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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIIudp cnenianizoBaHoi BYUEHOI pagH (Pa30Boi CIeliai30BaHOI BYEHOI pazu). 44.877.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IIoBHe HaﬁMeHyBaHHﬂ lOpI/I,ZLH‘IHO'l' O0COOM: Bumuii HaBYaMIbHUI 3aKJIaj], YKOOTCHINAKY "TI0ATaBChKUIA

yHiBepCUTET EKOHOMIKU i TOprisi"

Kopg 3a €IPIIOY: 01597997

Micue3HaxoaKeHHS: ByJ1. KoBassa 3, m. [losntasa, 36014
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:
1. VripaByliHHS MapKETMHIOBYM IIOTEHILiaJIOM TOPTrOBEJILHUX MiAIIPUEMCTB CIIOKMBYOI Koorepallii YKpainu

2. Managing the marketing potential of trade enterprises of consumer cooperation in Ukraine

Pedepar:

1. O6'eKT: mpoLec yrnpapiiHHS MapKETUHTOBUM IIOTEH1IiaJIOM TOProBeJIbHUX IiANPUEMCTB CIIOKUBYO] Koonepaliii
Ykpainu. MeTa: 06 pyHTYBaHHS TEOPETUYHUX [TOJIOKEHDb Ta PO3pO0OKa IPAKTUYHUX PEKOMEHAAlliN o0
yIIpaBJliHHS MAPKETUHIOBUM ITOTEHIiaJlOM TOPrOBEJIbHUX MiANPUEMCTB CIIOXKUBYOI Koorepaii; Metogu:
CHCTEMHUU MifXif], CTPYKTYPHO-JIOTIYHUI aHaJi3, METOAM aHasi3y, CUHTE3y, CTATUCTUYHUX [TIOPiBHSHB, IPUNHATTS
pilieHs, cCUTyaliliHOro aHai3y, aHasi3y iepapxiii, opraHisaliliHOro MoJie/Il0BaHHS, €KCIIEPTHUX i 6a/IbHUX OLiHOK,
CepeJHIX i BiTHOCHUX BEJINYMH, y3araJbHEHHS Ta HAyKOBOi abCcTpakiii. 3alIpONIOHOBAHO: YIOCKOHAJIEHO:
TEOPETUKO-METOANYHI 3acaiy yIIPaBJIiHHA MaPKETMHTOBUM NOTEHLIAJIOM MiJIIPUEMCTB CIIOKUBYOi Koomnepallii;
METOAVNYHUY MifXif, 10 OLiHKY MapKETUHIOBOrO MOTEHIIialy TOPrOBEJILHUX MiAIIPUEMCTB Ha OCHOBI BUKOPUCTAHHS
METO/iB €KCIIEPTHUX i 6aIbHUX OIiHOK, CEPEIHIX i BIAHOCHUX BEJIMYMH; MiIXOIU 10 AiaTHOCTUKU
KOHKYPEHTOCIIPOMOKHOCTi TOPTOBEJIbHUX MiANIPUEMCTB CIIOKMBUYOI KOoIepallii; 06IrpyHTyBaHHS IIPoOLeCy

VIIPaBJliHHS MaPKETUHIOBUM ITOTEHIiaJIOM TOPrOBEJIbHUX MiANPUEMCTB CIIOXXMBYOI Koonepalii YKpaiHu Ha 3acagax



OPraHi3alilHOTO MOJEIOBAHHS; METOLUYHU MiXi A0 OLiHKY KOHKYPEHTOCIIPOMOKHOCTI MapKETUHIOBOTO
MOTEHIIialy TOPTOBEJIbHUX MiANPUEMCTB CIIOXKMBYOi KOoMepaliii Ha OCHOBI CUCTEMU KPUTEPiiB MPUIHSATTSA pillleHb
TPYIIOI0 €KCIIEPTIB Ta PO3PaxyHKY PiBHS y3rOJKEHOCTi eKCIIePTHUX OL[iHOK; Ha0y1X MOAAJbLUIOrO PO3BUTKY:
BM3HAUEHHSI COLia/IbHO-€KOHOMIYHOI CYTHOCTi MApKETHMHIOBOT0 NIOTEHIIialy TOPTOBEJIbHUX HiIIIPUEMCTB
CIIOKMBYOI Koomepallii; 06I'PyHTYBaHHSI PUHKOBOI CYTHOCTi KOHKYPEHTOCIIPOMO>KHOCTI MapKETUHTOBOTO
MIOTEHIIialy TOPrOBEJIBHUX MiANPUEMCTB CIIOKMBYOI KOomepallii K CyKyITHOCTI YIIPaB/IiHCbKUX €JIEMEHTIB;
BH3HAUYEHHS TEOPETUKO-METOA0JIOTIYHUX [10JI0KEHb PUHKOBOIO NIOTeHIjany nignpueMmcrsa. Cdpepa BUKOPHUCTAHHSL:

TOPrOBI MiAIIPUEMCTBA CUCTEMU CIIOXKMBYOi KooImepariii.

2. Object: the management of the marketing potential of commercial enterprises of Consumer Cooperatives in
Ukraine. Purpose: substantiation of theory and development of practical recommendations for managing the
marketing potential of commercial enterprises of consumer cooperation. Methods: system approach, the
structural and logical analysis, methods of analysis, synthesis, statistical comparisons, decision making, situational
analysis, analysis of hierarchies, organizational modeling, expert and scores, average and relative values,
generalization and scientific abstraction. It is offered: it is improved: theoretical and methodological principles of
marketing potential of consumer cooperation enterprises; methodical approach to estimation market potential of
commercial enterprises on the basis of expert techniques and score evaluations, medium and relative values;
approaches to the diagnosis of competitiveness of commercial enterprises of consumer cooperation;
substantiation the process of marketing potential commercial enterprise of consumer cooperation of Ukraine on
principles of organizational modelling; methodical approach to assessing the competitiveness of the marketing
potential of the commercial enterprises of consumer cooperation on the basis of criteria of decision making by the
panel and calculating the level of consistency of peer reviews; gathered subsequent development: determine the
socio-economic essence of marketing potential commercial enterprises of consumer cooperation; substantiation
the nature of market competitiveness marketing potential commercial enterprises of consumer cooperation as a
set of management elements; definition of theoretical and methodological provisions market potential of the
enterprise. Sphere of the use: commercial enterprises of consumer cooperation.

Jep>kaBHUHM peecTpauiiiHuii Homep [JIiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
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2. Markina L.A.



KBasigikanis: n.e.n., 08.00.03
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VII. BinomocTi npo odiniliHuX OIIOHEHTIB Ta PEI€H3€HTIiB
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PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi

BnacHe IlpizBuie Im's [10-6aTbKOBI Porosza Mukona €roposud
rOJIOBH pagu

BaacHe IlpizBuie Im's [10-6aTbKOBI Porosza Mukona €roposud
rOJIOBYIOYOTO Ha 3acCifiaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallil0o HAyKOBOi IOpuenko T.A.

OisIIBHOCTI




