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1. Inceprariiine DOCHiIpKeHHs IIPUCBSIYEHe NpobiieMi akTyasnizaunii pemMiHHOCTI B pekjiaMHOMY [HTepHeT-ucKypci
Ha Marepiaji aHIIiiCbKOI MOBU. AKTYaJIbHICTD AMCEPTALil [10J19rae B TOMY, 0 Cy4aCHA peKjIaMa CTajla BOKJIMBUM
YMHHUKOM (POPMYBAHHSI COLIIOKYJIbTYPHUX YsIBJIEHb IIPO Benpep, 30KkpeMa npo peMiHHiCTb. B yMOBax po3BUTKY
uuppoBUX Mejlia Ta [HTepHeT- KOMyHiKalliil pekjaama TpaHC(HOPMYETbCSI, BUBOSYM HA NIEPEIHIi IIJIaH HOBI MiX0oAu
IO perpeseHTallii )xiHounx 06pasiB. [Ipob6aemMa akryasnizauii GpeMiHHOCTI B peKJIaMHOMY [HTepHeT-I1cKypci €
BXJIMBOIO JJIs1 PO3YMiHHS TOTO, SIK Cy4acHa peKjlaMa He JIiMIle BioOpaxkae, a i GopMye coljaibHi CTepeoTUny Ta
r'eHJepHi YSIBJIEHHS, 1110 BIUIMBAIOTh HA CIIPUMHSATTS POJIi )KiHOK y CYCHiNbCTBI. Yepe3 MBUIKUI PO3BUTOK OHJIaNH-
niatdopmM i 3MiHY pekIaMHUX CTpaTeriil, BUHMKaE NOTpeba B IeTaJlbHOMY JOCIIiIKEHHI HOBUX TEHAEHIIN y
pernpeseHTallii )KiHounx 06pasiB, 0COOJINBO B KOHTEKCTI 3MiH, 1110 BilOYBalOTbCS Y CYCIIiJIbHUX YSIBJIEHHSIX IIPO
¢deminHicTb. luceprauis Bianosigae Ha 1o NOTpedy, IPONOHYIYY HOBI MigX0AM 10 aHali3y PEKJIaMHOIO KOHTEHTY,
IO B3a€MOJi€ 3 PisHMMHU MeJlia-(popMaramy, i JOCIIIXKYe, SIK peKjaMa B yMOBaxX LIM(PPOBOTo NPOCTOPY CIPUSsIE

dhopmyBaHHIO Ta TpaHcpopmallii r'eHIepHUX CTEPEOTUIIIB. 3Ba)Kal0UM Ha 3HAUYLIICTh PEKJIAMU SIK TIOTY>KHOTO



iHCTPYMEHTY BILIMBY, LOCJIIPKEHHS aKTyasli3ye NpobyieMy BIUIMBY PEKJIaMU Ha COLIiaJIbHE Ta KyJIbTYPHE
CepeNoBUIIE, 10 MAa€ BaXKJIMBE 3HAYEHHS SIK 1711 TEOPETUYHUX JOCIIIPKEHD Y rajy3i JIiIHrBICTUKM Ta COLLi0JIOTii, TaK i
17151 IPAKTUYHUX PEKOMEHAALIN y cepi peKaMmu Ta MapKeTUHTY. MeTol po60TH € BUBYEHHS MOBHUX,
CEeMIOTMYHMX Ta COLiOKYJIbTYPHUX CTPATETI, IKi BUKOPUCTOBYIOThCS y UM(POBiil peKJami 4J1s1 pernpe3eHTalii
KiHOYMX 00pasiB Ta GOpMyBaHHS I€HAEPHUX YSBJIE€Hb Y Cy4aCHOMY MeianipocTopi. Y TOCiIpKeHHi 3aCTOCOBAaHO
KOMIIJIEKCHUM MiJIXi[l, 0 BKJIIOYa€ KPUTUYHMAN IUCKYyPC-aHali3, MyJIbTUMOIAIbHAN aHaJli3, JIIHIBICTUYHUI aHali3
Ta KOHTEHT-aHaJli3 peKJaMHUX MaTepiaJiB, IO 03BOJIsI€ BUSIBUTHU ClleLM(iuHi CTpaTerii BIJIMBY PEKJIaMU Ha
CIIpUUAHATTS (PEMIHHOCTI. ICHye psi HAyKOBUX POOIT, IPUCBSIYEHUX aHai3y I'€HIePHUX CTEPEOTUIIIB y PEKJIaMi Ta
PEKJIAMHOMY JIMCKYPCi, cepe], IKUX 0COOIMBY yBary pUBEPTAIOTh JOCTIIKEHHS, 10 (POKYCYIOTbCS Ha
pernpeseHTalii )xiHounx 06pasis. 3okpema, pobotu Cabinu Jlanapi, sika aHasizye posib pekiamu y popMyBaHHi
I'€H/IEPHUX CTEPEOTUIIB, 0COOIMBO B KOHTEKCTI )KiHOUMX 00pasiB y TpaguLiliHuX Mac-MeJia, Ta Jlopi BecreH, sika
TOCJIiIKy€e B3a€MOZi10 BepOaIbHUX i Bi3yaJIbHUX €JIEMEHTIB y PeKJIaMi Ta BIIJIMB 00pa3iB KiHOK Ha CIIOXXUBAYiB, BXe
CTajiu 3HavYyIlMMU BHECKaMU B 1jio ranysb. EHH Beppi, 30kpema, 3BepTae yBary Ha TpaHcdopMallilo KiHounx 00pasiB
y pexJiami mnif, BIJIMBOM (PEMiHICTUYHMX PYyXIB i '€HIEePHOI PiBHOCTI, 110 € BaKJIMBUM aCI€KTOM [JIs1 PO3yMiHHS 3MiH
y penpeseHTaniax geminHocTi. JocnimkenHs Teppi lllepByza, 30cepeikeHi Ha MyJIbTUMOAANBHUX CTPATETISAX ¥
pekJami Ta aHasi3i BisyaslbHUX pernpe3eHTal il peMiHHOCTI, TAKOXK MaloTh BRXKJIMBE 3HAYEHHS JJ1s1 BUBYEHHS BILJIMBY
PEeKJIaMM Ha CoLjasbHi ySIBIEHHS PO XiHOK. Y nucepTauiiHOMy JOCIIiIKeHHI BIeplie 6yJ10 CUCTeMaTU30BaHO
MOBHI Ta MyJIbLTUMOJAJIbHI CTpaTerii penpeseHTallii )XiHounx 06pasiB y L1M(ppOBill peKkiaMi, o 03BOJIsI€ BUSIBUTH
cnenrdiyHi 0CO6IMBOCTI BUKOPUCTAHHS (PEMIHHOCTI K KJIIOUOBOTO €JIEMEHTY MAapKETUHIOBUX KOMYHiKalliil B
InTepHeT-nipocTopi. [IpoBefieHe KOMILJIEKCHE AOCiIpKeHHs akTyasizalii ¢eMiHHOCTI B peKjIaMHOMY [HTepHeT-
IVICKYPCi aHIJIiFICbKOIO MOBOIO [103BOJIUJIO BUSIBUTH cliell(idHi 0COOJIMBOCTI BUKOPUCTaHHS (PEMIHHOCTI SIK
KJIIOYOBOT'O €JIEMEHTY MapKETMHIOBUX KOMYHIKalliil B [HTEpHET-NIPOCTOPI. Y Aucepralii BHOKPEMIIEHO OCHOBHI
TeHneHLii y TpaHcdopmaliii 06pasiB peMiHHOCTI B peKiiaMi, a TAKOX JOCIIKEHO BIJIUB COLLIOKYJIbTYPHUX
YMHHUKIB Ha penpe3eHTaliio peMiHHOCTI, 30Kpema B KOHTEKCTi 3MiH y CYCIiJIbHUX YSIBJIEHHSX [IPO KiHOK y
1(pPOBOMY CEPELOBULIII.

