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1. MupomnuKoB AHnpi#i IBaHOBMY

2. Miroshnikov Andrei Ivanovich

KBasmigikamis:
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Cdepa ynpasiriHHS:
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi Cleliagai3oBaHOi BYE€HOI pazu): [ 11.055.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IIoBHe HaﬁMeHyBaHHﬂ lOpI/I,ZLH‘IHO'l' 0COOM: JloHeNbKuUi Hal[iOHATbHUI YHIBEPCUTET €KOHOMIKHU i TOPriBiIi
iMeni Muxaiisna Tyran-bapaHoBCbKOTO

Kopg 3a €IPIIOY: 01566057

Micue3Haxoa>KeHHs: 50005, JHinponeTposcbka 061, M. Kpusuit Pir, Bys. OcTpoBcbkoro, 16

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:

Koau TemaTHYHHUX PYOpPHK: 71.29.75
Tema gucepranii:

1. MapKeTHHT B IifIpUeMCTBaX OIITOBOI TOPTiBIi

2. Marketing in the enterprises of wholesale

Pedepar:

1. O6'eKT: pouec MapKeTUHTOBO] JisIIbHOCTI MiATIPUEMCTB ONTOBOI TOPTIBJIi ByriibHOIO nponykuieto ([IOTBII).
Mera: po3po6ka HayKOBO-METOIUYHUX | IPAKTUYHUX PEKOMEHIallil 1040 BIOCKOHAIEHHS MapKEe-TUHTOBO]
nisnbHOCTi [TOTBII, a TakoX po3po6ka noptdento MapkeTnH-rosux crpateriii [IOTBIT Metoau: couionoriyHux
IOCTIiIKeHb: ONUTYBa-HHSI, CIIOCTEPEKEHHSI; TPaAULIiIHI MeTou i MPUIOMU €KOHOMIYHOIO aHa-J1i3y: TaOJINYHU,
IIOPiBHSIHHS, TPYIIyBaHHS, rpaiyHuil, eEKOHOMIKO-MaTe-MaTU4Hi; eKCIIEPTHUX OLiHOK; MapKeTUHrosi: PEST -
aHasli3y. 3anpono-HOBAaHO: METOAUYHI MiIXOOM 1O BU3HAUYEHHS: MapKeTUHroBoi ctparerii [IOTBII; koediuienty
MapKeTUHTOBOi aKkTUBHOCTI; no3uii [IOTBII B maTpulli anpTepHATUB PE3YyIbTaTUBHOCTI MAPKETUHTOBOI AiSI/IbHOCTI
[TOTBII; 30HM MapKETUHIOBOI aKTUBHOCTI AOCJIiI>)KyBaHOT'O TiAIIPUEM-CTBA 3riJHO MipaMiiy OCTYIIOBOTO
3POCTaHHSI MaPKETHUHIOBOI aKTMBHOCTI; MapkeTUHr-mikce [TOTBII Ta ix cK1a#0Bi; METOAMKY OLIiHKY PHBAGIUBOCTI
LIiJIbOBOTO PUHKY 30yTYy ByrinibHOI npoaykuii. Chepa BUKOPUCTAHHS: MiATIPUEMCTBA ONITOBOI TOPTIBJIi BYTilIbHOIO
MPOAYKIi€IO.



2. The Object: process to marketing activity of the Enterprises of Wholesale by Coal Products (EWCP). The
Purpose: development scientifically-methodical and practical recommendation for improvements to marketing
activity of the EWCP, as well as development of the briefcase marketing strategy of the EWCP. The Methods:
sociological research: questioning, observations; the traditional methods and receiving the economic analysis:
tabular, comparisons, grouping, graphic, economic and mathematical; the expert estimation; marketing: PEST - an
analysis. It Is Offered: methodical approaches to determination: marketing strategy of the EWCP; the factor to
marketing activity; the positions of the EWCP in matrix of the alternatives effective of marketing activity of the
EWCP; the zones to marketing activity of the under investigation enterprise according to pyramid of the gradual
growth to marketing activity; marketing-mix of the EWCP and their component; the methods of the estimation to
attractiveness target sales market to coal product. The Sphere of the use: the Enterprises of Wholesale by Coal
Products.
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PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

1y6is O.O.

IIy6in O.0.
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