKHI [epeBaru Ajis

CiZIbCBPKOTOCIIOAAPCHKUX MiATIPUEMCTB: IJI00aJIbHUM OCTYII, e(peKTUBHA peKiama, 30ip Ta aHasi3 JaHuX,



3MEHIIEHHS] BUTPAT, B3a€MOJIis 3 KJIieHTaMU. [neHTN()IKOBAaHO OCHOBHI TEHAEHLi] PO3BUTKY MAPKETHUHIOBOI
IiSITIBHOCTI MiJIIPUEMCTB arpapHOro CEKTOPY B MEPEXi IHTEpHET Ha OCHOBI eMIIIPUYHUX AOCIIIPKEHD Ta aHATI3y
aKTyaJbHUX JaHuX. PO3p06JIeHO METOMYHI 3acaay (POPMYBAHHS CTPATETiil iHTEDHETMAPKETHHTY IJ1S MiANIPUEMCTB
arpapHOro CEKTOPY Ha OCHOBI y3arajbHEHHS TEOPETUYHMX 3HAHb Ta IPAKTUYHUX BUNIPOOYBaHb, 110
BpPaxoOBYBaTUMYyTb clienu@iky arpapHoro 6i3Hecy. JJocinkeHo MapKeTUHIOBE CEPeIOBUILE Ta CTaH MapKeTHHIOBOI
IiSTIBHOCTI HifgnpueMcTBa arpapHoro cextopy IIpAT «MXII» yepes3 npoBeeHHS BIaCHUX JOCIiIPKEHb, BUBYEHHS
iHTEpB'10, CIIOCTEPEsKEHHs], aHaJIi3 AOCTYNHOI y6 iiyHOoi iHpopmalii Ta BUBUEHHS HAYKOBUX ITpalp. [IpoBesieHO
OLiHIOBaHHA PE3YyJIbTATUBHOCTI BAKOPUCTAHHS IHTEPHETMAPKETUHIY B MaPKETUHIOBIl [iSJIbHOCTI MifIpreMCTBa
arpapHoro cextopy [IpAT «MXII» Ha OCHOBi NOPIBHSJIBHOTO aHAJi3y JaHUX Ta BUMIPIOBaHb [IOKA3HUKIB
e(eKTUBHOCTI IJISIXOM BJIACHUX JoCligXkeHb. CHOPMOBaHO KOMIIJIEKC MAPKETMHIOBUX 3aX0[liB Y Mepexi IHTepHeT
Ta COLiaJIbHUX MepeXax 3 METOIO MMiBULIeHHS e(PeKTUBHOCTI MapKETUHTOBOI /IiSIIbHOCTI HiAPUEMCTB arpapHOTo
cekTopy. TakoxK po3po6yIeHO NPONO3ulLii 11[0/10 PO3BUTKY iHCTPYMEHTIB iHTEPHET-MAPKETUHTY B MaPKETUHIOBIi
IisSTIBHOCTI i IIPUEMCTB arpapHOro CEKTOPY Ha OCHOBI BUBYEHHS Ta aHaJIi3y Cy4aCHUX TEXHOJIOTIYHUX Ta
iHHOBaLiliHUX pimeHb. C(POPMOBAHO KOMIIJIEKC MAPKETMHIOBUX 3aX0/liB Y Mepexi IHTepHeT Ta coujjanbHUX
MepeXKax [JIs1 PO3BUTKY MapKETUHIOBO] [isi/IbHOCTI arpoMniAIIPUEMCTB i 3aIIPOIIOHOBAHO BIIPOBAIIKEHHS Ta
ymockoHasneHHs moaedni Digital Marketing Measurement Model niis nignpueMcTB arpapHOTO CEKTOPY.
[TpoaHasnizoBaHO Ta MOKpalleHO ePEeKTUBHICTb 3aCTOCYBaHHS iHCTPYMEHTIB iHTEPHET-MAapKETUHTY B MAPKETHUHIOBY
LisITIbHICTD MigIIPUEMCTB arpapHOro CEKTOpPY, po3rsgHyTo Post-click Ta Post-view ananisu. 3po6€HO BUCHOBOK, 110
PO3BUTOK iHTEpHET-MApKETHHIY Ha IiAIIPUEMCTBAX arpapHOro CEKTOPY € HEBIJl'€MHOIO CKJIAI0BOIO iXHbOTO YCITiXY

Ta CTabiZIbHOCTI B yMOBaX Cy4acHOTro LU POBOTO CBITY.
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2. The dissertation examines the essence of the concepts of “Internet marketing”,
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marketing environment”, “Internet technologies”, “Internet marketing tools”, and determines their
importance in the activities of agricultural enterprises. The scientific approaches are generalized and the essence
of the concept of “Internet marketing” as a component of the overall strategy of an enterprise is clarified. The
thesis substantiates the essence of Internet marketing and identifies its features for the marketing activities of
agricultural enterprises by analyzing theoretical sources and practical examples. We have determined that
Internet marketing is a set of strategies, methods and marketing tools aimed at promoting goods and services in
the virtual environment. In this thesis, we have shown that Internet marketing tools bring real benefits to
agricultural enterprises: global access, effective advertising, data collection and analysis. The main trends in the
development of marketing activities of agricultural enterprises on the Internet are identified on the basis of
empirical research and analysis of relevant data. The article develops methodological principles for the formation
of Internet marketing strategies for agricultural enterprises based on the generalization of theoretical knowledge
and practical tests that take into account the specifics of agricultural business. The article evaluates the
effectiveness of the use of Internet marketing in the marketing activities of the agricultural enterprise PJSC “MHP”
on the basis of comparative analysis of data and measurements of performance indicators. The article evaluates
the effectiveness of the use of Internet marketing in the marketing activities of the agricultural enterprise PJSC
“MHP” on the basis of comparative analysis of data and measurements of performance indicators. A set of
marketing activities on the Internet and social networks has been formed to improve the efficiency of marketing
activities of agricultural enterprises. The article also develops proposals for the development of Internet marketing
tools in the marketing activities of agricultural enterprises based on the study and analysis of modern
technological and innovative solutions. A set of marketing activities on the Internet and social networks for the
development of marketing activities of agricultural enterprises is formed and the implementation of the Digital
Marketing Measurement Model for agricultural enterprises is proposed. The article analyzes and improves the
effectiveness of the use of Internet marketing tools in the marketing activities of agricultural enterprises, discusses
Postclick and Post-view analyzes. It is concluded that the development of Internet marketing at agricultural
enterprises is an integral part of their success and stability in the modern digital world.
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