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1. OpranizaniiHo-eKOHOMIYHUI MEXaHi3M MAPKETUHTY B 3€pHOMPOLYKTOBOMY MiAKOMILIEKCi BiHHMIIBKOI 0671aCTi

2. The organizational-economic mechanism of marketing in a grain-products subcomplex of Vinnitsa region

Pedepar:

1. O6'eKT mocigpKeHHs - Npouec (PyHKLIOHYBaHHS 3€pHONPOAYKTOBOro ninkomiiekey AITK BinHunpkoi o6s1acri.
Mera pocimpKeHHs - ogablia po3pooKa TEOPETUKO-METOINYHUX 3acafl i IPUKIAIHNAX aCNEeKTiB (POPMYBaHHS Ta
(YHKIIOHYBaHHS OpraHizaliliHO-€KOHOMIYHOTO MeXaHi3My MapKeTHHTY i peasisallii 10ro cTpaTeriil B ray3sx
3€PHONPOYKTOBOIO MiIKOMILJIEKCY PErioHY, BU3HAUeHHs e(peKTUBHOCTI iX 3aCTOCYBaHHS. MeToau NOCiIKeHHS ~
CTaTUCTUKO-€KOHOMIYHUI, aOCTPaKTHO-JIOTIYHUIH, EKOHOMIKO-MaTeMaTUYHUM, 6a/laHCOBUI, aHKETYBaHHS i
€KCIIEPTHUX OLIIHOK, MOHOrpadiyHuil. TeopeTrnyHi Ta NPaKTUYHI Pe3yJIbTaTy - MPOBELEHO TEOPETUYHMN aHAII3
KOHLIETIi#1 MapKeTHHTY; BUBHaY€HO OCOOIMBOCTI PO3BUTKY Ta Micle BiHHMIIPKOTO perioHasbHOro
3€PHOIPOLYKTOBOTO MiIKOMIIJIEKCY; 3alIPOIIOHOBAHO LISIXU YIOCKOHAJIIEHHS MAPKETUHIOBOI NisJIbHOCTI
HiANPUEMCTB 3€PHOIIPOAYKTOBOTO MiKOMILJIEKCY; IPOBEIEHO aHaJli3 CUCTEMU MAapKETUHTY B 3€PHOIIPOAYKTOBOMY
MiAKOMILIEKCi; pO3PO06JIEHO ONTUMAJIbHUI IEPCIEKTUBHUN TIJIAaH PO3BUTKY YCiX rajay3ei 3€pHOIPOLYKTOBOTO

IiAKOMILIEKCY 00J1aCTi; pO3pax0BaHO IOTEeHIliajl BHYTPIlIHbOO6IaCHOT0, Mi>XKO6JIACHOTO Ta 30BHILTHBOI'O PUHKIB



