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Tema gucepranii:
1. Po3BUTOK 6pEHIiB y MAPKETUHIOBIl AisJIBHOCTI MOJIOKOIIEPEPOOHUX MiIIPUEMCTB

2. The development of brands in the marketing practice of milk processing plants

Pedepar:

1. locnimpkeHo HayKOBi MiAX0ny 4O PO3BUTKY OPEHiB, CUCTEMATU30BAaHO METOM OLiHKU BapTOCTi 6pEH[IiB Ta
METOJY OCJiIPKEHHS CTaBJIEHHS 10 HUX CIIO’KMBayviB, BUSIBJIEHO TEHJIEHIIii pO3BUTKY OPEH/IiB XapuOBUX ITPOIYKTiB
Ta HaMoiB B YKpaiHi, JOCiIKEHO peaizallilo KOMYHIKaTUBHOI (QyHKIii 6peHa 5K MapKETMHTOBOTO iHCTPYMEHTY,
IIPOBEJIEHO aHaJIi3 MOJIOUHO] rasysi, 0co6MBOCTEN (OPMYBAHHS Ta PO3BUTKY OPEHiB MOJIOKOIIEPEPOOHUX
nianpuemcts. Po3po6sieHO METOOMYHUN MiTXif 0 OOIPYHTYBAaHHS HallpsSMiB pO3BUTKY O6pPEHiB MOJIOKOIIPOIYKTiB,
B OCHOBY $IKOTO I1OKJIaJIEHO I100Y[,0BY MAaTpHLli 33JJOBOJIEHHS CIIOXKUBUYUX MTOTPEO / HACUUEHICTh TOBAPHOI KaTeropii
O6peHgaMu, OOrPyHTOBAHO MOCIiJOBHICTDb €TamiB yIpaBJliHHS PO3BUTKOM IOPTQeio 6peHiB, CGOPMOBAHO
peKoMeHpalii moao NpiopuTeTHUX HAIPSIMIB PO3BUTKY CKJIAZOBUX HOPTQEJIB MigIIPUEMCTB MOJIOYHOI raysi.
KiiouoBi cyioBa: 6penp, yipasiliHHs 6peHI0M, PO3BUTOK 6PEHIY, MapKETHHI0BA [islJIbHICTb, MOJIOKOIIEPEPOOHI

MigIIprueMCTBA.

2. The given dissertation is devoted to the advance of theoretical and methodological principles and applied
aspects of the development of brands of milk processing plants. The scientific approaches to the brand



development are studied and brand development trends of foodstuffs and beverages in Ukraine are defined in the
thesis. The implementation of brand's communication function as a marketing tool is researched; the dairy
industry and the characteristics of organization and development of brands of milk processing plants are analyzed.
A methodological approach to the study of development trends of milk brands, which is based on the matrix of
consumers' needs / saturation of a product category with brands is formulated. The sequence of management
stages of brands portfolio development is proved and recommendations about priority trends of portfolio
components of the dairy industry enterprises are made. Key words: brand, brand management, development of
brands, marketing practice.
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