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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:
1. Mogeni Ta iHdpopMaliiiiHi TexHoorii 6i3HeC-aHaMiITUKYA B MapKeTUHTOBIl AisITbHOCTI.

2. Models and Information Technologies of Marketing Business Analytics.

Pedepar:

1. luceprariis nmpucBsYeHa MOCHiIKEeHHIO TEOPETUKO-METON0JIOTIYHIX OCHOB 6i3HEeC-aHAJIITUKY, IK OCHOBHO]
CKJIa10BOi HisIIbHOCTI MiAIIPUEMCTBA; TPAKTUYHUX MiAXOMiB 0 peartizaliii 6i3Hec-aHaMiTUKU B MapKETUHTOBIil
LisI7IbHOCTI MiATIPUEMCTB Ta JOCIIIKEHO cydacHi iHpopMalliliHi TexHOJIorii 6i3Hec-aHaniTuKU. Po3po6yieHo
KOHLIETITyaJIbHI MOZeJIi Ta MaTeMaTuyHe 3a6e3e4eHHs: aHAIITUIHOTro 3a6e31e4eHHs [TPOLeCy OHOBJIEHHS
BUPOOHHUIITBA 3 ypaxyBaHHSM MONUTY 32 CTaisIMU )KUTTEBOIO LIMKJIY IIPOLYKILii; aHAMITUYHOI T€XHOJIOT i
IIPOTHO3YBAaHHS OOCSTiB MPOAAK 32 CETMEHTAMU PHMHKY Ha OCHOBI aHaJli3y YaCOBUX PSZiB; aHAJIITUYHOTO
3a6€e3Me4YeHHs IPOLIECy YIIPOBAIKEHHS HOBOI MPOAYKIIii Ha OCHOBI (DiHAHCOBOTO JIEBEPUIKY Ta aHAJIITUIHOTO
3a0e3ne4YeHHs [IPOLeCy yIIpaBJliHHS [IOCTaYaHHIM Ha OCHOBI HEYiTKOI JIOTiK1.PO3p061€HO KOMIIIEKC KOMIT IOTEPHUX
Mopenel s peasnisaliii iHpopMallifiHOro 3a6e3neyeHHs BUPillleHHsI 3aBJlaHb 6i3HeC-aHaliTUKY Ha MiATTPUEMCTBAX.
3anponoHoBaHa aHaJiTUYHA iH(pOpMallifiHa TEXHOJIOTIS OLiHIOBaHHS (PaKTOPiB 30BHIIIHBOTO BILIMBY HA HislJIbHICTD
HiAnpueMCTBA, 10 6a30BaHa Ha KOMIT'IOTePHiil peanidauii PEST-ananizy, SWOT-anani3y, aHaizy KOHKYPEHTHUX

cu IToprepa. BukoHaHo ¢popmasizaliifo ycix BB MapKeTMHIOBOTO aHali3y, a /1711 BU3HAYEHHS] KOMILJIEKCHOTO



BIUIMBY 30BHIIIHBOI'O CEPENOBUILA HA MiAIIPUEMCTBO 3ANIPOIIOHOBAHNY IHTETPAJIbHUN [TOKA3HYK OLIiHKU CTaHy

30BHILIHBOTO CEPEeOBUIA.

2. We found key processes that determine business analytics as a specific activity on the enterprise, e.g: analysis of
management objectives and tasks of information and analytical work; information collecting, management and
acquiring knowledge to solve management problems; analysis and evaluation of the information and knowledge in
the context of management challenges; identifying the essence of observed processes and phenomena; building
models of subject and objects problem areas the and its environment functioning; checking the adequacy models
and their coordination; planning and modeling experiments; synthesis of new predictive knowledge required for
decisions making.In developing of the computer models of business analytics following modeling methodology was
used: the development of the overall structure of the domain model, the definition of input data sources and
methods of using the resulting information; development of software models; implementation models by using
MatLab; test of calculations in oder to verify the adequacy of the model based on the known numerical results;
conducting numerical experiments with the model on real data of the company and recommendations
development to further improvement and performance.The thesis shows theoretical generalization and new
solution of scientific and practical tasks of modeling and information technology development for companies
marketing activities. Also thesis considers practical substantiation of theoretical positions, development of
software tools to support management decisions on marketing management.
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