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1. Crpareris ninoBoi KoMyHikauii sk (akTOp NiBUILIEHHS Pe3yJIbTaTUBHOCTI BifAily IPOJAXKiB HA PUHKY
OyAiBeJIbHUX MaTepiaiB

2. Business Communication Strategy as a Factor for Improving the Sales Department’s Performance in the
Construction Materials Market

Pedepar:

1. O6’eKTOM OCIiA>)KEHHS BUCTYIA€ IIPOLLEC CTPATETiYHOrO IIJIaHYBAaHHS [iJIOBUX KOMYHiKalill NifnprueMcTB. MeTa
IOCJIiZIPKEHHS M0JIITa€e B PO3PO0JIEHHI TEOPETUKO-METOAUYHUX 3aca, CTpaTerill 4iJIoBMX KOMYHIKaLill K QakTopy
NiABUILEHHS pe3yJIbTaTUBHOCTI Bifiily IPOAaKiB HA pUHKY OyZiBeIbHUX MaTepianiB. TeopeTuKo-MeTOouYHOI0
OCHOBOIO JJOCJIi[I)KE€Hb B IUCEPTALiliHi}l poOOTi € AiasleKTMYHUI METO[, Ili3HaHHs, PyHAAaMEeHTasIbHi 3acagyu
€KOHOMIYHOI Teopii, HAayKOBUH IOCBif, BULATHUX YKPAIHCBKMX Ta 3aPYOIKHUX BUYEHUX 3 IIUTAHb BIOCKOHAJIEHHS
crparerii fioBoi KOMyHiKauii. HaykoBa HOBU3HA Oflep>KaHMX Pe3yJIbTaTiB AOCiIpKEHHS [I0JIsira€ B PO3PO6IeHH]
TEOPETUKO-METOIUYHMX 3aCaf] CTpaTerii 1i10Boi KOMYHiKallii SIK ¢akTopy HilBUILIEeHHS Pe3yJIbTaTUBHOCTI BifAiny
IIPOJKiB Ha PMHKY OyAiBebHUX MaTepiaiB. Hail6isbI Baromi HAyKOBi pe3yJIbTaTH, IO CTAHOBJISATh HAYKOBY
HOBM3HY, TaKi: YOCKOHAJIEHO: 0 BUBHAYEHHS IIOHSATTS «I1JIOBI KOMYHIKallii», siKe, Ha BiIMiHY Bill iCHYIOUMX [IO3ULIIN,

BpaxoBye crienndiky puHKY OyAiBeJbHUX MaTepiasiB i BU3HAYa€ThCS SIK METOJ, MiIIPUEMHUIBKOI TisIJIbHOCTI, 110



CTUMYJIIOE YKJIaJaHHS Yo, 3a PaXyHOK [Iiil B BOX HalpsIMKax: I10-Tepile, pO3MOBCIO/I)KEHHS [TO3UTHUBHO]
indopmauii mpo ToBap Ha OCHOBi BepOaIbHOTO i HEBEPOAIBHOTO CIIJIKYBaHHS; I0-Ipyre, MiBUILIeHHS
3al1ikaBJI€HOCTi I1apTHEPIB B CHiBPOOITHULITBI; O 3MiCT IIOHSITTSI «KKOMILJIEKC [IiIOBUX KOMYHiKalili», 1110, Ha BiAMiHY Bif,
PO3IOBCIOJIKEHUX TPAKTYBaHb, € aleKBaTHUM crienndili prHKy OyZiBeJbHUX MaTepialiB 32 paXyHOK BKJIIOYEHHS
€JIEMEHTY «METOIY MiJBUILIEHHS 3alliKaBJIEHOCTi IapTHEPIB y CHiBPOGITHULITBI»; O Ky1acudikaliiio AiI0BUX
KOMYVHIKallill Ha puHKy OyZiBeJIbHUX MaTepiajliB 32 paXyHOK BBEJI€HHS HOBOI O3HAKU — «HAsIBHICTb MiJKpPiNJIeHHS
Ii7I0BUX KOMyHiKaljii». TeopeTuko-MeTOIMYHi I10JI0>KEHHS [O/I0 CTPATeTil 1i10BOi KOMYHIKaLlil K (pakTopy
MigBUIIEHHS PE3YIbTaTMBHOCTI BilIiy IIPOAAXKiB BUKOPMCTOBYIOTLCA DU BUKJIAJAHHI JUCIUIIIIH: «EKOHOMIYHA
Teopisy, «byxrantepcbkuil 061ik», «OCHOBU eKOHOMIKY OyIiBHUIITBAY Ta «O6IK i ayauT», B Onechkill fepkaBHil

akazemii OyZiBHUIITBA Ta apXiTEKTypPHU.

2. The subject of the study is the process of strategic planning of business communications within enterprises. The
aim of the study is to develop theoretical and methodological foundations for business communication strategies
as a factor for enhancing the performance of the sales department in the construction materials market. The
theoretical and methodological basis of the research in the dissertation includes the dialectical method of
cognition, fundamental principles of economic theory, and the scientific experience of prominent Ukrainian and
international scholars on improving business communication strategies. Scientific novelty of the obtained results
lies in the development of theoretical and methodological foundations of business communication strategies as a
factor for enhancing the effectiveness of the sales department in the construction materials market. The most
significant scientific contributions that constitute this novelty are as follows: Refinements introduced: -the
definition of “business communications” has been improved. Unlike existing interpretations, it considers the
specifics of the construction materials market and is defined as a method of entrepreneurial activity that
stimulates deal-making through two directions: (1) dissemination of positive information about the product
through verbal and non-verbal communication; (2) increasing partner engagement in cooperation; -the concept of
a “business communication toolkit” has been refined. Unlike common interpretations, it is aligned with the
specifics of the construction materials market by incorporating the element “methods for enhancing partner
engagement in cooperation”; -the classification of business communications in the construction materials market
has been updated by introducing a new criterion - “presence of reinforcement in business communications. The
theoretical and methodological provisions regarding business communication strategies as a factor for enhancing
sales department performance are applied in teaching the following courses: Economic Theory, Accounting,
Fundamentals of Construction Economics, and Accounting and Audit at the Odessa State Academy of Civil
Engineering and Architecture.
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