O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0410U005671
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 28-10-2010

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JlemkiB SpuHa BacusiBHa

2. Demkiv Yaryna Vasylivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 08-10-2010

CnenianpHIiCTB 32 OCBiTOIO: 8.050103

Micue p060TI/l 3a06yBaqa: HaujionanbHuii yHiBepcuTeT "JIbBiBCbKa IOJIITEXHIKA"

Kopg 3a €IPIIOY: 02071010

Micue3Haxoa KeHHs: 79013, Ykpaina, m.JIbBiB, Bys1. C.Banznepu, 12

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi Cleliagi3oBaHOi BY€HOI pagu): [l 35.052.03
ITloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: HaujonanbHuii yHiBepcuteT "JIbBiBCbKa MOTTITEXHIKA"
Kopg 3a €IPIIOY: 02071010

Micue3HaxoaKeHHS: ByJ. C. Bangepy, 12, M. JIbBiB, JIbBiBCbKa 00151., 79013, YKpaina

dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: HanionanbHuii yHiBepcuteT "JIbBiBCbKa MOJTITEXHIKA"
Kopg 3a €IPIIOY: 02071010

Micue3Haxo KeHHs: 79013, Ykpaina, m.JIbBiB, Bys1. C.Bangepu, 12

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX pyOpHK: 06.81.01

Tema gucepranii:
1. Crparerii BUX01y MalIMHOOYAiBHUX IiJIIPUEMCTB HA PUHKU BUCOKOTEXHOJIOTIYHUX TOBApPiB

2. High-tech markets entry strategies for machinery companies

Pedepar:

1. O6'eKTOM [OCHIIIKEHHS € TIPOLIEC BUXOy MallMHOOYIiBHOTO MiAIIPUEMCTBA HA PUHOK BUCOKOTEXHOJIOTTYHUX
TOBapiB. MeTa po6oTH NoJiIrae y po3pobyeHHi TeOpeTHKO-MeTOIUYHUX 3acal, GOpPMYyBaHHS CTpaTeTill BUXOAY
MalMHOOYiBHUX MiANPUEMCTB HAa PUHKM BUCOKOTEXHOJIOTIYHMX TOBAapiB. MeTOIY LOCIIPKEHHS - CUCTEMATHU3alli,
y3arajibHEHHs, CTATUCTUYHOIO Ta MOPIBHAJILHOIO aHali3y, CUHTE3Y, CTPYKTYPHO-JIOTIYHUIA METO/, METOIU
€KCIIEPTHUX OLIIHOK Ta €KOHOMIKO-MaTeMaTUYHOTO MOJeJIIOBAHHS, a TaKoX rpadiynuil metos. PesyibraTn
IOCJiIKEHHS - CUCTEMAaTU30BaHO Migxoau 10 Kiaacu@ikaliii BUCOKOTEXHOJIOTIYHUX TOBAPIB Ta CTpaTeriil BUXO4y Ha
iX PMHKH; yIOCKOHAJIEHO KOMIIJIEKC MaPKETHHTY BUCOKOTEXHOJIOTIYHUX TOBapPiB, TEXHOJIOTiI0 BUOOPY 11iIbOBOTO
PYHKY MaLIMHOOYiBHUM IiATIPUEMCTBOM, METO], BUOOPY CTpATerii BUXO[ly Ha PUHOK 3 BUCOKOTEXHOJIOTIYHUM
TOBapOM Ta II0JIOXKEHHS 1070 BU6OPY METOY AOCJII)KEHHS CIIOXKUBYUX [TOTPEO HAa PUHKAX BUCOKOTEXHOJIOTIYHUX
TOBapiB; po3po6sieHO, Y GOPMi LIKaIM, METO, PAaHKYBaHHSI CIIOKMBHOI BapTOCTi. Pe3ybTaTy JOCiIKEeHHS
BIIPOBAJPKEHO Y IislIbHICTh HU3KM MAIMHOOYIiBHUX MiAIIPUEMCTB YKpaiHU Ta y HaBYaJIbHUI r1pouec. ['any3p

BHUKOPHCTaHHS: OOI'PYHTYBaHHS YIIPaBJIiHCHKUX PillieHb B IIPOLECi BUXOY Ha HOBUM PUHOK MalIMHOOYAiBHUX



MigIpreMCTB

2. The object of the research is a process of machine-building enterprises entry on high-technology commodities
market. The aim of this work is to develop theoretical and methodical principles of markets entry strategies
elaboration for machinery companies. The author used methods of systematization, generalization, statistical and
comparative analysis, synthesis, structurally logical method, methods of expert estimations and economic-
matematical modeling and the graphic method. The results of the research are: both classification approaches for
high-tech goods and market entry strategies for high-tech markets are systematized; marketing mix for high-tech
markets, methodological approach to strategic choice of high-tech markets entry, target market choice approach
for high-tech products manufacturers and the evolved approaches to conducting customer needs research in
high-tech markets are improved; the consumer value ranking method in form of scale is developed. The results of
the research are applied both in the activities of the domestic machine-building complex enterprises and the
educational process. The sphere of author's recommendations use is the argumentation of administrative
decisions while entering the new markets for machine-building enterprises
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