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Pedepar:

1. Y puceprauii 37iliCHEHO HayKOBE OOI'PYHTYBaHHS KOHLENTYaJIbHUX 3aca], GOPMYBaHHS Ta PO3BUTKY [JIOKAJIbHOI
MapKeTHHroBoi napagurmu B gisimbHOCTi THK Ta BuUOKpeMiieHo eeKTUBHI iHCTpyMeHTH ii peasnizanii. ¥ mexxax
IJIOKAJIbHOI MapajurMu pO3BUTKY CBITOrOCIIOJAPChKUX [IPOLECiB OOIPYHTOBAHO HOBITHI leTepMiHAHTU PO3BUTKY
riiokasnpHOro mapketuHry THK Ha ocHOBI aBTOpPCBKOro Mifxofy, 1o BKIIOYae B cebe inenTudikallito BUMIipiB
MapKeTUHTOBOT'O CEPEIOBUIIA, MOJIEIOBAHHS OpeH-KOMYHIKallill i BUOKpEMJIEHHS MOZEJIel CIIO)KUBYOi
MOBEJiHKU. BUOKpEMJIEHO YOTUPU OCHOBHI HiAX0IU 0 BU3HAYEHHS MOHSTTS «IJIOKaji3alis». ABTOp BU3HAYae
rJI0Kasi3allilo sIK IIpoliec B3aeMOJIii Ta B3a€MOBIIMBY 3arajlbHOCBITOBUX TEHAEHIIH i MiclieBUX 0COOINBOCTEN
Pi3HUX KpaiH, r1o6anisanii Ta sokasnizauii. [TOHITTS «IJI0KaJbHAYM MapKETUHT» BU3HAYEHO K MAPKETHUHT, SIKUAM
[IOEHYE NIepeBaru rio6aabHOrO Ta JIOKAJIbHOIO MiIX0iB 10 MAapKeTHHIY, BpaXOBYy€e TE€HIeHIii Ta 3MiHU
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pe3yJibTaTaMU KJIACTEPHOTO aHasli3y Ta €KOHOMIKO-MaTeMaTUYHOTrO MOJIEJII0BaHHS pO3pO6JIEHO, OOIPYHTOBAHO Ta
€MITipUYHO [TPOTECTOBAHO aBTOPChKY METOIMKY PO3PaxyHKy iHpaeKcy riobanizauii 6penzis THK. Po3paxyHku
iHpeKcy riob6anisalii OpeHIiB JO3BOJISIIOTh BU3HAUUTU KpPaiHU, sIKi € Hail6iibll CIIPUSTIANBUMHU [1J151 [IPOCYBaHHS
3alaHuX O6peH[IiB KOopIopalili, i BUKOPUCTOBYBATH JaHy iH(POPMALLil0 3aJI€5KHO BiJl IOYaTKOBOI METU [IPOBEIEHHS
TaKoro gociigxeHHs. Lle no3sosse THK BUKOpUCTOBYBaTH NepeBaru 6€HUMapKiHTy He TiIbKA Ha OCHOBI JaHUX,
IOCTYITHUX JIMIIE B MeXKax MeBHOI KOpIiopaliii, a ¥ Ha OCHOBI BiIKPUTUX JAHUX IIPO ii KOHKYPEHTIB. 31iliCHEHO
THUIIO0JIOTi3allil0 MOZEJIEN KYIIiBEJIbHOI IOBELiHKY Pi3HUX MIPOIIAPKIB HACEJIEHHS YKPAiHy 3a pe3yJbTaTaMu
€MIIIPMYHOrO NOCIIIIKEHHS Ta CErMEHTalil CIIOKMBaviB. BUOKpEMIIEHO HANIPSIMU OINTHUMIi3allii MApKETHUHTY
3apy6ikaux THK Ha puHKy YKkpaiHy, a Takox ajanTallii MapKeTHHIOBOI [IisIbHOCTI yKpaiHChKMX KOMIIaHIN 10
MIKHapOJIHUX PUHKIiB. HamaHno pexoMeHgalii KopropauisiMm o0 3aCTOCYBaHHS iHCTPYMEHTIB IJI0OKaJIbHOTO

MAapKETUHTY Ha CIIOKUBUOMY PUHKY YKpaiHu.

2. The thesis is concerned with a scientific substantiation of conceptual principles of the formation and
development of the glocal marketing paradigm in the activities of TNCs focusing on the effective tools of its
implementation. The modern determinants of the TNCs’ glocal marketing development are substantiated within
the framework of the glocal paradigm of the world economic processes’ development on the basis of the author’s
approach including identification of dimensions of the marketing environment, brand communication modelling
and determination of consumer behaviour models. Four main approaches to the definition of the glocalization
concept are singled out. The author defines glocalization as a process of interaction and mutual influence of global
trends and local features of different countries, globalization and localization. The concept of glocal marketing is
defined as marketing combining the advantages of global and local approaches to marketing, taking into account
trends and changes in the marketing environment generated by the dialectics of unity and struggle of the global
and the local. Basing on the results of cluster analysis and economic and mathematical modelling, the author’s
methodology for calculating the Index of Brand Globalization for TNCs is developed, substantiated and empirically
tested. The calculations of the Index of Brand Globalization allow identifying countries that are the most conducive
for the promotion of the designated brands of corporations and using this information depending on the original
purpose of conducting the research. It allows TNCs to take advantages of benchmarking not only on the basis of
data, available only within a particular corporation, but also on the basis of open data about its competitors. The
models of purchasing behaviour of different sections of the population of Ukraine are divided into types according
to the results of empirical research and consumer segmentation. Singling out directions of optimization of foreign
TNCs’ marketing in the Ukrainian market, as well as adaptation of marketing activities of Ukrainian companies to
international markets is made. Recommendations to corporations regarding the use of glocal marketing tools in
the Ukrainian consumer market are provided.

Jep>kaBHUHM peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

ITy6osrikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConuiasibHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH TEMaMH:



VI. BizoMocTi mpo HayKOBOT0 KEPiBHUKA /KEePiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IIpizBume Im'a Ilo-6aTbKOBI:
1. Masypenko Banentuna IletpiBHa

2. Mazurenko Valentyna P.

KBasigikamis: k. e. 1., 08.00.02
InenTudikarop ORCID ID: He 3acrocosyetncs
JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiniliHuX OIIOHEHTIB Ta pEl€H3€HTIiB
OdiniitHi onoHEHTH
BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:

1. Cigenko CsitnaHa BoymogyumupisHa

2. Sidenko Svitlana V.

KBasigikanis: 1. e. 1., 08.00.02
InenTudikarop ORCID ID: He 3acrocosyetses
HoparkoBa indopmamnist:

IloBHe HaliIMeHYBaHHS OPUAUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocosyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Bycapesa Tetsna 'ennapiiBHa

2. Busarieva Tatiana G.

KBasigikamis: k. e. 1., 08.00.02

InenTudikarop ORCID ID: He 3acrocosyetbcs



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZmoMOCTi

Bnacue IpizBume Im's [1o-6aTbKOBI dininenko Anron CeprifioBuy
rOJIOBH pagu

Biacue IpizBume Im's [10-6aThbKOBI dininenko Anron CepriioBuy
TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbBHUM 32 peeCcTpallilo HayKOBOi IOpuenko T.A.

OisSIIBHOCTI




