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2. Marketing measurement of regional tourist product.

Pedepar:

1. HaBeieHO TeopeTUYHi O6IPYHTYBaHHS Ta BUPilIEHHS HAYKOBOTO 3aBJAHHS, MO0 PO3POOKM TEOPETUKO-
METOJUYHUX T0JIOXKEHD i TPAaKTUYHUX PEKOMEH 1ALl 00 MAPKETUHIOBOIO BUMiPy PO3BUTKY PEriOHAJILHOTO
TYPUCTMYHOIO IIPOAYKTY.PO3IJIIHYTO NPOAYKT IIPOCTOPY TYPUCTUYHOI pELerLii i JOCIiIKeHO MOKINBOCTI
MapKEeTUHIOBOTO 0r0 BUMIPY, BU3HAYEHO KOHLIENTYaJIbHi 3aCaZy PEriOHaJIbHOTO TYPUCTUYHOTO
npoaykry.IlpoBeeHo aHasi3 YMHHUKIB i yMOB (POPMYyBaHHS PEriOHAIbHOIO TYPUCTUYHOTO [IPOCTOPY, KiJbKiCHMI Ta
IIPOCTOPOBUIA BUMIiP PETiOHAJIBHOTO TYPUCTUYHOTO MPOAYKTY, PO3PO0JIEHO METOANYHMN MiAXiA, OL0 OLiHIOBAaHHS
MapKEeTHMHIOBOi aKTUBHOCTI PEriOHaJIbHOTO TYPUCTUYHOTO [TPOCTOPY.YJOCKOHAJIEHO IIpoLeC POPMYyBaHHS
PerioHasIbHOTrO TYPUCTUYHOIO IIPOCTOPY, 3AiliCHEHA H1OT0 Bajlopu3allis, copMOBaHi MapKETUHIOBOI CTpaTerii

PO3BUTKY PETiOHAIBHOTO TYPUCTUYHOTO TPOCTOPY.

2. The theoretical substantiation and solving of scientific task to develop theoretical and methodical provisions and
practical recommendations according marketing measurement of the development of regional tourist product



were represented in this thesis. The space product of tourist reception was considered and the possibilities of its
marketing measurement were analyzed, the conceptual basis for the regional tourist product was determined. The
analysis of factors and conditions of formation of regional tourist space was made, quantitative and spatial
measurement of regional tourist product, methodical approach to assessment of marketing activity of regional
tourist space was developed. The formation process of regional tourist space was improved, its valorisation was
made, marketing strategies of development of regional tourist space were formed.
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