2. The dissertation research is dedicated to the issue of the actualization of femininity in online advertising
discourse based on English-language material. The relevance of the dissertation lies in the fact that modern
advertising has become an important factor in shaping sociocultural perceptions of gender, particularly femininity.
With the development of digital media and Internet communications, advertising is undergoing transformation,
bringing new approaches to the forefront in the representation of female images. The issue of the actualization of
femininity in online advertising discourse is crucial for understanding how contemporary advertising not only
reflects but also shapes social stereotypes and gender perceptions that influence the understanding of women’s
roles in society. Due to the rapid development of online platforms and the evolution of advertising strategies, there
is a growing need for an in-depth study of new trends in the representation of female images, especially in the
context of changing societal perceptions of femininity. This dissertation responds to that need by offering new
approaches to the analysis of advertising content that interacts with various media formats and explores how
advertising in the digital space contributes to the formation and transformation of gender stereotypes. Given the
significance of advertising as a powerful tool of influence, the research highlights the impact of advertising on the
social and cultural environment, which is of importance both for theoretical studies in the fields of linguistics and
sociology, and for practical recommendations in advertising and marketing. The aim of the study is to investigate
the linguistic, semiotic, and sociocultural strategies used in digital advertising to represent female images and
shape gender perceptions in the modern media space. The research employs a comprehensive approach that
includes critical discourse analysis, multimodal analysis, linguistic analysis, and content analysis of advertising
materials. This enables the identification of specific strategies by which advertising influences the perception of
femininity. A number of scholarly works are devoted to the analysis of gender stereotypes in advertising and
advertising discourse, among which particular attention is given to studies focusing on the representation of
female images. Notably, the works of Sabina Lapari, who analyzes the role of advertising in shaping gender
stereotypes—especially in the context of female images in traditional mass media—and Lori Westen, who



investigates the interaction of verbal and visual elements in advertising and the impact of female imagery on
consumers, have already made significant contributions to the field. Ann Berry, in particular, highlights the
transformation of female images in advertising under the influence of feminist movements and gender equality,
which is an important aspect for understanding the changing representations of femininity. The studies of Terry
Sherwood, which focus on multimodal strategies in advertising and the analysis of visual representations of
femininity, are also highly significant in examining the influence of advertising on social perceptions of women.
The dissertation is the first to systematize linguistic and multimodal strategies for representing female images in
digital advertising, which makes it possible to identify specific features of how femininity is used as a key element
of marketing communication in the online space. The comprehensive study of the actualization of femininity in
English-language online advertising discourse has revealed distinctive characteristics of how femininity functions
as a core component of marketing communications in the digital environment. The dissertation outlines key
trends in the transformation of femininity in advertising and examines the influence of sociocultural factors on the
representation of femininity, particularly in the context of shifting societal views of women in the digital

environment.
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