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Pedepar:

1.V nucepranii KOMIJIEKCHO JOCIIIIKEHO MOSBY Ta 3aKPIIJIEHHS B MOBI ITIOHATTS «COLiajIbHa pEKIaMa.
3anpornoHOBaHo BIacHy Kiacugikallilo coliaJbHOI peKkIaMu 3a iJ1JI0KYTHBHOK METOI0 37iICHEHHS peKJIaMHOTO
MOBJIEHHSI, OCHOBHMM PO3Pi3HIOBaJIbHUM CKJIQJIHUKOM SIKOi € cepefloBullle, Y IKOMY IepebyBae JIIoAUHA SIK 00'€KT
PEKJIaMHOTO BIJIMBY. 3aCTOCOBAHO MparMasiHrBiCTUYHUI MigXin 4O BUBYEHHS CIIOCOOIB i 3aC00iB BIJIMBY Ha
peLuITieHTa peKJIaMHUX TEKCTIB COLiaJIbHOTO CIIPSIMYBaHHS. JlOCIiI)KEHO YaCTOTHICTb Y’)KUBAHHS [IEBHUX JIEKCEM Y
TEKCTax COLiaIbHOI peKjlaMy. Bu3Ha4eHO POoJIb QaHTOHIMIB i CUHOHIMIB y IOCSTHEHHI TparMaTU4YHOI METU
colLiopeKkJaMHOI KOMyHiKallii. BUsiBJIeHO CJI0BOTBIpHI 1014, 5IKi 3[1iICHIOIOTH €(PEKT IICUXOJIIHTBiCTUYHOTO
[IPOrpaMyBaHHs peluIieHTa. 3'sICOBaHO CTUIiCTUYHI 1T0TeHLii MOp(OIOTriYHUX OIUHUI TEKCTiB COLiaIbHOI

pexyamu. [IpoaHasnizoBaHO CTUIICTUYHI Qirypy, BUKOPUCTAHHS SIKUX YMOSKJIMBIIIOE JOTPUMAaHHS IPUHLIUITY



[IParMaTUYHOI JOLIJILHOCTI B PEKJIAMHOMY TEKCTi, CIIPHUsI€E MiABUILIEHHIO €()EKTUBHOCTI COLIOPEKIIAMHOI
KOMYHiKarlii.

S TS

2. In the dissertation the evolution of the concept “advertising”, “social advertising” is comprehensively

investigated. It is proposed own classification of social advertising by the illocutionary purpose of making the
advertising broadcasting, the main distinguishing component of which is the environment, in which there is a
person as an object of advertising influence. It is ascertained, that social advertising as a form of communication is
primarily implemented in verbal form and its efficiency depends first and foremost from the optimal structuring of
the advertising text taking into account all linguistic and extra linguistic factors. The pragma linguistic approach is
applied to study ways and tools of influence on the recipient of advertising texts of social orientation. The
frequency of use of certain lexemes in the texts of social advertising of different directions (based on horizontal
and vertical sections) is investigated. It is discovered, that lexical-semantic core of texts of social advertising is
made by lexemes, thematically marked, nominating units predominate over predicative ones. For the periphery of
the lexical-semantic field of advertising texts is typical the use of situational words, abstract vocabulary,
complicated by the structure words, lexemes-intensifiers.
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