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Pedepar:

1. Incepranifina po60Ta IPUCBAYEHA aHAJIi3y PEKJIAMHOIO AUCKYPCY 3ac00aMU Ta METOAAMMU JIOTIKU.
Po3pobisieTbes miaxif 4o J0riYHOTrO aHasli3y PeKJIaMHOTO AUCKYPCY, OCOOJIMBICTIO SIKOTO € MOXKJIMBICTb aHali3y
OCTaHHbOTO: TIO-TIeplIle, SIK [IeBHOi CTas0i KOHCTPYKLii Ha PiBHi iMeH /TIOHSTb, CYI>KeHb /BUCJIOBIIIOBaHb, Ta
MipKyBaHb, a IO-Apyre - K apryMeHTaTUBHOro npouecy. Ha nifgcrasi J10riyHOro aHasisy pekjaMHOro JUCKypcy Ha
TPbOX PiBHAX (IM€H /TIOHSTH, CYI>KEHb /BUCJIOBJIIOBaHb, Ta MipKyBaHb) BU3HAYAIOTLCS IOTO CYTTEBI XapaKTEPUCTUKU
Ta OGI PYHTOBYETHCSI, BAXKJINBICTb JIOTIYHOTO aHai3y 1Jis1 060X cdep: peKIaMu Ta JIOTIKY i JUCLUIIIIH JIOTITYHOTO
LIMKJy. ABTOP OOGI'PYHTOBYE, 110 AOCJIIPKEHHSI MOXKE IOIIOMOI'TH Kpallie 3p03yMiTy NPUHLMINUY Jii pexkiaMu Ha
CIIO>KMBAYa, 110 Y CBOIO YEPry JOIOMOXKE Y BUBHAYEHHI IPUHIUIIB Ta KPUTEPIiB perjaameHTallii po6oTu
pekyamicTiB. OKpiM 1[pOT0, TOIOHNI aHAai3 MOXKE CTAaTH OCHOBOIO [1J1 MallGyTHIX [OCIiI>KEeHb B rajysi

3aCTOCYBaHHS JIOTIYHUX 3HAHb HA MPAaKTHULI.



2. The dissertation is dedicated to the analysis of the advertising discourse by logical tools and methods. In the
dissertation the approach to the logical analysis of the advertising discourse is being developing. Two directions of
logical analysis of the advertising discourse are possible: 1) as a constant construction on the name /notion,
proposition /statement, reasoning levels; 2) as an argumentative process. Based on the logical analysis of the
advertising discourse at its three levels (name /notion, proposition /statement, reasoning) the main characters of
advertising are being identified. As a result the importance of such kind of research for both fields (advertising and
logic) is being stated. The author reasons that logical analysis can help to understand an advertising influence on
customers and in its turn can help to develop principles and criteria for regulation of advertising sphere. Besides
such analysis can be a base for future researches in sphere of logical knowledge uses in practice.
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