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1. KOrHiTMBHI YMHHUKY CIIPUMHATTS CTYLEHTCTBOM IOJITUYHOI PEKJIaMU.

2. Cognitive factors of perception of political advertising by students.

Pedepar:

1. luceprauiiiHe NOCTiIKEHHS IIPUCBSYEHE BUSABJIEHHIO [IPOBITHUX YAHHUKIB CIIPUNHATTS CTYIE€HTAMU I1OJIITUYHOI
peknaMu. Y CIpUMHATTI MOJIOAIO MOJIITUYHOI PEKIaMU BUPIiLIaJibHE 3HAYEHHS BifirpaloTh COLIOKYJILTYPHI i
KOTHITUBHI YMHHUKMU. [10J1iTUYHA CBilOMICTb IIPOSIBIISIETHCS SIK CYKYITHICTb JYMOK, TEOPETUYHUX KOHLEIILIiN,
MEHTAJIbHUX SIBULL, MTOIJISIZIB, YSBJIEHD, IO BiOOPaKalOTh CTAaBIEHHS Cy6'€KTa [I0 MOJITUKY, BJIaIY, I€P>KaBU
B3araji ¥ creuudiky CIpUUHSTTS HUM NOJIITUYHOro npotiecy. KoHcTaTyouunii etam goCaiIpKeHHs J03BOJIUB
BUJIIJINTU HACTYIIHE: ) B32€MO3B'SI30K IOJIITUYHOIO MUCJIEHHS 1 OCOOUCTICHUX BIIACTUBOCTEMN CTYLEHTIB MOXe O0yTH
PO3KPUTHN Y KOHTEKCTI YOTUPBHOX TUIIIB MOJITUYHOI CBiJOMOCTI: aKTUBHO-aBTOPUTAPHOTO, aKTUBHO-TOJIEPAHTHOTO,
IIaCHBHO-KOH(QOPMHOT0, IaCHBHO-KPUTHUYHOTO; 6) pO3yMiHHS TEKCTY BiZi0yBaeThCs JOHANIIOBHIIIE CTYLEHTaMU 3
AKTUBHO-TOJIEPAHTHUM i IACUBHO-KPUTUYHMM THUIIOM IOJIiITUYHOI CBilOMOCTI; B) IP€JICTABHUKYN aKTUBHO-
TOJIEPAHTHOTO TUILY IIOJITUYHOI CBilOMOCTI IIPOAEMOHCTPYBAJIN, IIOPIBHAHO 3 IHIIMMU ii TUTITAMU HaNBULIUI

CTYIiHb pedJIeKTUBHOCTI 11 HANO6i/IbII BUPA3HY TEHAEHIII0 10 00'eKTUBHOTO CIIPUMHSTTS IOJIITUYHUX SIBULL,



[ligBULIEeHHS 30ATHOCTI 70 06'€KTUBHOTO TPAKTYBAaHHS MOJIITUYHUX SIBUIL, 30KPEMA Y NPOLECi CIIPUIHSTTS
MOJIITUMHUX PEKJIAMHUX MOBiJOMJIEHb 320€31€4y€eThCSI KOMIIJIEKCHUM 3aCTOCYBAaHHSIM (DOPMYBAJIbHUX 3aXOLiB,

CIIPSIMOBaHUX Ha PO3BUTOK pedeKcii.

2. The thesis focuses on finding of the major factors, which affect perception of the political advertising by
students. Perception of the political advertising by the youth is determined by socio-cultural and cognitive factors.
The political consciousness manifests itself as a constellation of thoughts, theoretical conceptions, mental
phenomena, views, and insights that reflects the individual's attitude towards politics, authorities, the state in
general and the specific character of his/her perception of the political process. The improved ability to
objectively construe the political phenomena, in particular, in the process of political advertisements perception
can be achieved through the integrated series of the following forming measures: 1) reflective ability training aimed
at the development of skills in personal and objective (namely, social and political) reflection; 2) launching of the
political debate-club activity; 3) starting of the dedicated instructional course on the psychological grounds of
political advertising. The implemented measures resulted in better understanding of political texts by students
from the experimental group. The experiential findings prove that the arranged complex of forming measures
promote the development reflection in students, thus providing for the objective perception of political
advertising.
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