30yTy 3€pHOIPOAYKLII MifIIPMEMCTB 00JIaCTi; BU3HAY€H] MOTEHLiNHI pUHKY 30yTy 3€ PHONPOLYKLi MiIPUEMCTB
BiHHMITBKOI 0671aCTi; 3aNTPOMTOHOBAHI BapiaHTH MOXKJIMBUX CTPATETii MAPKETUHTOBOI isIbHOCTI MiIMMPUEMCTB
rajysi; 3MOJI€JIbOBaHi ClieHapii pO3BUTKY MapKETUHIOBOI CUCTEMHU HAa OCHOBI BEPTUKAJIBHOI Ta TOPU30OHTAJIbHOI
iHTerpatii; CMCTeMATHU30BaHO [IOKAa3HMKU [IJIS aHAJIi3y iIHTEeHCUBHOCTI KOHKYPEHLii Ha pUHKAX 3€PHONPOIYKILiI
Binuuubkoi o6s1acTi. HOBiTHICTh HOBOBITPOBA)KYBAHOTO ~ YTOYHEHO OCOOJIMBOCTI CY4aCHOI CUCTEMU MApKETUHTY
Ha PUHKY 3€pHOIPOAYKLii YKpaiHu Ta O6IPyHTOBAHO ii BIIMB HAa GOPMYyBaHHS Ta (PYHKLIOHYBaHHS OKPEMUX JIAHOK
3€PHONPOYKTOBOIO MiJKOMILJIEKCY; 3aIIPOIIOHOBAHO CUCTEMY ITOKA3HUKIB [J1s1 aHali3y KOHKYPEHTHOTO
CEepeNoBUIIA HAa PUHKY 3€pHA Ta MPOAYKTiB NOTr0 epepoOKM, OCHOBOIO KO € IIOKa3HUKU PO3NO/Iiy PUHKOBUX
4acTOK, PEHTabeIbHOCTI Ta JYHAaMIKU PUHKY; PO3KPUTO TeHAeHLIil popMyBaHHS MTONUTY Ta MIPOMO3ULL,
KOH'IOHKTYPU PUHKIB 3epHONPOAyKLii y BiHHUIIBKIN o6s1acTi. [Tpy iboMy 6yJ10 3aCTOCOBAHO HOBI MiIX0H 10
BM3HAUEHHS PEAIbHOTO [IOMUTY 3aJI€5KHO BiJl CTPYKTYPHOTO PO3IOJiy HACEJIEHHS Ta PiBHS CIIO>KABAHHS
XJIi60TIPOAYKTiB; pO3PO6JIEHO CTPATETiI0 PO3BUTKY 3€PHOIPOAYKTOBOTO IiIKOMILIEKCY 0671acTi Ha nepiof go 2010p.
Ta OOI'PYHTOBAHO IOTEHLiMHI MOXKJIMBOCTI pUHKIB 30yTy 1OT0 NpoAyKIii. 3a OCHOBY po3po0JieHoi cTparerii
IIPUIHATO ONTUMAaJIbHY NPOINO3HULIiI0 36PHONPOAYKTIB 3aJI€XHO Bif] IONNATY HA HUX; IiCTaju NOJAJIbIINNA PO3BUTOK
nizxonu 00 po3pOOKY MapKETMHTOBUX CTPATETii /17151 MiIPUEMCTB i rajsy3eil 3epHOIPOAYKTOBOIO MiIKOMILIEKCY, B
OCHOBY SKUX ITOKJIQI€HO KPUTEPiM MaKCUMi3allil TOXOiB YCiX yYaCHUKIB TEXHOJIOTIYHO-MapKETUHTOBOTO JIAHIIIOTa;
PO3p06JIEHO EKOHOMIKO-MaTeEMaTUYHY MOJIE€JIb ONITUMI3allii CTPYKTYPH 3€pHOIIPOAYKTOBOIO IiIKOMILJIEKCY PEriOHY.
CTyninb BIPOBAIPKEHHS - PE3YJIbTAaTH JOCIIiI>)KEHHS BIPOBAIKYIOTbCS Y IIPAKTUYHY IisI/IbHICTb KOMIIaHI€I0
"MapkeTuHroBo-Ananitudsa I'pyna" m.Binauns ta CI1 "HeMupiBcbKOro Kom6iHaTy KOOIIEpaTUBHOI IPOMUCJIOBOCTI".
Cdepa BUKOPUCTAHHS - NiAIIPUEMCTBA 3€PHONPOJYKTOBOTO MiTKOMILJIEKCY, pallOHHI Ta 06J1aCHi opra’u

YIIPaBJIiHHS.

2. Object of research - process of functioning of a grain-products subcomplex of agro-industrial complex of
Vinnitsa area. The purpose of research - the further development of theoretical-methodical bases and applied
aspects of formation and functioning of the organizational - economic mechanism of marketing and realization of
its strategy in areas of a grain-products subcomplex of region, definition of efficiency of their application. Method
of research - statistical-economic, abstract-logic, economic-mathematical, balance, questioning and expert
estimations, monographic. Theoretical and practical results - the theoretical analysis of concepts of marketing is
lead; features of development and a place of a Vinnitsa regional grain-products subcomplex are determined; ways
of improvement of marketing activity of the enterprises of a grain-products subcomplex are offered; the analysis
of system of marketing in a grain-products subcomplex is lead; the optimum long-term plan of development of all
areas of a grain-products subcomplex of a region is developed; the potential of intraregional, interregional and
external commodity markets of grain-products the enterprises of the region is designed; the offered variants of
probable strategy of marketing activity of the enterprises of region; the simulated scripts of development of
marketing system on the basis of vertical and horizontal integration; parameters for the analysis of intensity of a
competition in the grain-products markets of Vinnitsa region are systematized. Novelty inculcate - it is specified
features of modern system of marketing in the grain-products market and its influence on formation and
functioning of separate parts of a grain-products subcomplex is proved; the system of parameters for the analysis
of the competitive environment in the market of a grain and products of its processing which basis is parameters
of distribution of market shares, is offered to profitability and dynamics of the market; tendencies of formation of a
supply and demand, a conjuncture of the grain-products markets in Vin nitsa area are offered; new approaches to
definition of real demand have been applied depending on structural distribution of the population and a
consumption level of bakeries; strategy of development of a grain-products subcomplex of region for the period up
to 2010 year is developed and is proved potential opportunities of commodity markets of its production. For a basis
of the developed strategy the optimum offer of a grain-products is accepted depending on demand for them; have
received the further development approaches to development of marketing strategy for the enterprises and areas
of a grain-products subcomplex in which basis the criterion of maximization of incomes of all participants of a
technological-marketing circuit is put; the economic-mathematical model of optimization of structure of a grain-
products subcomplex of region is developed. Degree of introduction - results of research take root into practical



activities by Vinnitsa Marketing-Analitic Group and Nemyriv Combinate of Cooperativ Industry. Sphere of use -
the enterprises of a grain-products subcomplex, the regional organizations of state regulation.
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