O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0404U001364
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 13-04-2004

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. XwxkHsk TersHa OsekcaHpiBHA

2. Khizhnyak T.A.

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIndp HayKoBOi cneniagabHOCTI: 15.00.01

Ha3Ba HayKoOBOi CIIEeLLiaJIbHOCTI: TexHooris JIiKiB, OpraHisariis papmaieBTUYHOI CITpaBy Ta Cy/10Ba

dapmaris

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucTy: 19-03-2004
CrneniaJbHIiCTBh 3a OCBITOIO: 7.11.201
Micue po6oTu 3m00yBayva: I111 "[lesbra Megikesn"

Kopg 3a €IPIIOY: 30634637

Micuesﬂaxo,lI)KeHHﬂ: 08132, KuiBceka 061., KueBo-CBsiToIMHCHKUN p-H, Bumnese, Bys1. YopHOBoOJIa, 43

dopma ByracHOCTI:

Cdepa yIIpaBJ'IiHHﬂ: MiHiCTepCTBO OXOPOHU 3I0POB'S YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CIeliaJi30BaHOi BYEHOI pazu): [l 26.613.04
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0C00H: HanionanbHuit papmalleBTUYHUIA YHIBEPCUTET
Kog, 3a €IPTIOY: 02010936

Micue3Haxoa KeHHs: 61002, m.Xapkis, By/.ITymkiHcbKa, 53

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHiCTEPCTBO OXOPOHU 310POB'S

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYyOPHK: 06.81.55

Tema gucepranii:
1. YoockoHaseHHs MApKETUHTOBUX KOMYHIKalliil 110 IPOCYBaHHIO JIIKAPChKUX 3aC00iB PELEeNTYPHOTO BiJITyCKY

2. Improving the marketing communications in promoting of prescription drugs

Pedepar:

1. Incepraniiina po60Ta IpUCBIYeHa PO3po0OLii HAYKOBO OOIPYHTOBAaHUX PEKOMEHTALIIN 010 ONTUMI3alii
KOMYVHIKali1HOi AislsIbHOCTI MiANPHUEMCTB 110 IIPOCYBAHHIO JIIKapChKUX 3aC00iB PELIEeNTYPHOTO BiIIIyCKY.
Po3po6seHo nan peasnisalii MapKeTUHIOBUX KOMYHIKalill, METOIVKY 3/iICHEHHS KOHTPOJIIO KOMYHiKaliltHOi
IisiyIbHOCTI opraHizauii, mpoBefeHO papMakOEKOHOMIYHI TOCTIiIPKeHHS IeHINUIIHOBUX aHTU6I0THKIB, TOOYZ0BaHO
MaTPULIIO IPUHAHATTS PilleHb 00 TPU3HAYEHb aMiHOTIEHILIWIIiHIB, aJITOPUTM OpraHisallii MapKeTUHIOBUX
KOMYVHIKali# i onTUMi3aliliny Moziesb KOMYHIKallill [10 IPOCYBaHHIO peLeNTYPHUX JiKapChbKUX 3aCO0iB.

2. The thesis is devoted to development of the scientifically based recommendations concerning the optimization
of enterprise communication activity in promoting prescription drugs. The realization plan for marketing
communications and the method for controlling enterprise communication activity have been worked out,
pharmacoeconomic investigations for penicillin antibiotics have been carried out the matrix for decision making
concerning aminopenicillin prescribing as well as the algorhythm of marketing communication model in
promoting prescription drugs have been created.



Jep>kaBHHHM peecTpauiiiHuii Homep [iP:

IIpiopuTeTHHH HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHHUI HAIIPSIM iHHOBaLLiHHOI AiSJILHOCTI:
IlizcyMKu JOCIiAKEHHS:

ITy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) MPOAYKILis:
ConiasibHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHS pe3yJIbTaTiB AHCEpTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. Muymko 305 MuKoJsaiBHa

2. Mnushko Zoya Mykolayivna

KBasigikanis: g.papm.u., 15.00.01
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamist:

IloBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasstiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im'a Ilo-6aTbKOBI:

1. Bosox Imutpo CrenaHoBuy

2. Bonox Jmutpo CrenaHoBuy
KBasigikamis: 1.papm.u., 15.00.01
InenTudgikarop ORCID ID: He 3acrocosyerbcs

JoparkoBa iHpopmamist:



TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's I1o-6aThbKOBI:
1. Kabauna Asia BacuiiBHa,

2. Kabayna Ansna BacuiBHa,

KBasigikanis: g.papm.u., 15.00.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

PeuenseHTu

VIII. 3aKkJIr04Hi BiZoMOCTi
BiiacHe IIpizBuie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI
roJIOBYIOYOro0 Ha 3acigaHHi
BignoBigasibHHUI 3a HiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peecTpallilo HayKOBOi

OisIIBHOCTI

I'punienko OneHa MukosaiBHa

['punienko Onena MukosaiBHa

IOpuenko T.A.



